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MYSORE 
SANDALWOOD OIL 


S ince 1913, when the Mysore Department of One cf the most famous of Mysore’s many prod- 
Industries was instituted, the industrial ucts is Sandalwood—Santalum Album 
and agricultural development of My- (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 


Sandalwood Oil, distilled at our 





develop Mysore’s vast resources will con- 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 
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Ww. J. BUSH & CO. 
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Essential Oils * Aromatic Chemicals * Natural Flora! Products 
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THE LABOR RELATIONS WORK 
of the T. G. A. 


G EVERY SEASON of the year seems to be the season for discussion of Labor 
relations problems. However, more such discussions, friendly and otherwise, 
seem to take place in mid-summer. Perhaps it’s the heat or the humidity. Human 
cussedness always seems to be at its best—or worst—during the month of August. 


WHICH REMINDS US of the Labor Relations Service of your Association. 

Your officers, directors and staff have always been acutely aware of the prob- 
lems which, in the nature of things, must arise between employer and employee. 
In a modest way we have always done our best to make the cosmetic industry a 
fine one in which to work. We have tried in a quiet way to improve working con- 
ditions and hours of employment, and to stimulate the payment of wage scales 
just a shade better than those existing in the average industry. We have not been 
crusaders but we have tried to be forward looking and constructive. 


FOR THE LAST SEVERAL YEARS, we have had on our staff one of the best 

labor relations experts in the country. John Patterson Currie’s council and 
advice to the Association and to individual members as well has contributed 
markedly to the cause of better employer-employee relationships in the industry 
as a whole and in many cases. This service, excepting in cases where Labor relations 
Council is called upon to perform individual services of a time-consuming nature, 
is paid for from Association funds and comes to each member as one of his regular 
privileges of membership. Every member is free to, and should, take the fullest 
advantage of it. 


THE ASSOCIATION annually makes a detailed survey of wages, working con- 

ditions and employee benefits existing in the industry from Coast to Coast. 
The report of this survey is in the hands of active members in mid-summer. It 
has been widely accepted by employee groups and by Government authority, as 
well as by industry members, as an authoritative and accurate summary of labor 
conditions in the industry. The job classifications worked out by the Association 
for this survey have been accepted by industry, employee groups and Government 
as the standard for the toilet goods industry, and the findings in each annual sur- 
vey have done much to avoid long and costly disputes as to prevailing rates and 
conditions, which often are so troublesome in industries not having such a service. 


THIS IS A SERVICE available to every member of the TGA. It is another 
example of the many services which are, perhaps, of even greater value to the 
“little fellow” than to the “big fellow’. 


THE TOILET GOODS ASSOCIATION, INC. 


9 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


Further advertisements in this series will present to the industry what we feel will be an 
interesting picture of your Association's activities. Please read them and get to know us better. 
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@ A clean and freg 
desirable long-lag 


will impart stability and 
t finished product. 


@ A high degree of 
supervision and 


careful manufacturing 
control. 


@ Freedom from ff acteristics of irritation or 


discoloration. 


exceptional olfactory value. 


Among the many fine VERONA raw 


these qualities in VERONA aromatic raw materials, note the following outstanding 


materials—elusive qualities which long expe- products: 


rience has enabled us to capture and pass on CYCLAMAL VERONOL RESEDALIA FLORANOL 


THE IONONES CUMIN KETONE JACINTHAL 


; 

@ Aneconomical 
| The perfumer will immediately recognize 

to the perfumer for use in building aromas 


for finished cosmetics, soaps, toiletries and Sole representatives in the United States for 
« . c . 


J. & E. SOZIO, Grasse, France 


allied preparations. 


NATURAL ABSOLUTES ESSENTIAL OILS 
RESINOIDES 


VERONA raw materials have proven them- 
selves in countless applications—proven 
their value at the point-of-sale where Write us on your Company letterhead for 


customer appeal is all-important. our complete catalog. 


USE vERD NA PRODUCTS TO BUILD SALES FoR “4/(//, PRODUCTS 


Aromatics Division : 
26 Verona Avenue, Newark, NX), VERONA CHEMICAL COMPANY 208 North Wells Street, Chicago, IP. 
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Why is Mary in the Mirror Like 
DREYER SYNTHETIC SCENTS? 


Mary in the mirror duplicates Mary in the flesh. 


Even perfume experts have a hard time telling a 

Dreyer Synthetic Scent from the original flower odor 

it duplicates. Every Dreyer Synthetic has most 

authentic characteristics. 

Dreyer Floral Creations and Bouquets are stable! They have 
substance, long-lasting body, and uniformity that often 

is more dependable than Nature’s. 

Depend on Dreyer’s stabilized prices to keep your costs 

from rising. Save when you buy—save when you use—get more 
profits from your perfume products. Send today for samples 
that prove what you'll save by using Dreyer Synthetics. 


P. R. DREYER Ine. 


PRONE 5655s 0s ces sey GaueeeUseRecae nace espeeeeee YOUR COMPANY 
STREET 
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hot or cold... you 
can make your 
emulsion stable 


High or low temperatures during stor- 
age and shipment won’t affect your 
product if it is properly formulated 
with Atlas surface active agents. These 
non-ionic surfactants keep emulsions 
stable and fully effective over an ex- 
ceptionally wide temperature range. 
They protect your product against 
separation of ingredients, changes in 
texture, and other undesirable effects, 


The HLB System Saves Time 


The Atlas HLB System makes it easy 
and quick for you to choose the right 
surfactant for your formula. . . saves 
hours of trial and error testing . . . ends 


guesswork. 


Technical Assistance 


Whenever your product requires emul- 
sifying, wetting, spreading, or anti- 
foaming agents, you can obtain expert 
application assistance from Atlas spe- 
cialists. Write or call Atlas today, for 
detailed literature or engineering co- 
operation. 


POWDER COMPANY 
WILMINGTON 99, DELAWARE 


offices in principal cities 
ATLAS POWDER COMPANY, CANADA, LTD. 
BRANTFORD, CANADA 








A perfume is successful not by chance, not by good luck, but by 





careful design. There must be good design technically, artistically, 


and psychologically, to assure its appeal to the market. 


The master perfume chemists of van Ameringen-Haebler, Inc. know 
markets, perfumes and the technical arts of perfumery. Their 


guidance can help you design your next fragrance success. 


MANUFACTURERS AND CREATORS OF THE FINEST Pe 
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Synfleur 


Every type and variety of soap, cream, toilet preparation and cosmetic 
can benefit from the imaginative and creative skill of the Synfleur labora- 
tory staff. 

Original compositions and perfume specialties of all kinds can be devel- 
oped in the Synfleur laboratories to solve any problem you may have — 
whether in modernization of old products or introduction of new ones. 

Over 63 years of successful experience attest to the skill and efficiency with 
which Synfleur products are created and produced. 


Founded 1889 by Alois Von Isakovics 


Synf leur Screntiric LABORATORIES, INC. 


AOnmTicgeito, Ww. Fa 


ATLANTA » DETROIT » NEW YORK « HAVANA « RIO DE JANEIRO + MEXICO, D. F. 
Chicago « Melbourne e Burma e« Hong Kong e Bogota e« San Jose 
Ciudad Trujillo e Guayaquil e Guatemala City ¢« Calcutta « Wellington 
Managua e« Panama e Asuncion e Manila e« San Salvador e« Montevideo 
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considered 
today’s demand 


for 





The vogue for Solid Perfumes, Colognes, 


Essences, 


them in his line. We have pioneered 


and successful y established special perfumes of exceptional effusion, 
© exquisite bouquet and unusual persistence for these products. 
We offer you complet > cooperation in the development of solid fragrances — 


frongthe stick itself to the most intriguing odor for it. 


= 
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odorants, etc., has increased to a degree where the 


trend-conscious manufacturer of toiletries should have 


CHEMICAL COMPANY, INC. 


599 Johnson Avenue, 
Brooklyn 37, WN. Y. 


PLANTS: BRO@KLYN, N. Y. - LOS ANGELES, CAL. - MONTREAL, QUE. - VERSAILLES (S&8D) FRANCE 


SALES 





ST. LOUIS - TORONTO 
STOCKS CARRIED IN PRINCIPAL CITIES 
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BY MAISON G. peENAVARRE, F.A.LC. 


F.D.A. and Coumarin 


\ press release from former con 
temporary trade paper editor, Wally 
Janssen, now working for the 
United States Department — ol 
Health, Education and Welfare, 
Food and Drug Administration, 
tells us that the F.D.A. is pleased 
with the voluntary withdrawal olf 
coumarin as a flavoring agent. All 
this because recent: pharmacalogi 
cal tests raised a question regarding 
its safety and it was the manufac- 
turing chemist who withdrew the 
substance from sale for use in fla 
vors and foods. 

This is another case of substance 
in long use, suddenly discovered to 
be dangerous. As a result, every 
one awaits the actual scientific re- 
port on which this withdrawal was 
made, for to withdraw it from such 
use, the substance has to be pretty 
toxic because of the minute con 
centration present when used as a 
flavoring agent in foodstuffs. 

The flavoring industry started a 
program of this type on its own 
some years ago but not too much 
has been discovered to date. The 
new coumarin withdrawal will un 
doubtedly stimulate more of this 


work. 


Liquid Lanolin 


This department is indebted to 
reader Wagner for some observa 
tions on liquid lanolin which were 
made in a reply to Inquirer No. 
1012 in the May issue. The state 
ment made was that “there is no 
permanant liquid form of lanolin 

" “Wanna bet,” says reader 
Wagener. 

He describes two of his own 
products, one of which is a perma 
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nent liquid, oil-soluble form of 
pure lanolin that confirms with all 
U.S.P. specifications for lanolin, ex- 
cepting for melting point. Then he 
describes another item made by his 
house which contains approxi- 
mately 50 per cent liquid lanolin 
in crystal clear, permanent, liquid, 
oil-soluble form. 

One could argue the point al! 
over the lot but unfortunately the 
abbreviated reply to the inquirei 
which appeared in THE AMERICAN 
PERFUMER did not make it clear 
that we told our reader that he just 
couldn't take ordinary lanolin and 
dissolve it in something and get a 
permanent clear liquid. That still 
goes, excepting possibly for the pat- 
ented product which we _ referred 
to. The latter is not a clear liquid 
even so. 

This department is always happy 
to stand corrected or to be advised 
and is delighted to get such infor 
mation. 


More on Coumarin 


Just where things will end up in 
conjunction with the use of cou- 
marin in flavors and in such per- 
fumes as are used in lipsticks, no one 
knows. At the moment there are 
some facts. but their translation 
and reproducibility are being stud- 
ied. As a result, most perfume and 
flavor houses, catering to the trades 
mentioned, are no longer using 
coumarin except on specific order 
by the customer. 


Notes 


Elderly people promise a good 
market for special products suit- 
able for ages 45-65 and ove 
can't be too high priced . . . at 
this age people are more practi- 





cal, . . . Infrared curves of PURE 


Southern Oil wintergreen and 
methyl salicylate are interesting to 
observe when one is super-imposed 
on the other... . Rothman claims 
that esters of p-aminobenzoic acid 
are inferior to PABA as a sun screen. 
Reporting on fifteen well- 
known suntan products on con- 
sumer market, Kesten & Slatkin 
(Arch. Dermatol., March, 1953) 
found two showed poor U.V. ab- 
sorp:icn in the range 2900-3200A— 
one was a PABA ester and the 
other a hydroquinone derivative 
cther PABA esters showed up 
well—so, maybe it is a matter ol 
concentration. Thorium X, 
dilutions reported in cosmetic 
formulations of European origin, 
penetrates skin whether in a 
lacquer, ointment or alcoholic 
solution. . . . Reports written et al. 
W. B. Rankin of the F. D. A., 
speaking before Oak Ridge Insti- 
tute of Nuclear Studies, says anew, 
that radioactive chemicals (and 
isotopes now) have no place in cos- 
metics. Well, as of May 13, 
Commissioner Crawford of the 
F. D. A. has stopped the use of 
polyoxyethylene monostearates in 
foods ... he says there is a substan- 
tial question of their safety. 
Wender what happened to the 
hiatus created by Dr. Hueper’s 
testimony at the Delaney Commit- 
tee hearings about a year ago, when 
he pointed a threatening finger at 
a couple of F. D. & C. colors 
(F. D. & C. Green #2 and F. D. & C. 
yellow #3 & 4), certified by F.D.A. 
as being cancerogenic when _ in- 
jected into animals? Kudos 
to Fred Wells of our well known 
British contemporary (Soap, Per- 
fumery & Cosmetics) on the story 
of the Society of Cosmetic Chemists 
in a recent issue of Industrie de 
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It pays to go 


Naturally, this book is a “‘closed’’ one. 
Names of the brands of fine cosmetics and 
toiletries made by the Private Brand Divi- 
sion of Avon Products are held in strict 
confidence. 

But, we can say they're names of great 
renown . . . and their example is worth 
remembering. 

You, too, can gain the greater volume 
you are seeking on your established toilet- 
ries or cosmetics ... or introduce new ones 
without added plant expense on your part 
... by entrusting your production to Avon. 





by the book! 


Avon’s position of leadership has been 
gained by the most faithful observance of 
the highest quality standards. Your products 
are assured the expert attention which dis- 
tinguishes Avon’s production of its own 
and other well-established private brands. 
Formula and product assistance of Avon 
specialists is available if you desire. Their 
knowledge and experience include every 
phase of cosmetics and toiletries production. 

Call or write Avon for complete informa- 
tion concerning the production of your own 
brands of toiletries and cosmetics. 


CCH Spottt INC. 


PRIVATE BRAND DIVISION 


3O ROCKEFELLER PLAZA, NEW YORK 20, N. Y 


Strategically located laboratories in Suffern, New York + Pasadena, California + Montreal, Canada 
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la Parfumerie. . . . The battle ol 
hexachlorophene and D. C. M. X. 
in antiseptic soaps went on between 
Gump-Cade and Gemell-Acheson in 
the April Manufacturing Chemist. 
Usnic acid found in oak moss 
oleoresin is being studied as an 
antibiotic so are related com 
pounds. . Alcohol in concentra- 
tions of 40°, increases suspending 
power of gum tragacanth according 
to Husa and Plaxco. ... Starch re 
acted to form diether linkages from 
its hydroxyl groups to the extent of 
1.7 to 4.5°% is a free flowing sub 
stance suitable as a dusting powdet 
according to U.S. Patent 2,626,257. 
... An article in the Practical Edi- 
tion, J. A. Ph. A., for March made 
a strong case for propylene glycol 
against alcohol pricewise in finished 
pharmaceuticals . In some cases 
the difference is 10 fold... the 
same would hold true probably for 
glycerin replacement with propy- 
lene glycol. . .. Don’t overlook the 
usefulness of Montan Wax as a 
high melting point solidifier. 
Bean finds that fingernails grow at 
an average rate of 0.119 mm. daily. 
..- Canadian Toilet Goods Manu- 
facturers Association celebrated its 
25th anniversary during its con- 


1023: Spray Deodorant 

Q. We want to know how to make 
an underarm deodorant of the 
spray type, in a squeeze bottle. The 
name, of course, is familiar but 'I 
do not know the nature of the 
product. 


C.B.L., New York 


A. You should experiment with so- 
lutions of about 15°%, more or less, 
of aluminum chlorhydroxide com- 
plex in water which contains 10 o7 
15°, alcohol, and about 5% propy- 
lene glycol with some solublized 
fragrance. 


1024: Ointment Manufacture 

Q. We should greatly appreciate it 
if you could recommend a good 
text On ointment manufacture. We 
are particularly interested — in 
manufacturing methods, equip- 
ment which can be used both on a 
large and small scale, and control 
methods. We enclosed a stamped 
envelope for your convenience in 
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vention in Quebec City, starting 
June 25th. Alkyl thiosulphates 
such as ammonium lauryl thiosul- 
phate can be used as fixing agents 
in cold waving of hair (U. S. Pat. 
2,615,782). . . . Is it good business 
to add a $5.00 mixing charge for 
orders of perfume compounds un- 
der $25.00? that is a 20°; in- 
crease. . . . One understands the 
compounders’ position but if one 
company is doing it alone, maybe 
they won't have to compound very 
long. Hair dyes of the class of 
aminoanthroquinones (British Pat. 
687,227) are nonoxidizing in type 
and can be applied to hair at tem- 
peratures of from 40°-55°C., the 
higher the temperature the deeper 
the tint... . A hand lotion with 
chlorophyll has just been  intro- 
duced in) England. Harlan, 
writing in a recent issue of the 
International Perfumer, classifies 
soap fragrances into five groups . 
women and men appreciate the 
fragrance respectively in each of 
each tolerates the 
others fragrance in the other two 
groups and finally, the odors of 
one group are appreciated by both 
these are rose, lavendei 
and rose-nerol notes. 


two groups 


seEXCS 


replying, and extend our thanks in 
advance. 
V.I. K., New York 


1. We do not know of any texts 
which cover ointments only. There 
are many pharmaceutical texts 
which discuss ointments in various 
ways so we would suggest that you 
see these at the New York Public 
Library or at one of the pharmacy 
college libraries connected with 
your several New York universi- 
lies. 


1025: Cold Wave Neutralizer 
Q. To neutralize cold wave solu- 
tions, we are using at the present 
potassium bromate granular. We 
would like to change to a liquid 
concentrated non-peroxide —neu- 
tralizer (4 oz. of a concentration to 
a quart of water). 

Do you think that 0.5 oz. of so- 
dium bromate in 4 oz. of water will 
be effective? We found that sodium 
bromate is soluble in that propor- 
tion, while potassium bromate is 








not. Will the product be stable? 
Would the produce be impaired by 
adding enough of an emulsifier 
(with or without lanolin) in ordet 
to give it a milky appearance? 


Y.1.T., Penna. 


A. Sodium bromate is preferred fo) 
a liquid neutralizer. It is 
soluble than the potassium salt. 
The concentration you 
seems adequate and the product 
should be stable. Any emulsifie) 
added must be neutral and not 
reactive with the oxidizing agent. 


more 


suggest 


1026: Cream Claims 


Q. For about fifteen years I have 
been making a cream, sample ol 
which I am mailing to you. The 
question is, am I safe in using this 
formula? The claims I would like 
to make are these: A_ cleansing 
cream, a penetrating night cream, 
a thin film left makes an excellent 
powder base. (Formula given). 
F.H.D., Minnesota 


A. While your cream is soft, we see 
no objection to it whatsoever. It 
appears to be fairly smooth and if 
it is heated stable you should have 
no problem with it. Our test shows 
some heat stability but you should 
make more complete tests. The 
claims you expect to make for this 
cream appear to be in line, al- 
though we would leave off the 
word “penetrating.” 


1027: Drying of Creams 
Q. We have been using the for- 
mula from deNavarre’s book for a 
vanishing cream deodorant. This is 
a good formula, but we notice that 
creams marketed since the book 
was published claim they will not 
dry out when the top is left off the 
cream jar. I would like to know 
how this is effected and would like 
to know also if it would be feasible 
to stabilize glyceryl monostearate 
with diethyloleylamid phosphate 
and whether this would require 
professional skill and equipment. 
T.S.P., Conn. 


1. All highly hydrated vanishing 
creams will dry out. They simply 
have to. The difference is that some 
dry a lot more quickly than others. 
It is doubtful that you could ob- 
tain the particular phosphate men- 
tioned in your letter, but if you 
can, you might try using it with 
soap-free glyceryl monostearate, in 
place of whatever emulsifier you 
are now using. Simply be sure you 
use enough humectant, such as one 
of the polyols, to slow down evap- 
oration. 
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BY ERNEST GUENTHER, 


floral 
ested to hear about the present situation in Grasse, 
Sicily, and Northern 
products, and something about the 


HE American user ol oils should be inter 


\lrica with regard to these 
outlook for the 


future. The writer, who has been familiar with the 


situation in Grasse for many vears, and who recently 


completed a survey of activitics in the Western Medi 
terranean, will attempt an objective account of these 


latest movements in the industry of the natural flowet 
oils. 
New Areas of Production 

Ihe most striking development, perhaps, is the 
emergence of new areas of production away from the 


While 
produce substantial quantities of highest quality floral 


Grasse region. Southern France continues to 


Vice-president and technical director, Fritzsche Brothers, Inc 


, New York 
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Panoramic view of Grasse and its surroundings. 


Ph.D.’ 


oils, new areas of exploitation bordering the Mediter- 


ranean have recently been opened. These areas offet 


ecological conditions suitable for the production ol 
oils at a cost considerably below that possible in South- 


ern France. 


Such an eventuality was anticipated as early as the 
beginning of this century by some of the French pro 
ducers themselves. In 1904 Charles Garnier established 
a plant for the extraction of roses in Bulgaria, and in 
1912 a similar plant for the treatment of jasmine and 
cassie flowers in Egypt. Since then more and more areas 
of cultivation and processing have been opened, and 
today the Grasse industry no longer holds the monopoly 
in the production of natural flower oils which it once 
enjoyed. Southern France must now compete increas- 
ingly with Sicily, Morocco, Algeria, and Egypt. But if 
Grasse has lost some of its importance as a producer, it 
has gained a good deal as a center of distribution. This 
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Freshly gathered 
extraction 


roses are spread out on the factory floor, prior to 
with volatile solvents (Seillans, Var), France. 


change has resulted from a number of factors, some 
perhaps avoidable, others inevitable, but not entirely 
understood by outsiders, particularly Americans. 


The Flower Oil Industry 
Of Southern France 


| IKE lew othe places in the world, the Grasse re 
4 gion is endowed with a number of factors favorable 
to the cultivation and industrial treatment of flowers: 


a fertile soil, generally mild climate, plenty of sunshine, 


Gathering of rose flowers 
of southern France. 


in the Grasse region 
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southern exposure, protection against cold winds by 
the Maritime Alps, and last but not least, an intelligent 
and industrious population. 

The Grasse region is situated at about the northern 
limit of the area in which industrial floral crops can be 
raised successfully. In general, and within certain ex 
tremes of temperature, flowers from cooler regions ex 
hibit a more delicate perfume than those trom warmer 
which then 
Jasmine, rose, tuberose, and the bitter orange were 


areas, are notable toi heavier fragrance, 
originally introduced into the Grasse region trom more 
southerly countries, hence must be cultivated with the 
greatest of care for survival against even the mild win 
ter cold in Southern France; but this intense cultivation 
contributes much to the delicacy of the floral oils d 
rived from these plants. The best floral material pro- 
duced in Grasse comes from grafted, therefore selected, 
plants. (Similar factors of climate and cultivation ap 
pear to hold for the grape: those grown in cooler sec 
tions, and by grafting, produce wines of superior fla 
Moreover, there 


humidity around Grasse, a fact which also appears to 


vor.) are considerable variations in 
favor the development of high-grade floral oils in the 
plant. A constantly high humidity—as in 


torial areas—is apparently one of the factors responsible 


more equa 


for the heavier notes so typical of tropical flowers. 

Phe picturesque and charming flower oil industry of 
Grasse reached its peak shortly belore and right alter 
World War I, when large quantities of a great variety 
ol flowers were grown and processed: jasmine, rose, bit 
ter orange blossom, cassie, mimosa, tuberose, jonquil, 
reseda and violet. These flowers formed the raw mate 
rial for a score of factories which had been erected in 
Grasse and its vicinity—lrom Seillans in the east to 
Golfe Juan in the west, a distance of about 30 miles. 

However, within the last 20 years the Grasse industry 
has encountered increasing competition, brought about 
chiefly by three factors: 

1. Aromatic isolates and synthetics have taken a heavy 
toll of natural products; even in high-grade perfume 
formulas the percentage of natural flower oils has been 
reduced, and new and much lower priced synthetic 
specialties have been substituted, many of them giving 
quite satisfactory results. With the progress of organic 
chemistry this sort of substitution will undoubtedly 


continue. It should be remembered that a creative per- 
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. “ ater A 
lumer is limited in the cost of his composition, lor the 
simple reason that in our present highly competitive 
industry the successtul marketing of a perfume necessi 
tates much heavier expenses for advertising than fon 
merly. And only too often the marketing costs have to 
be compensated for, at least in part, by economizing on 
the basic pertume composition. The perfumer is there 
lore always on the lookout for new synthetic specialties, 
by the skillful use of which he hopes to reduce the high 
cost of his natural oils. 

Untortunately 
mistake 


and this perhaps was their gravest 


most manulacturers in Grasse initially mis 
judged the importance the synthetics would some day 
attain, and refused to associate themselves with the syn 
thetic industry made its beginning between 
1885 and 1900. Germany, Switzerland, Holland, and 


Northern France developed Into headquarters lor the 


when it 


young industry, and Grasse continued its activities al 
most exclusively in the field of natural oils. “Today it 
is too late to regain the lost ground, the production of 
synthetics requiring highly specialized and costly 
equipment, and a great deal of experience on the part 
ol chemists, engineers, and operators. The installation 
of new equipment alone would make it prohibitive to 
compete with a well-established industry with 50 years 
ol experience behind it. 

2. Formerly, manulacturers in Grasse encountered no 
difhculty in obtaining the flower material they required. 
This was supplied chiefly by a large number of inde 
pendent growers. (Even now there are more than 2,000 
jasmine growers in the area.) Thirty or more years ago 
these peasant cultivators led a rather precarious ex- 
istence, having practically no choice except to sell the 
products of their land to the processors in Grasse—this 
olten at prices that left only a modest profit to the 
growers. Even in those early days strong efforts should 
have been made to support the agricultural part of the 
Grasse industry by a far-reaching research program, 
aiming at better returns per acre by the introduction of 
new and higher-yielding plant varieties, by more eth- 
cient methods of field management, etc. Untortunately, 
lew manufacturers in Grasse realized that their indus 
try comprised two vital branches—one technical, the 
other agricultural, The latter was pretty much taken 
lor granted, and today the methods employed and the 


kinds of crops raised remain substantially as they were 
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Harvest of lavandin in the south of France 
near Valensole (Basses-Alpes). The flowering 
plants are cut by hand with sickles. 
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years ago. No wonder then that the capacity of the 
extraction plants in Grasse has outgrown the actual 
supply of flowers, and that in 1952 many manufacturers 
found themselves short of certain flower material. 


3. While these developments could perhaps have 
been averted by planning in time, there is another and 
even more cogent factor involved in the change we are 
discussing, a factor beyond the control of the Grassois. 
French Meditei 
Cannes-Grasse section 


Ihis is the transformation of the 


ranean littoral (of which the 


forms a part) from a purely rustic, rather picturesque 


Gathering of bitter orange (neroli bigarade) blossoms in the Grasse 
region of southern France. 
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region, into one of the world’s gayest playgrounds. The 


lovely countryside around Cannes would appear at last 
to be paying the price for its incredible beauty. In oun 
days of rapid transportation and heavy tourism such a 
countryside cannot long remain entirely agricultural; 
invaded by the vacationer. 

French Riviera 
was exclusively a winter resort attracting Europe’s and 


it will inevitably be 


Until about 30 years ago the sunny 


> 


America’s aristocracy and wealth, but empty ol visitors 


in the summer. During the long months of warm 


weather practically all hotels closed down and the agri 
cultural hinterland usual activities, 
among them the growing of flowers for the perfume 
industry in Shortly World War | 


tourists from England discovered that the Riviera was 


went about. its 


Grasse. alter some 
pleasant, and cheap to visit, in summer. Gradually the 
lame of the fabulous Cote d’Azur as a summer resort 
America. At the same time 
there took place a profound change in our way of liv- 


ing. Sports and sun bathing became fashionable, and 
now 


spread over Europe and 


the Riviera is overcrowded during the summei 
months with sun worshippers of all nationalities, filling 
large and small hotels to capacity. 

Phe automobile, too, has played a profound part in 
these developments. A large number of tourists from 
all over Western Europe now find it convenient and 
comparatively inexpensive to make a quick trip to the 
Riviera and camp near the lovely beaches of the blue 
Mediterranean. Many tourist camps and restaurants 
have sprung up along the seashore and in places that 
had retained their natural beauty until quite recently. 
‘The Riviera is getting crowded, like certain parts of 
California and Florida. there been a 
steady increase in the permanent population of this 
section of Southern France; again it is the sun and the 


generally casy way of living that have induced thou- 


Moreover, has 


sands of people from the north to spend their years of 
retirement in the south, Land has increased quite sub- 
stantially in value, most of the great old estates have 
been subdivided, and many an agricultural field has 
been converted into a site for the building of new 
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A modern lavandin distillery in St. Jurs (Basses- 
Alpes), southern France. 


homes. Under hardly 


grow flowers lor the Grasse perfume industry; farmers 


these circumstances it pays to 
can now make more money by raising primary vege 
tables, fruit, or cut flowers for the tourist trade and for 
export. (The development of air transport has had a 
profound and beneficial influence upon the cut flowe 
industry of the French Mediterranean littoral. Large 
quantities of flowers are now shipped by air from the 
large airport near Nice to Northern Europe; and this 
with much less risk than before the last war, when they 
had to be transported by rail, often at considerable loss. 
\s a result, the production of cut flowers has become a 
profitable venture, by now far outranking the produc- 
tion of industrial flowers.) Growers in the Grasse region 
are further handicapped by the fact that labor is drawn 
to the hotels and restaurants along the seashore, which 
can aflord to pay much higher wages than the flowe 
growers can. And working in the seaside resorts cer- 
tainly is more pleasant than picking flowers in the fields 
from early dawn until the hot noontime—an activity 
requiring stooping for hours and working 
steadily and rapidly to pick a quantity of flowers sufh- 
cient to earn a bare living. Formerly this work was done 
largely with the help of hired women and children; 
today very few of them are interested. In consequence, 
the growers and their families have to do much of the 
work themselves, which explains why the present rose 
plantings, for instance, are small—patches so to speak. 


hours, 


Problem of Labor 


The problem of available labor has become very im 
portant in recent years, particularly to the few remain 
ing large-scale cultivators of jasmine, the harvest olf 
which lasts from the end of July until October. Sea- 
sonal labor must now be imported from Italy—men, 
women, and children to whom the collection of jasmine 
flowers affords a welcome means of livelihood. Working 
as a team, a family with children can gather substantial 
1952) 165 
French francs were paid for every kilogram of jasmine 


flowers. Starting at sunrise and working until 2 or 3 


Guantities of blossoms. Last year (summer ol 
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P.M. a woman can harvest from 4-7 kilograms of blos- 
soms, the amount depending upon her skill and the 
weather, (One kilogram of jasmine contains from 8,000 
to 10,000 blossoms.) After a rainy night the flowers are 
heavy with moisture, after a windy day they may weigh 
only half the normal; moreover, during a strong wind 
it is much more difficult to pick the flowers. A family 
team may gather as much as 20 kilograms in a day; in 
1952 this meant 3,300 francs (about 8 U. S. dollars)—a 
high daily income for unskilled labor in Southern Eu- 
rope. 

While the harvest represents the heaviest expense in 
the overall cost of the flowers, there are other items to be 
included: cost of planting and grafting (it takes three 
years for a jasmine field to reach full production), cost 
of cultivating and weeding, hilling up in winter, etc. 
Altogether the growing of jasmine in Southern France 
has become a costly venture, which accounts for the 
substantial rise in the price of concrete and absolute. 
Moreover, the industrial risks are increased by 
growing competition from Southern Italy and North 


evcr- 


\frica. These observations apply not only to jasmine, 
but also to rose and orange blossom. 

In the face of all these difficulties the Grassois are 
still holding on for reasons of tradition and sentiment. 
An industry that prospered for generations is not 
readily abandoned. Their “know-how” has always en- 
abled the farmers in the region to produce high-grade 
industrial flowers, permitting the manufacturers to 
supply floral oils of unmatched quality. For example, 
certain bitter orange groves are very old, having been 
passed down from father to son. French farmers are 
known for a love of their native soil, and who would 
have the heart to cut down these venerable trees in 
order to grow vegetables? But occasionally a farm is 
sold to make room for real estate development, and 
then the orange grove will disappear. This has hap- 
pened also, and particularly, to the acacia trees which 
once embellished the beautiful environs of Cannes. 

In spite of the serious situation just discussed, Grasse 
has by no means reached the end of its distinguished 
career. There is too much tradition, experience and art 
in this old industry; it will undoubtedly survive, but in 
a somewhat different form. For generations Grasse has 


A distillery of lavender and lavandin with Eys- 
seric stills in the Basses-Alpes, southern France. 
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produced some of the world’s best perfumers, artists 
who have supplied leading houses in Paris and all over 
the world with compositions forming the basis of the 
most famous perfume creations. There have always been 
strong personal relations between the manufacturers in 
this area and the perfume houses in Paris and London, 
and other cities abroad. The best natural flower oils 
still come from Grasse; the Grassois know what raw 
materials the perfume industry requires. To alleviate 
their present difficulty some firms have been trying to 
develop other products, among them fruit juices and 
flavor bases for soft drinks which since the last war 
(and perhaps under American influence) have become 
quite popular. But Grasse will always remain essentially 
a center of perfumers’ materials. The creation of subtle 
fragrances is an art requiring quietude, a beautiful en- 
vironment, inspiration and tradition—all of which the 
lovely country around Grasse offers in abundance. 


Present Crop Situation 


Let us now briefly discuss the present situation with 
regard to the principal individual crops of aromatic 
plants in the Grasse region: 

Annual production of concrete now 
varies between 1,800 and 2,000 kilograms. In 1952 the 
quantity of flowers harvested amounted to almost 700,- 
000 kilograms. For the reasons explained above, prices 
are high and will probably go even higher in the future. 
They will certainly always be substantially above the 
prices of the Sicilian and North African products. On 
the other hand, the quality of the jasmine from South- 
ern France is still superior to any other, for these rea- 
sons: soil and climatic conditions, and long experience 
in the cultivation of flowers and extraction of oil. Dis- 
criminating buyers, particularly in Paris and London, 
still prefer the French product, and are willing to pay 
a premium for it. But if the quality of the Sicilian or 


/. Jasmine. 


North African concrete should ever equal that of the 
French, the Grasse jasmine industry may find it difficult 
to survive. 

2. Rose. rainy weather and 
caused by a parasite, production of rose flowers in 1952 
amounted to only about 400,000 kilograms, consider- 
ably below the world’s requirements, particularly in 


Because of damage 
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Gathering of jasmine blossoms in the Grasse region of southern France. 


view of the fact that the important Bulgarian concrete 
at the present time is difficult to obtain. However, en- 
couraged by a substantial rise in the price of rose 
liowers, growers in the Grasse region last year increased 
their rose plantings, and from 600,000 to 700,000 kilo 
grams ol flowers were produced in 1953. 


3. Bitter Orange Flower Oil, from Neroli Bigarade. 
In 1952 flower production amounted to almost 1,100,000 
kilograms, which meant about 1,000 kilograms of (dis 
tilled) neroli bigarade oil, plus a much smaller quantity 
ol (extracted) concrete of orange flowers. The quality 
of the French product is superior to that of the oils 
Italy Northern 
mands a higher price. The difhculty in disposing of the 


from Southern and Africa, hence com 


orange flower walter, encountered by the distillers since 
the last war, is another reason for the present high 
prices of the French neroli bigarade oil. In general, 
production in Southern France is not likely to decline 
within the next few years because growers hesitate to 


discontinue their old LTOVES. 


In this connection we should mention also oil of pet 
itgrain bigarade, distilled from the leaves of the bitte 
orange trec. Years ago the Grasse-Golle Juan region 
produced substantial quantities of highest quality. Re 
cently it has been replaced in part by the much lowe: 


priced oil from Haiti (West Indies). 


re {coacia Most of the 
(Acacia farnesiana) have disappeared trom the vicinity 


and Mimosa. acacia trees 
of Cannes, the former gardens having made room fo 
Moreover, the collection ol 
blossoms from the thorny branches is a painful task 
which few people are willing to undertake today. Acacia 


is now being grown in Syria, Palestine, Egypt, and Mo- 


real estate encroachment. 


rocco. 

\s regards mimosa, an ample supply of flowers is 
still available in Southern France during the blooming 
months in early spring. Harvest of the flowers here has 
undergone great fluctuations from year to year, ranging 
from about 400,000 kilograms in 1951 to 50,000. kilo- 
grams in 1952. The figure can be increased again in the 
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coming years, depending upon the demand for the 
concrete and absolute. It seems a pity that this floral 
oil, so valuable in the fixation of perfumes, yet so rea 
sonably priced, has not found a much wider recogni 
tion in the perfume and cosmetic industries. Large 
quantities could be produced every year in a season 
when the manufacturers in Grasse are not busy with 
other products. 

5. Tuberose. The growing of tuberose flowers repre 
sents a very costly task; hence production of concrete 
in the Grasse-Pégomas region has declined to very low 
figures. Some concrete is now being produced in Al 
geria, and small—but increasing—amounts in Morocco. 

6. Violet Leaves. Here, too, yearly harvest of the 
leaves has varied between 50,000 and 400,000 kilograms, 
depending upon the world’s demand for concrete and 
absolute of violet leaves. 

7. Orvis and Oakmoss. Substantial amounts of con 
cretes of orris root and oakmoss (mousse de chéne) are 
still being produced in the factories of Grasse and vi 
cinity, although most of the plant material has to be 
imported from Italy (Tuscany) and Yugoslavia. 

8. Labdanum, Large quantities of concrete, abso 
lute, resinoid and distilled oil are being produced in 
the Grasse factories from plant material growing wild 
in the nearby Esterel] Mountains, or imported from Cot 
sica, and particularly from Spain. 

Once Southern 
France, particularly the Pégomas region, produced sub 
stantial quantities ol geranium (Pelargonium), which 
yield an oil of superb quality. However, most Pela 


9, Oil and Concrete of Geranium. 


gonium species are subject to winter killing, and since 
Pela 


a very costly 


occasional frosts occur in the south of France, 
gonium must be grown there as an annual 
procedure. Pelargonium plantings have consequently 
been reduced drastically, the largest remaining field be 
ing located near the airport of Cannes. On the othe 
hand, large plantations of Pelargonium, yielding a very 
fine grade of French type geranium oil, have been 
Viflet in 
duction (sce below). 
10. Oils of Southern 


France produces now about 50,000 kilograms of laven 


started neat Morocco and are already in pro 


Lavender and Lavandin. 
der oil, and almost 500,000 kilograms of lavandin oil 
per year. Regions of production are located in_ the 
Departements of Basses-Alpes. Drome, and Vaucluse 

The oils are distilled 
by numerous larmer-producers, in stills distributed 
throughout this mountainous section, Part of the oils 
produced go 


Percentage reaches overseas markets via Marseilles on 


more than 100 miles from Grasse. 


to Grasse for distribution; a substantial 
other ports. A small portion of the harvested flowering 
nlants is trucked to the extraction plants in Grasse and 
iis vicinity for conversion into concretes. 

11. Patchouly. First World Wan 
ol the patchouly leaves grown in the Far East were 


shipped to Europe in dried and baled form for process 


Prior to the most 


ing in the modern distilleries located in Grasse, Leipzig 
and London, ‘The shortage of shipping space arising 
during the First World War brought about a funda 
mental change in the patchouly industry, and now most 
ef the plant material is distilled in native distilleries 
near the fields, in northwestern Sumatra and 
British Malaya. ‘Today only small quantities of dried 


located 
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patchouly leaves are exported to Grasse fon distillation. 
Phe efhcient equipment used here makes for an oil ol 
excellent quality, superior to that of the Asiatic oil ob 
tained in rather primitive stills. However, the long 
overseas transport of the dried leaf material from Ma 
lava to Marseilles increases the cost of the Grasse-dis 
tilled oil so much that it can be employed only in 
high-grade perfumes where price does not play too 
great a role. 

12. Other Essential Oils, and Resinoids. A numbei 
of additional essential oils are produced in Grasse trom 
plant material grown either in Southern France or im 
ported from other countries: celery, parsley, carrot, 
clary sage, angelica, valerian and chamomile among 
Included also should 
extracted by means of various solvents from imported 


them. be the so-called resinoids 
guns and balsams, for example, benzoin, olibanum, 


myrrh, opopanax, styrax, balsams Peru’ and ‘Tolu. 
These are important perfumers’ raw materials, indis 
pensable tor the fixation of perfumes. 

While the quantities of these various essential oils 
and resinoids may not be large, their total may amount 
to a substantial figure in the overall operation of a 
single factory. 

From what we have just said, it is evident that a well 
managed firm in Grasse can still produce a considerabl« 
variety ol perfumers’ raw materials. And this very di 
versity Gt products is one of the most important factors 
flavoring the survival of the Grasse industry. 


Po be continued in succeeding issue) 


People Who Sell 
oo k who sell are more than distributors of goods 


They are the eyes and ears of the company. They are 
the ones who cone in direct contact with the distribu 


tor or the customer. ‘They know what the custome 


thinks of the product, what he expects of it, and how 
It stacks up against that of the competitor. They are 
usually the first to detect the direction of public dé 
mand and the manner in which the competitor is re 


acting to it. Phe counsel of the sales executive is highly 


desirable in’ planning a research program—Battelle 
Vemoria Jorstitute 
. ‘ ’ 
Of Floats and Fragrance 
SWEET smell arose from the 50 floats in Port 
land’s famous June Rose Festival that did not 


come from the flowers. 

Fire fighting equipment in hand, George Eaton ol 
Duvelle’s, Portland pertume makers and only exclusive 
perfume manutacturer with national distributorship 
on the west coast, bathed each float with a concentrat« 
ol his “Portland Rose” perfume. 

Phe equivalent of a half ton of petals was sprayed on 
each float. A gallon to a gallon and a half of concen 
trate, thinned down with water, was used on each float 
and at the going price of $3.00 per dram each float was 
drenched with what could be thought of as $1300 worth 
ol scent. 

Eaton admits that the chiel advantage of his float 
spraying is as a public relations stunt. His firm also 


spraved floats in the May parade at Santa Rosa, Cali 
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fornia, honoring Luther Burbank, the plant wizard. 
Phe blend used then was “City of Roses.” 

The Duvelle organization has been in the business 
since 1925, starting out with a general cosmetics line. 
In 1929, when the death knell was sounded fon 
businesses, the Eatons switched to perfume only and 


many 


really got going. They opened their lines in the Dust 
Bowl states in 1932 and 1933 when the drought was 
starving out the people, yet found a ready market, ac 
cording to George Eaton. 

The company now has an intensive coverage of the 
area west of the Mississippi where the product is han- 
dled chiefly through large department and drug stores. 
Distributorship in the east is spotted; the firm plans a 
blanket within 


years. 


coverage of the castern states several 

George Eaton, himself a chemist and supervisor ol 
production at his plant, has six sons in his business. 
Charles, who has just completed a seven-year course at 
Choinards Art School in Los Angeles, will be in charge 
cl design and advertising. Glenn A. Eaton has charge 
of sales, and Mrs. George Eaton supervises all packag 
ing. 

Phe plant at Parkrose in East Portland utilizes some 
1800 square leet of floor space. Most popular scent de 
veloped by the Eatons is “Le Gui,” which is French tor 
mistletoe. The two latest scent developments are “My 
Folly” and “Babylon,” 
the Orient. 

The Eatons buy their perfume oils ready blended 
reach Portland they 


Duvelle’s it is re 


a woodsy aroma with a hini oi 


in France. By the time the oils 


have been aged three months. At 


blended and stored. Following aging olf an additional 


> > 


three months, the oils are made up into perfume, co 
Alten 


product ts funnelled into 5¢ ol 


lognes and toilet waters. this final mixing, the 


a gallon colored con 


tainers and allowed to set six months at a constant 


temperature of 50 degrees. Phen the product is filtered, 
siphoned into a variety of bottle sizes, and packaged 
used at Duvelle’s are 


Fixatives musk, ambergris and 


civet, and cach perfume is mixed with a blend of the 
Miller Disney. 


three—Naomi 





Fire fighting equipment in hand, George Eaton of Duvelle's, Portland 
perfume makers, bathes flower-laden float with ‘Portland Rose”’ 
perfume. 
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The Odour Trails of Ants 


R. W. MONCRIEFF 


TP.HE celebrated naturalist, Bethe,’ first investigated 

the scent trails of the ant Acanthomyops niger; these 
trails are made to indicate the best path between two 
points of interest, one of which is usually the nest of 
the ants and the other is often a source of food or may 
be a pile of larvae suitably placed for experimental 
purposes by the observer. At first, the ants experience 
some difficulty in finding their way between the two 
points, but once they have ascertained it, they lay a 
trail with some odorous deposit from their bodies; 
thereafter they, and their fellows, follow the trail with 
considerable ease. There is no doubt that they are 
following an odorous trail because if a finger is drawn 
across the trail the ants are soon in difhculties. Carthy 
at Cambridge University has recently demonstrated 
that the scent trail can be photographed. He employed 
a different species of ant from Bethe; whereas the origi- 
nal worker had used Acanthomyops niger, Carthy pre- 
ferred A. Fuliginosus which he found to be a more re- 
liable layer of trails than A. niger which apparently 
only laid trails when excited, whereas 4. 
laid them habitually. 

Carthy’s experiment was designed in the following 
way: He placed a pile of larvae in the centre of a cir- 
cular glass arena, | [t. across; workers were introduced 
to the larvae and started to carry them to their nest; 
the glass over which they were running was dusted with 
lycopodium powder which, it was found, adhered to 
the scent trail and threw it into relief so that it could 
be photographed. It can then be seen that the trail is 
discontinuous, it is split up into dashes which are usually 
about 4 mm. long, shaped so that they have the ap- 
pearance oi a drop of fluid extruded and drawn out in 
the direction of running. The form of the track varies 
with the individual and sometimes the dashes may be 
much longer than usual. 

Phe ability to lay 


fuliginosus 


the trail is under 


or not to lay 





“It would take too long for green lipstick to catch on and | am not 
sure that | like it...” 
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the control of the ant; in the first journeys, whilst the 
ant is still learning its way, odd pieces of trail are laid, 
and as the worker gains familiarity with the path, these 
are joined up and overlaid. After about ten journeys 
there is a tangle of trails over the most favoured route. 
Two points of interest emerge from Carthy’s observa 
tions. 


1. That trails are laid irrespective of the purpose of 
the journey, for it had previously been thought by 
Brun* that scent trail laying only took place when the 
workers were carrying food; this evidently is not the 
case. 

2. The trails are probably not orientated, i.¢. an ant 
cannot if it strikes the trail midway know, without 
trial, which way is towards the nest; some ants which 
encountered the trail in the middle went westwards, 
others towards the larvae. Several workers have hitherto 
supposed the trail to be orientated but apparently mis 
takenly. The fact that trail laying is carried out by 
ants moving in both directions, to and away from the 
nest, militates considerably against the likelihood that 
it could be oriented. 


References 


A. Bethe Pfliigers Archiv., 1898, 70, 15 
* J. D. Carthy Nature, 1950, 166, 154 
‘R. Brun “Die Raumorientierung der Ameisen,” Jena, 1914 


Packaging and Labeling 


NE of the sectors of the public relations front that 
QO; neglected to a surprising extent, even in com 
panies considered quite public relations-minded, is 
packaging and labeling. Anyone who is skeptical of the 
opportunities for improvement here need only read 
over the text on 25 packages of popular household com 
modities of different manufacturers, picked up at ran- 
dom. That test will spotlight the wide differences in the 
“T-want-to-help-you” they give—reflecting 
corresponding differences in the amount of public re 
lations thinking that was done in creating them.- 
W. G. Werner, Procter & 


impression 


Gamble Co. 


Cosmetic Excise Tax Collections 


OSMETIC excise tax collections for the years of 
C 1951 and 1952 and also the collections for the 
months of 1953 so far issued are given in the table 
following: 


1953 1952 1951 
January $15,125,480 $11,547,853 $12,255,363 
February 15,859,961 14,338,420 12,867,842 
March 7 805,077 7,248,879 8,534,569 
\pril 9,236,101 8,218,865 5,746,348 
May 9,286,470 9,174,622 9,293, 461 
June 8,253,649 8,622,275 
July 9,357,443 8,901,311 


\ugust 
September 
October 
November 
December 


8,849,488 
8,523,241 
8,439,370 
7,878,976 

10,432,117 


10,252,706 
7,698,854 
9,365,932 
8,916,488 
8,974,245 
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rench Art and Science of Fixation 


Importance of alcohol soluble fixatives from flower essences. 


Vodern synthetic fixatives . 


ODERN formularies 
French—insufhciently 


have—according to the 
underlined the fixative 

powers which are naturally available in flower 
essences as extracted with Only re 
cently have the Laboratoires Gattelossé produced a 


table of the yields in fixatives, which should convince 


volatile solvents. 


the trade of this important angle. This table indicates 
the concrete yields of the most popular flowers upon 
solvent extraction; further, the yields of absolute drawn 
lrom the concretes (i. e. the yields that are completely 
soluble in alcohol), the percentage of volatile perfume 
components drawn from the concretes by water vapor 
distillation and, finally, the vields of 
fixatives from the same source. 


alcohol-soluble 


The last column as such will strongly impress the 
reader with the importance of the non-volatile trac- 
tions found in the natural perfume products. In_ the 
highly scented flowers, such as jasmins, rose and orange, 
the percentage of odorous elements exceeds the rate of 


fixatives found, or, it stays in its vicinity. Thus, the 
rate of perfume-to-fixative extraction is 25/35 fon 
Rose, 15/35 tor Jasmin, 25/25 for Orange. But in the 


lesseaw-known absolutes the relation is equivalent to the 


one found in authentic fixative products; thus, in 
Ciste-Labranum it amounts to 15 parts by weight ol 
volatale, and (parallelling 
Jasmin), and in Oakmoss even to the ratio of 5/45, 


which indicates its fixative value. 


35 of fixative components 


Natural Floral Fixatives 


We can easily draw the conclusion that in an extract 
exclusively composed of flower absolutes (without the 
addition of synthetics which are volatile in their en 
tity), about one third in volatile perfumes, and two 
thirds of fixatives are present. No other proof is needed 
to show that a natural extract has a better lasting power 
than any conceivable synthetic compound. Further, the 
“built-in” natural fixative which lasts even after com 
plete evaporation of the volatile components has exact 
ly and accurately the true odor of the flower. 

Principally speaking, an has 


equivalent fixation 


Third and concluding article. Condensed from the French by Margaret 
Neurath. Originally published in La Parfumerie Moderne Vol. 40 No. 14 
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. Formulary of fixation* 





An old Grasse street (La Rue Tracaste!). 


never been obtained, or, even, attempted in perfumes 
that include synthetics. Even by adding the unusual 
rate of 10°, in fixatives in 100°, of synthetic substances 
we would achieve a rate of 90/10,* while the rate pro- 
vided in nature averages 33 


66. This fact will amply 
explain why 


“modern perfumes don’t last 

We might even push the relation farther and take 
into account that in the past, an extract for the hand- 
kerchiel included essential oils with their 2/3 rate of 
natural fixatives included and 
such. 


moreover—absolutes as 


In checking on the analyses of essential oils as pub- 
lished in formularies (particularly the late 
work of Gattefossé) we will note that commercial oils 
include all the “tail” products which can be removed 
by a secondary distillation, while the same “tails” are 


modern 


missing in synthetics and terpeneless essences—to the 


®° ) or, 90:10, ete. 
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detriment of their lasting power. Whatever has been 
achieved in purity and solubility in diluted alcohol, has 
been lost in fixative qualities. 


In a perfume holding equal rates of flower absolutes 
and essential oils, the rate ol 
natural 33/66 toward 64/38, 
compound will include 38°, 


fixation moves from. its 
that the 
in fixatives. By mixing 


which means 
two parts of oils with one part of absolutes we still get 
a coethcient of 76/24,—i. ce. 24% in fixatives. 

The efforts of the modern perlumers at Grasse are, 
therefore, aimed at an increase in the rate of fixation 


and. the those absolutes 


addition to their formulas of 
and fixative substances, which the public claims, In 
effect, the startling success of some amber-scented, 
warm, exotic perfumes is to a lesser extent due to thei 
originality, than to the surprising fact that they will, 


definitely, last for a certain period of time. 


Modern Synthetic Fixatives 


The first products of synthesis found and used in 
perfumery practice were the ketones and lactones; par 


FLOWER YIELDS IN ABSOLUTES, VOLATILE COMPONENTS, 
AND FIXATIVES 


Name of % of % of % of Volatile % of 
Flower Concrete | Absolutes Components Fixatives 
Ydelds extracted | extracted from extracted 
from concrete from 

concrete concrete 
Broom 0.15 30 5 25 
Cassia 0.50 33 9 25 
Carnation 0.25 10 2 8 
Ciste 3to 5 50 15 35 
Clove 0.12 40 0.5 35 
Honeysuckle 3.30 23 5 18 
Hyacinth 0.20 12 2 10 
Jasmin 0.30 50 15 35 
Jonquil 0.30 50 4 46 
Lavender 2 50 37 13 
Lilac 0.30 38 13 25 
Mimosa 1 25 5 20 
Narcissus 0.25 30 3 27 
Oakmoss 3 50 5 45 
Orange 0.25 50 25 25 
Reseda 0.20 30 4 26 
Rose 0.20 60 25 35 
Sauge Sclaree 1 80 10 70 
Tuberose } 0.10 20 4 16 
Verbena | 0.25 50 30 20 
Violet flowers 0.10 35 3 32 
Violet leaves 0.10 35 10 25 
Ylang-Ylano 1 70 50 20 


ticularly the macrocyclic compounds. ‘These are remark 
able in fixing power; however, in higher concentrations 
they aenesthetize the olfactory cells. This is why they 
must be employed in traces only.—A synthetic musk ol 
this type with a pronounced animal note is ‘Thibe 
tolide,” while, for a more flowery note, “.Ambrettolide” 
is indicated. 


Ruzika, in 


cvclic 


1926, had shown that natural musk is a 


ketone ol 
CH 


17 carbon atoms, accord 


(CH?)! 


unsaturated 
ing to the formula 
CO 


CH (CH): 


Later he found that cyclic ketones of 8 to 24 chains 
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could be produced. The odors vary progressively, de 
pending on the rate of carbon condensation. Cyclic ke 
tones of 10-12 atoms have a camphor odor. Cyclo-tri 
decanone holds a fragrance of cedarwood; cyclo-tetra 
decanone already shows a musk note, which appears 
alone in cyclo-pentadecanone. Cyclo-heptadecanone 
holds the perfume note of Civettone. The higher cyclic 
odors hold a decreasing musk note and are of no in 
Ruzika found also that natural 
Muscone is a cyclic ketone, namely, methyl-cvclo- pen 


tadecanone. 


terest in this instance. 


The Societé des Usines Chimiques Rhone-Poulene has 
originated “Musk B. R. B.” which holds the 
Fonkin musk and has a high lasting power. .\ tincture 


note ol 


of 3% in alcohol is now being used in France, instead 
of the old recipe of 3% Tonkin musk. An addition olf 
0.50% 


power of flower perfumes; however, the product needs 


improves the rounded bouquet and lasting 


a month of aging to show its efhcacy. The B. R. B. is 
absolutely non-toxic and has a pleasant flavor which 
makes it more suitable than natural for use in powders, 
creams and lipstick. It will often solten the odor if 
added to it at a rate of 1:10,000. 

Exaltone is a cyclic ketone, or, cyclic pentadecanone; 
holds the purest musk note among the synthetics and 
produces fine effects, particularly in soaps. Exaltolide 
is the corresponding lactone and made under patents 
by Naef & Co. Both products are indicated for use at 
a rate of 2-6 grams of the concentrate per 100 litres. 


Exaltolide is mainly indicated tor use in lotions, 


powders and creams and will age with the perfume to 
which it has been added. 
Synthetic diluted al 


2 grams ol 


— 2 


Civettone is mainly used in 
coholic products, such as lotions, at a rate ot 
the concentrate in 100 litres of perfumery goods. 

The three fixatives mentioned above are so strongly 
scented that they may be included at minimum rates in 
will be felt 
slightly in the entity of compound. 

In addition to the pure synthetics, Firmenich & Co. 


have developed products named Thibetine and Civet 


perfumes, where their notes only very 


tine concrete which are used as alcoholic infusions and 
combine the synthetic with natural animal components. 

Contemporary perfumery experts of France hold the 
opinion that the conditions ruling on today’s perfume 
production—particularly the widespread use of synthe 
will finally 


lead to a complete modification of our fixing technique. 


tics that include no fixative in themselves 


he mere addition of a musk compound will no longet 
do, they say. Of all essences, absolutes and synthetic 
compounds the perfumers of Grasse attempt to create 
one individual fixative for each type of perfume. Thus, 
they feel, they will finally provide modern counterparts 
and equivalents to the natural fixatives which we have 
found to be so richly available in the natural flowei 
absolutes. 

Vo illustrate this new idea in perfumery, we present 
formulas ol fixatives which should, ol 


a series ol hew 


course, be modified to suit each individual case and 
perfume. 

Phe basic principle adopted in France is, that in the 
future, the minimum of fixative indispensable in a 
perfume ol quality will be 20 parts ol fixing agents to 


go with 80 parts of volatile components. 
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Castoreum from beavers is a component of some formulas. 


FORMULARY OF FIXATION 


Jasmin Fixative 


Resinodor of Tolu 
Resinodor of Labdanum 
Resinodor of Peru 
Resinodor of Auvropanax 
Resinodor of Benzoin 
Crystallized Indol 
Hydroxycitronella 
Aldehyde C-11 

Jasmin Absolute 
Heliotropine 
Ylang-Ylang Absolute 
Civettone 

Amber Tincture 


Rose Fixative 


Resinodor of Benzoin 
Resinodor of Oliban 
Resinodor of Iris 
Vetyverol ; ze 
Cedrol (crystallized) 
Cedry!l acetate 

Benzyl isoeugenol 
Phenylacetic acid 
Citronelly| Phenacetate 
Phenyl oxide 

Absolute of Morocco Rose 
Amber tincture 

Civet tincture 


Orange Fixative 


Resinodor of Benzoin 
Resinodor of Tolu 
Resinodor of Labdanum 
Ess. of Sauge Sclaree 
Resinodor of Vanilla 
Methyl naphthyl ketone 
Phenethyl phenacetate 
Orange Absolute 
Muscone 

Musk Tincture 

Amber Tincture 


Lemon Fixative 


Resinodor of Nezoin 
Resinodor of Tonka 
Resinodor of Labdanum 
Isobutyl benzoate 
Essence of Sauge Sclaree 
Ethyl cinnamate 

Benzyl isoeugenol 
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120 grams 


130 
80 
20 

100 

2 
50 
2 

126 
40 
30 
90 

210 


200 
100 
0 
50 
50 
50 
20 
30 
30 
10 
150 
125 
125 


150 
50 
100 
50 
50 
50 
25 
200 
25 
150 
150 


100 
10 
200 
100 
50 
70 
30 


grams 


grams 


grams 


Methyl! naphthyl! ketone 60 


Aldehyde C-10 5 
Aldehyde C-9 ; 5 
Citral , 20 
Solution of 10% Exaltone ; 260 


Narcissus Fixative 


Resinodor Labdanum 150 


Resinodor Ambrette . 100 
Resinodor Mastic . 50 
Resinodor Opoponax ‘ 50 
Metseresy!l phenacetate 2 
Yara Yara ; ; 20 
Methyl naphthyl ketone 50 
Phenylacetic acid 30 
Heliotropine 50 
Hyacinth absolute 50 
Orange absolute 50 
Ambrettolide ; 25 
Angelica essence 20 
Exaltone . 25 
Amber tincture os Wee 
Civette tincture 218 


Spice Fixative 


Resinodor Labdanum 200 
Resinodor Ambrette 150 
Resinodor Incense 100 
Resinodor Elemi 50 
Resinodor Clove 70 
Benzyl isoeugenol 150 
Cuminic aldehyde 20 
Estragol 20 
Vanilline 20 
Phenylacetic acid 25 
Butyl cinnamate 25 
Phenylethyl propionate 25 
Essence of Bay Lecf 25 
Abs. of Helicryse 50 
Abs. of Broom 50 
Aldehyde C-11 20 


Forest-note Fixative (‘‘Fixative Sylvestre’’) 


Resinodor of Labdanum 200 
Resinodor of Copahu 150 
Resinodor of Opoponax 100 
Heliotropine 100 
Ess. of Cypress (third fraction) 100 
Absolute of Oakmoss 50 
Dimethy! hydroquinone 20 
Ess. of Sauge Sclaree 50 
Coumarine 50 
Lavender Absolute 100 
Thibetoline 80 


Mimosa Fixative 


Resinodor Labdanum 150 
Resinodor of Opoponax 50 
Resinodor of Peru 100 
Resinodor of Tolu 100 
Resinodor of Vanilla 100 
Heliotropine 170 
Methyl anisate 20 
Methyl naphthyl! ketone 20 
Cuminic aldehyde 10 
Benzyl isoeugenol 40 
Ethyl! vanilline 20 
Neroline 20 
Mimosa absolute 150 
Dimethyl acetophenone 20 
Civettone 10% 80 


Violet-Type Fixative 


Resinodor Labdanum 200 
Resinodor of Iris 200 
Resinodor of Ambrette 50 
Resinodor of Myrrh 50 
August, 1953 
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Ess, of Iris concrete ......... ; eee eee sales: 
ED ie. SUR. Sos ie uae ae an a AO OREN 75 
I ea Sin ET gs oo cum alia Suk a ahd Aki Mielareae dade Re 50 
Vanilline ere Baie loess hea) ae 
Absolute of Violet leaves ................... pees a 
Absolute of Violet flowers ice alee ie 100 
Exaltone paises Melsicita pad awk & wGlew ee we 20 
Pee Tee ee . ; 70 
Lavender Fixative 
Resinodor Labdanum ........ Rietn ree hcanics atone 150 grams 
Resinodor Mastix ............ cde hreeiwab aes 50 
Resinodor Styrax ............ scat ; sis 100 
I So i eae eg ean Gia ace ae ee 50 
Essence of Sauge Sclaree ........ 5 pinhole baka tee at 50 
I a co ik Sad bat ear bta wlth ae ee ees 50 
Decylic alcohol ........ gids aa 20 
I orn aie ch a oe Sigtlara Wisk betas Wie oat 100 
Lavender absolute ee ‘Memnlaes ra 200 
Myrtenol WERK eee Se Roce eR awe knee 30 
Tincture of Castoreum ..... cig pated a . 100 
Se a I ios os teres wisi a a ea OG Stee 100 
Orange-Type Fixative 
TI ee eT eee ere 200 grams 
Resinodor of Tolu ........ be cSndcce eB era soecul es 100 
Resinodor of Vanilla ........ oo eet 50 
ON ii al vied esa o es seine ’ 50 
Butyl cinnamate .......... ; bide ia darlovin rachis ou 50 
Methyl acetophenone ............ , eae, ae 
Methy! anthranilate of Methyl . kis sb ump ube Hie tae eee 
Benzyl cinnamate .......... ea sins lita th 40 
Benzyl Benzoate .......... ; Beal oka 60 


Essence of Sauge Sclaree .. hie ives ieee nema ase 30 


Aldehyde C-10 ......... oe : ; stats ; 10 
Orange Absolute ee ee ee is SG 
NN TUNED 5 is cao ete hw od 4 Ta : 120 
Vanilla Fixative 
Resinodor of Vanilla 200 grams 
Resinoder of Tonka casita idea Bie Se ee 100 
Resinodor of Tolu ....... paid a denies 50 
Resinodor of Labdanum Be i tal At doi cana 50 
eis er ay dala ae gas al 80 
Ethyl vanilline ese ; ; ptetiane eee eee 
eer eT ee coe ; ; 50 
Coumarine Riedel eubve a ericeral alpha ate wi doas eran uae 50 
Methyl isoeugenol ............... iis valet ee ee 
Essence of Bay Leaf ........ plore 10 
Essence of Angelica ..... siti Sar ssi swore 
Absolute of tuberose i iia ace: wade nak, chr abies eaeiiaattal 90 
Exaltolide a ‘ Sipe are ‘ ‘ 50 
Amber Fixative 
Resinodor of Labdanum . . aime & ina oe 150 grams 
Resinodor of Tolu ......... ; Sug Rot 100 
Resinodor of Tabacine .......... ‘ 100 
Superior fraction of Cypress oil .................0.. 100 
Absoiute of natural civet .... . eran re 25 
Resinodor of Ambrette Spies cata maw es 125 
Absolute of Tongking musk ie cdi bad 25 
Ee rear ei he Ee ee ee 40 
Heliotropine taki eiae cy ; ; Se re . 40 
Essence of Sauge Sclaree ......... ‘ Oe 
Ethyl vanilline — ae edits eet ee ee 35 
Thibetolide : cree be Sasa Tn. 
Ambrettolide ........ ; Fatt Se hehs a 
Muscone BRB oes cers Re ee ee 20 
Absolute of jasmin Stes ‘ Siete se IS esis 50 
III 6 fers lah orgy laa ia Susi gil MW ie oot ate te 50 


Based on these formulas the professional perfume 
should find it easy to compound a specific fixative for 
each individual type of perfume, and increase its value 
by extending the period of time during which it will 
last. 
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Survey Shows Drug Stores 
Top Toiletries Outlet 


L'THOUGH it is losing its relative position, the 

drug store still remains the most important out- 

let for toilet goods, according to Prof. R. S. Alex- 
ander of Columbia University’s graduate school of mar- 
keting. 

In a report presented to the 18th annual convention 
of the Toilet Goods Assn., Prof. Alexander said that 
21°% of those surveyed cited convenient location as the 
most important reason for patronage. Twenty per cent 
cited the brand as the next most important reason for 
patronage. 

The drug store was considered the most important 
outlet for all toiletries except nail preparations by 64% 
of the respondents, but a rising proportion are buying 
these items in other outlets. Almost half of those shift 
ing their purchase places are now buying in super 
markets and almost one-quarter were buying from 
house-to-house sellers. 

Department stores were ranked the most important 
outlet by 21°, of the consumers, particularly for spe- 
cialty items like perfumes, toilet waters and makeup. 
Variety stores were ranked as most important outlet by 
8°, of the consumers. 

While department stores generally are holding thei 
own, variety stores are losing more than half their to! 
letries sales to drug stores and about one-third to super 
markets, the speaker reported. 

“Somebody has been punching a lot of doorbells,” 
he commented, in noting an unusual growth in house 
to-house sales of toiletries, chiefly in items like makeup, 
lotions, face powders, perfumes, toilet waters and 
cleansing creams. 

Supermarkets and grocery stores were ranked most 


important by only 3°%, according to the survey. Most 


os 
purchases were made by buyers of toothpaste and pow 
der, shampoos, shaving soaps and hand lotions. 

Discussing reasons for these shifts in purchasing, Prof. 
Alexander listed in order of importance, convenience 
of location, brand preference, price, quality, wide s¢ 
lection and availability. 


Medical Association on Chlorophyt 


T is generally believed that most body odor is due 

to bacterial decomposition of sebaceous secretions on 
the skin. There is no evidence that chlorophyll de 
creases this secretion or alters the bacterial flora of the 
skin. Furthermore, satisfactory control tests have not 
been made with chlorophyll taken internally as a de 
odorant; thus, not only is the mechanism of action un 
explained, but it is not at all certain that the action 
exists except in the mind of the observer. 

There is no evidence that chlorophyll or the avail 
able derivatives have any harmful action. Furthermore, 
it should be remembered that chlorophyll is a fairly 
constant constituent of a well balanced diet which in 
cludes green vegetables. Finally, one should conside 
the fact that many herbivorous animals, including the 
goat, consume large quantities of chlorophyll, and some 
of these are noted for their pungent aroma.—Journal 
of American Medical Assn., Queries and Notes. 
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esting Cosmetic Preparations 


How to compare each batch with control batch, previous batches, 


and control bath. . . 


DR. STEFAN KARAS 


HEN one 


products, 


speaks ol the testing of cosmetic 


several different concepts are in 


volved. A product must be consumer tested, to 
determine whether it will have acceptance in compari 
son with other materials either on the market or unde 
materials are market 


consideration. Furthermore, 


tested, which may well be considered one aspect of 


consumer testing. Cosmetics are tested lor their possibl« 
they 


deleterious effects, in order to demonstrate that 


are entirely harmless to the user, when used for the 
purpose and in the manner indicated. Finally, there is 
that each batch of a 


product is so similar to the control batch and the 


the analytical test, to determine 


previous batches as to be indistinguishable to the cus 
tomer. It is this last-named aspect of testing that will 
be briefly discussed here in this article. 


Usual Methods of Analysis Not Applicable 


In a general sense, cosmetics do not lend themselves 
methods olf that 
other chemical bodies do. However, some ol the physi 


to the usual analysis to the extent 


cal and chemical methods of analysis are 


applicable, 
but merely supplement, and do not replace, other test 
procedures. 

For example, it is necessary, for certain types of cos 
metics—particularly face creams and lotions—to make 
accurate measurement of viscosity. For othe products, 
melting points are determined; certainly no one would 
overlook the importance of pH control. But in putting 
a cosmetic product through the usual tests in an ana 
lytical laboratory, emphasis must be placed on proce 
dures that are of secondary importance, or nonexistent 
entirely, in other branches of chemical industry. These 


can be summarized under a few headings, as follows: 
a. The stability of the emulsions. 


b. Stability of the total product, so far as any change 
in its structure during shelf stay is concerned. This in 
volves particularly a study of the effect of variation of 
temperature, 


Concluding article in a series of twelve discussions on primary functions 
of cosmetics and factors involved in their manufacture 
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Factors in marketing a product successfully* 





Purity of ingredients, moisture and perfume must 
be considered in testing color in face powders. 


c. The question ol separation, as it applies to semi- 


liquid products, as hand lotions, foundations, and 


others. 


d. Phe deposition of pigments which, in a liquid on 


semi-liquid cosmetic, will tend to go to the bottom. 


e. The evaporation of moisture and the separation 
of lanolin, as in a cream, where the lanolin may tend 


to go to the top. 


!. The stability of the perfume, both so far as its 
own odor character is concerned, and so far as it af- 


fects the other substances. 


g. The hardness of the solid products, the ability of 
the product to be taken up by the finger or the puff, 
and the freedom from brittleness or soltness. 


h. The stability of the color. 


i. The treedom from rancidity. 


The Stability of Emulsions 


In order to determine that an emulsion will remain 
stable, under the normal conditions of storage and use, 
and for a reasonable length of time, rapid testing is 
carried out with a centrifuge. Ten to fifteen minutes 
of centrifugal action will show whether the oil phase 
will tend to be separable from the hydrophilic phase. 
\ stable emulsion should endure high-speed centrifugal 
action for a period of fifteen minutes, with no sign of 
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The same test can be 
applied to determine whether pigments will tend to 
separate; in which case the pigments, rather than the 
water, will be found at the bottom of the tube. Actu 
ally, this is a test to determine how strongly a solid 


water at the bottom ol the tube. 


particle is held in suspension. It is a widely used test 
in the cosmetic industry, and exact experimentai pro- 
cedures are available in the analytical chemical iitera 
ture. 


Temperature Variations 


Phe eflect of changes of temperature on the cosmeti 
product is most important. The very narrowest limits 
that a product should be able to endure are approx: 
mately 25°F., to which it may be subjected during the 
Winter, during transportation, or during its stay on a 
shelf in a store, particularly overnight or over a week 
end; and at the other extreme at least 85°F. Actually, 
these limits are quite conservative, for it is not uncom 
mon for temperatures to fall slightly below zero and 
to rise at other times to 100°F., 
United States. 


in different parts of the 


However, the test of a product subjects it to certain 
rigorous procedures that more than compensate for the 
narrow limits that we suggest; namely, changes in tem- 
perature are brought about very rapidly, with a mate- 
rial being placed from one extreme to the other within 
a period of about twenty-four hours. If such a proce- 
dure is carried out for a one-week period, stability 
toward changes in temperature can be amply demon- 
strated. If there is no flocculation, crystallization, and 
separation, and no other analyzable or observable ill 
effects, it can be assumed that the product has a rea- 
sonably good chance of remaining stable during trans- 
portation, storage, and use. 

Nevertheless, rapid testing is not and can never be 
a duplication in the laboratory of conditions to which 
a product will be subject. The laboratory conditions 
are controlled, temperature changes are sudden, but the 
product is subjected to such extremes in the oven and 
refrigerator only for a short period of time. One cannot 
assume that a product satisfactory under such labora- 
tory testing, rigorous as it may be, will give no difficulty 
in actual use. 

Most of the emulsions and creams are of such nature, 
in composition and texture, that it is hardly possible 
to replace shelf testing, particularly of an emulsion. 
Shelf testing not only against a 
product that has been satisfactory in the laboratory, 


may give warning 
but the opposite may also occur. On the shelf and un- 
der conditions of actual use, it may be entirely accept 
able, and yet it will fail to stand up in the laboratory. 
Particularly when this involves emulsions, which fon 
the most part are colloidal mixtures, the behavior of a 
product is unpredictable until actually put into use, 
on a pilot or test scale, and until it remains in use ovei 
a period of several months, in different sections of the 
country and at different seasons of the year. 


Evaporation of Moisture 

When the temperature rises to a point between 70 
and 100°F., there is a tendency for the water in the 
emulsion to evaporate, thus causing a tendency toward 
breakdown of the emulsion. The shrinkage of the 
product can be observed and measured; also observable 
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is the formation of a foamlike layer and in some cases 
a crust at the top. 

This tendency of the moisture to evaporate can be 
and should be carried out in a 
tightly sealed, completely enclosed jar. The loss, if any, 
of the moisture, in creams such as deodorants, can be 


tested in an oven, 


counteracted by changes in the formula through. the 
increased use of humectants, such as glycerine, sorbitol 
polyethylene glycol, and so on. 


Separation of Lanolin 


Most of the cosmetic products that contain lanolin 
give a certain amount of trouble, on account of the 
fact that it is easily separated from the waxes and oils 
that are part of the fine emulsion. Many creams, during 
a Shelf stay, will show a sort of yellow tint at the top. 
This can be tested at the same time as one tests for the 
effect of temperature change in an oven. If lanolin 
tends to separate at the top, this can be remedied by 
the use of a greater amount of polyoxyethylene deriva 
tives of landin, or admixtures of polyoxyethylene sorbitol 
which, for reasons which have not been properly un 
derstood or explained up to the present time, will hold 
lanolin in suspension and prevent it from rising to the 
top of a cream. 


Color Stability 


Color stability involves primarily a light test, and is 
important in all tinted materials, but particularly those 
which contain water-soluble colors. However, some ol 
the emulsions are on the alkaline side, requiring colors 
that remain fast in that medium, thus making it neces 
sary to investigate the stability of the color in relation 
to the pH. 

Of the water-soluble colors, the eosin types are the 
most stable to light. However, they have a drawback in 
that they are too purple, and the mixture with some 
yellow is recommended, particularly if a peachlike tint 
is desired. 

The testing of color in a face powder involves a pan 
ticularly strenuous and somewhat tedious study, One 
must take into consideration the purity of the face 
powder ingredients, its moisture, and its perfume, as 
the latter is troublesome as a product tending to dis 
color many lake colors. Naturally, one might recom 
mend the elimination of lakes, but they are actually 
indispensable in face powder as they alone give bright 
shades. Mineral colors are quite often predominant, 
but they require a complementary addition of lakes. 


Hardness 


A test for hardness is indicated for compact rouges, 
lipsticks, mascara, and other products. Ordinary rub 
bing of a puff against the compact is one of the crude 
but necessary tests to which such a product must be 
subjected. The compact should be tested to determine 
if it is of the same hardness at all points. During the 
course of manutacture, one have 
harder than the other. There is a deception in the ap- 
pearance; under the pressure of the die, the compact 
is made to look alike at all points. A test with fingen 
nails will determine whether the latter can be forced 
to the same extent into the compact at all points and 
on all sides, when a given amount of pressure is exerted. 

When a compact drops on the floor, it is expected to 


side may become 
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break, and it would certainly not be sufficiently hard if 
it did not break upon being dropped. However, the 
compact should not completely shatter upon being 
dropped; if it does, this is an indication of faulty manu 
facture, and particularly of insufhcient or poor quality 
glue in the metallic cap. 

\ctually, this is a very practical test, reproducing in 
the manufacturer's plant a situation that unfortunately 
occurs quite often in the consumer's home. A compact 
dropped accidentally by the customer should not be 
completely ruined. 

Vo test such a solid product as cake mascara, ten to 
twenty strokes with a wet brush are made, to determine 
whether the cake is made evenly, whether it permits 
evenness of stroke, and whether it is taken up on the 
brush in the manner in which it will be used. 


Cream rouges are tested for their hardness in an 


oven and if, at a temperature of 80°F., they become 


semi-liquid, the product will certainly be unable to 
stand summer storage on the shell, and requires some 


drastic change of formulation. 


Perfume Testing 


Unlike most other aspects of testing, the perfume 
evaluation requires study by a group of people, pret 
erably working independently of each other. There is 


no short cut for such a test. The material must be 
tested alter a period ol several wecks, or even months, 
and alter being subjected to changes of temperature, 
particularly the higher temperature. At that time, com 
parison with a freshly made batch can be made, and 
side by side it is possible to determine whether any 
noticeable change in the odor has taken place. 

\t the same time, odor is one of the best tests for 
rancidity, especially for creams containing vegetable 
fatty 


or emulsions made with stearic 


oils or emulsions containing unsaturated acids, 


such as oleic, acid that 
has been poorly purified or ol a pool grade. Within a 
period of one month in an oven, and at a temperature 
ol at least 70°F., 


subject to becoming rancid. There is no better test for 


rancidity will show up if it is a product 


rancidity than the odor test; the lovely perfume will 
have completely disappeared and will be replaced by a 
sour and foul-smelling odor. 

In testing the perfume and its value as a_ pleasant 
fragrance, one should take each product separately. 
Ihe same perfume which is good for face powder will 
certainly not be good for creams or emulsions, precisely 
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because of the possible ellects on stability; the same is 
true when the medium is changed; perfume suitable in 
an alcoholic medium may not be satisfactory in an emul 
sion containing a high percentage of water. 


**Pourability” 


Phe ability of a product to be poured, in an even 
stream of a given thickness, is quite distinct from the 
matter of the viscosity. It involves primarily the ques- 
tion of the construction of the emulsion. What must 
be measured is the thinness or thickness of the stream, 
and this is directly related to the need to place a 
product in a bottle or jar with a thin or thick neck. 
Some products flow in the form of drops ol droplets 
rather than as a steady stream. The only test of value 
is one that takes place in the jar in which such a cos- 


metic is to be marketed. 


fir Bubble Tests 


the admixture of air bubbles is a 


instrument, such as a 


The best test tor 


sound test, in which a metal 
knife or fork, is used to strike lightly against a glass 
container. Only experience can teach a person to recog- 
nize the air bubble content from the sound produced, 
just as experience is necessary to recognize odors by 
smelling them. It can be said, however, that the sound 
of metal striking glass, when there are many air bubbles 
in the jar, is a hollow one. By testing with a centrifuge, 
in which the number of cc of foam rejected by centri 


fugal force is measured in a iluate, one can verily 


Oo 
er 


the sound test. 


Shelf Tests 


So far we have spoken primarily of oven testing and 
refrigeration testing. There is no complete substitute 
lor the shelf test. A product that is left on a shelf over 
a period of months or years, in different seasons, and 
observed from time to time, may show signs of change 
that are not seen in the rapid tests. Although it is not 
practical to submit each batch to such lengthy observa 
tion before it is sold, if a product that has just been 
made in the laboratory for the first time, with a given 
formula under certain conditions, is placed on the 
shelf at the same time as other samples are sent out for 
study among consumers, for determination of safety, 
and for other reasons, then by the time it is ready to 
be marketed, if it should reach such a stage, the period 
of time that has elapsed is sufhcient to indicate whether 
it will stand on the shelf without change for months 
or years. 

In observations made on such products, the various 
angles of view should be used. Look at a jar from the 
top, sides, and bottom, turn it upside down, shake it, 
watch it settle. If something has occurred during the 
course of storage, the fault may lie with the container, 
especially the plastic ones, which react with the in 
gredients of many cosmetics. Caps, too, may often be 
responsible for the deterioration of many cosmetics, 
particularly creams. 

If the cosmetic product has been well formulated and 
carefully manufactured, this will be verified by proper 
testing. And if such testing is successful, it ts one of the 
indispensable forerunners—although by no means in 
itself a guarantee 


and ol that a product can be suc 


cessfully marketed. 
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MAX FACTOR has developed and pa- 
tented a_ self-service lipstick  dis- 
penser consisting of eight columns 
each with its own lipstick shade, 
and a mirrored strip with sample 





Self-service lipstick dispenser 


lipstic k colors above. The custome) 
may remove the lipstick by pulling 
a cigarette machine-type lever. The 
entire dispenser may be chained to 
the counter, and the unit may be 
locked to prevent pillerage. 


HARRIET HUBBARD AYER Is the god 
mother of an Ideal Toy Corp. doll 
which comes with a full line ol 
Phe doll make-up 
miniature packet 
ol cleansing tissues; eye shadow, 
rouge, lipstick and eyebrow pencil, 
all of which may be removed from 
the skin-like doll by Cleanse-Aver; 
and a stick of perfume. ‘The doll’s 
hair is washable and may be curled; 
a set of curlers comes with the 
package. The Harrict Hubbard 
Ayer doll comes dressed in several 
costumes, and is accompanied by 
a complete instruction booklet. 


\ver cosmetics. 
kit contains a 


REVLON introduces a new phospho 
rescent nail enamel and blending 
non-smear lipstick shade, called 
Crazy Pink. The nail enamel re 
quires an undertone and a color 
tone. Two bottles together sell foi 
51.50; the lipstick is $1.10. 


LENTHERIC has launched a fall pro 
motion campaign for “weed ‘fra 
grance and Pippin Red make-up, 
uicing in with Glentex’ Tweed and 
Pippin Red scarves, Walter Florell’s 
I'weed and Pippin Red hats, Wear 
Right gloves, Style-Art handbags, 
and ‘Topaz Tweed hosiery; Nashua 
Corp.'s Tweed napkins, Montag 
writing paper in Tweed design, 
Marvella’s Pippin Red necklace, 
bracelet and earrings;  Sarong 
girdles with garters studded with 
Pippin Red simulated stones; Jay 
son Shirts, Pippin Red Hillman 
Minx convertible, with Tweed slip 
covers, and a dance created by Fred 
\staire’s Studio, Doin’ The Pippin, 
to the Meet Miss Pippin tune. Len- 
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theric will also. sponsor a 
Traveller's Aid Pippin Red Ball in 
September, and will conduct a Miss 
Pippin of 1953 contest with, as 
Grand Prize, a trip abroad via 
Trans World Airlines, and othe 
prizes. Drug and department store 
window display contests will also 
be conducted. 


HELENA RUBINSTEIN is repeating the 
annual sale of Beauty Pairs, ten 
combinations consisting of two re- 
lated products for the price of one. 


SHULTON introduces a new gilt set 
in its Desert Flower line, a com- 
bination package containing new 
Hand and Body Lotion and Toilet 
Water in a green gold and white 
stand-up box, at 52.50. 


HUDNUT is 
Home 


RICHARD 
Children’s 


distributing 
Permanent 





Hudnut's Children’s Home Permanent 


through department and drug 
stores. The blue folding carton 
package, retailing for $1.50, con 
tains Waving Lotion, Beauty Rinse 
Neutralizer, end papers, and a 
direction folder. 


SMITH, KLINE & FRENCH LABS, IS in 
troducing Acnomel Cake for acne 
patients with sensitive skin. Rec- 
ommended for blond or dry, sen- 
sitive skin, and to mask acne lesions, 
it may be used as makeup alone o1 
as foundation. It contains 4°; sul- 
fur, 1o% resorcinol, and .250 hexa- 
chlorephene in a washable, flesh 
tinted cake base. Acnomel Cream 
is offered for acne patients with oil 
skin. It contains 8°, sulfur, 2°; 
resorcinol, and .25¢, hexachloro- 
phene in a grease-trec, flesh-tinted 
vehicle. It comes in a specially lined 
114 oz, tube. 


B. S. GILBERT PHARMACEUTICAL Co, is 
distributing Manoline for burns, 
scalds, eczema, chafing, ivy poison, 
hives, itching piles, prickly heat, 
sunburn, frosted feet, chapped 





K 


Tew 


hands, mosquito bites, and all 
irritations of the skin; also for use 
as toilet cream, shaving and afte) 
shaving, and to removed dandrutl 


the firm announces. 


LADY ESTHER, LTD. will run its third 
consecutive annual fall promotion 
on Lady ksther Fou. Purpose 
Cream, September 15 to December 
15. The $1.38 size will retail for 98 
cents. Dealers are also offered a 
single special counter unit display 
ing both the Four Purpose Cream 
and Lady Esther Hormone Cream, 
with one jar of 59 cent Hormone 
Cream as bonus. As part of a 5450, 
000 advertising campaign, the prod 
ucts will be plugged via extensive 
newspaper space and a new weekly 
NBC television show. 


AR-EX COSMETIC CO. offers new At 
Ex Enriched Night Cream, said to 
contain cholesterol. It} comes in 
both scented and unscented form. 
Phe cream is priced at 51.50 fon 
the two-ounce size and $2.50 tor 
the four-ounce one. 


DORCANA COSMETIC CO. is marketing 
DorCana Cosmetic Cream, recom 
mended as skin soltener, cleanser, 
pewder base, and night cream. The 
product contains lanolin. It comes 
in four and eight ounce sizes. 





DorCana Cosmetic Cream 
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BP ackaging er PV ecnilliuiia 


MAX FACTOR is launching a nation 
wide advertising and publicity 
campaign to back its new fall lip 
stick shade, Riding Hood Red, on 
the “bring the wolves out” theme. 
The Calor-fast) lipstick will be 
backed with  lour-colon 
spread advertising in national mag 


clouble 


azines, national ads in local news 
counter, and de 
displays, and 


papers, window, 
partment coopera 
tive advertising. ‘Tie-ins of the 
shade with garments of numerous 


fashion manutacturers have also 


been secured, 


cory pairs four perfumes in its new 


“Two by Two" package. One sep 


arate removable box holds L’Ai 





Coty’s Two by Two 


mant and Emeraude, the othe 
L’Origan and Paris, each in a rep 
lica bottle of the full size one. 
The entire package sells for $3.50. 


Q-TIPS SALES CORP. features new, 
longer, slimmer Q-Tips for apply 
ing make-up. Orchid color packages 
containing 128 Q-Tips retail at 
89 cents. A women’s magazine and 
Sunday supplement — advertising 
campaign has been scheduled fon 
early September. 


PLOUGH SALES CorRP. offers a free 35 
cent jar of Mexsana Skin Cream 
with each 70 cent package of Mex 
sana Medicated Powder. A counte) 
display carton holds 12 combina 
tion packages. Mexsana Powder is 
a heat powder to relieve the sting of 
prickly heat, chafe, minor skin in 
ritations, and athlete’s foot; Mex 
sana Skin Cream soothes sunburn, 
and may be used as foundation 
base, brushless shaving and _ after- 
shave massage. 
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Pond's new hand lotion 


POND's Extract Co. is launching a 
new hand lotion, called Angel Skin, 
with over a million dollars in ini- 
tial advertising, in preparation fon 
the product's introduction in Octo 
ber. It is described as non-sticky 
and non-greasy, quick-drying, and 
with slightly acid pH for deeper 
penetration. The product was sales- 
tested in five markets in 1952. Ad- 
vertising will include national 
women's service, fashion and ro 
mance magazines; and television 
and newspapers in 25 major mar- 
kets. Extensive sampling will be 
done in consume? groups to sup- 
plement advertising coupon offers 
lor test size. 


HOUBIGANT offers a trio of Quelques 
Fleurs hand lotion, each tinted dif- 
ferently. The three bottles in a 
transparent plastic package sell fon 
>I. 


PUSSY COSMETIQUES will introduce 
Beauty Touch, a cream 
powder with built-in foundation, in 
October. It comes in six shades 
matching corresponding Midnight 
Face Powder shades. Packaging is 
a black polystyrene compact decora 
ted with a single rhinestone. The 
product supersedes Powder Pat. 
Phe retail price is $1.25. 


pi essed 


LADY ESTHER, Ltd.’s new face pow- 
der shade is Honey. An ad cam- 
paign will cover 11 confession and 
movie magazines. 
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Worth perfume 





PARFUMS WORTH CORP. is re-intro- 
ducing its line of France-bottled 
perfumes. Scents are Dans la Nuit, 
Je Reviens, and Requete. 


HELENA RUBINSTEIN offers Lanolin- 
Vitamin Formula with vitamin A 
and lanolin, described as a grease 
less liquid against skin scaliness 
and dryness, for day and night- 
time use. Amber tinted glass bottles 
sell for $1.50 and $2.50. 


RICHARD HUDNUT Is marketing 
Triple ‘Treat, a package with 
three long-lasting lipsticks in dif 
ferent shades, at 51.25. 


ROSE LAID is distributing two prod 
ucts with teen-age appeal through 
Macy's and McCreery’s, New York 
department stores. One is Liquid 
Lather, a soapless cleanser to pre- 
vent skin blemishes, at $1.25 per 
t ozs.; the other is Protective Make- 
Up Film, an antiseptic make-up to 
serve as foundation cream, make-up 
base and face powder, while con- 
cealing blemishes. The latter item 
sells for $1.50 per 4 ozs. 


SHULTON, INC. introduces Showe1 
Soap with neck cord attached in its 
Old Spice for Men line. A 734 
ounce cake retails for $1. Another 
new addition to the line is a gift 
set consisting of lather shaving 
cream, called Smooth Shave, in an 
aerosol, After Shave Lotion and 
Talc, selling for 53. 


PRINCE MATCHABELLI jis including 
a gilt crown of Beloved Perfume 
with both the two ounce and four 
ounce crowns of Beloved Cologne 
Parfumee. The four ounce, 54 size 
is accompanied by an one dram, 
$2.50 size perfume; the two ounce, 
$2.50 size comes with a 14 dram, 
$1.50 size of perfume. 


rONI CO. announces that according 
to a Market Research Corp. of 
\merica report White Rain lotion 
shampoo reached a high in May by 
moving up to second place in share 
of market among all shampoos 
sold in the United States. The 
product has also celebrated its 
second anniversary. 
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Bouquet 1950 is the modern 
interpretation to a fresh, 
modern scent... 
the search for the new 


and intriguing... 





distinctly different. . 







timed for successful 


products... all-ways... 
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Demonstrators Show Make-up Techniques 
to Women Workers in Mid-West Plants 


JEAN MOWAT 


Chicago—Leading manulactw 
ers are invading the industrial 
plants with their top instructors, 
showing women workers how to 
apply make-up and how to get most 
for their cosmetic dollar. 


Department Tie-ins Often Lacking 


Sales ol children 
are hampered in some department 
stores executives don't 
want items from one section to be 
featured in another. Sales to col 
lege girls are olten similarly hit. 
Cosmetic bars in the right places 
could do much to raise deodorant, 
cleansing creams, powder, rouge, 


cosmetics tor 


bec ause 


and fragrance sales. Such stores as 
Dayton’s The Golden Rule, and 
Hudson, located in large and im 
portant college areas, find that it 
pays to suggest fragrances for school 
and college wear. 

While these girls are still being 
indoctrinated into the correct use 
ol cosmetics, they are buying 
squeezable bottles and the arerosol 
types but their comments among 
themselves are not anything to 
make the makers of these contain 
ers happy. Even career women are 
against them and dislike their use, 
and only use them for certain prepa 
tions. 

The only reason that the plastic 
bottles are liked is fon 
their weight. Apparently, from the 


types ol 


comments of buyers and customers, 
there is much to be done in the 
perfecting containers be 
fore the old-fashioned and heavy 
jar will be eliminated both trem 
the cosmetic kit and from the home 
shelf. The return to tubes by some 
of the products is liked and it may 
be expected to increase. 


way ol 


With more and more women fly 
ing and wanting to carry more ap 
parel than cosmetics the tubes per 
mit ease olf packing, and also allow 
these to be discarded after use with 
out any qualms. Traveling women 
are also asking for such containers, 
and yet they prefer the glass con 
tainer for their fragrance. 


Self-Service and Information 


\s the self-service idea in cos 
metic departments 
gain, because of lack of help and 
even more so for lack of intelligent 
selling, women need and must have 


continues to 


more information as to contents 
and use if there be repeat business, 
and in fact if an individual first 
sale is to be made. One thing that 
all merchandisers are discussing 
these days is the way women want 
to know “contents” and what it 
will do for them. Only the manu 
facturer can render this service and 
buyers in the Middle West are ol 
the opinion he should begin to do 


something about it immediately. 


Dallas Bids for Mail, Phone Order Business 
as Hot Weather Hits Store Traffic 


JEAN ROBERTS 


Pallas—Nothing much is going 
on in the cosmetic field during this 
time of the vear. Counters are dis 
playing a little of everything per 
taining to summer. 


Because the hot weathe 
most shoppers in then 
tioned houses or offices unless they 
have a real need for an item, news 
paper advertising is getting a big 
play. Several large ads, jointly 


kee ps 


air-condi 
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sponsored by a national firm and a 
local store, have appeared in local 
\quamarine lotion did 
business with a 


papers. 
good mail ordet 
full page ad in color. 

Since stores are bidding for tele 
phone orders, the tendency is to 
feature a number ol different items 
in one ad rather than to concen 
trate. Sometimes there is a tie-in 
theme, such as the Neiman-Marcus 
ad “have a sale, beautiful 4th” 


REPORT 


Many stores stress mail, tele- 
phone orders as hot weather 
hits their traffic. 


Soaps, deodorants, hair goods, 


summer scents top sellers. 


Quality lines enter drug- 
chains, but first sales are seen 
largely made in service stores. 





which featured six products likely 
to be needed over a holiday week- 
end: Elizabeth Arden’s “Sleek” for 
the legs; Arden’s Protecta Cream 
and Suntan Oil; Charles of the 
Ritz’ Sunbronze and “Bright Pink” 
lipstick; Cop’r glo, the sun filter 
lotion; Antoine’s hair fixative; and 
Revlon’s manicure set in straw bait 
box. But most just featured an as 
sortment of summer items. 


Rubinstein in Chain-Drugs 


The chain-drugs added another 
important name when Skillern’s 
announced the addition of Helena 
Rubinstein cosmetics on then 
shelves. This follows a trend that 
has been growing here. Both drug 
stores and grocery stores are de 
veloping extensive cosmetic depart 
ments, particularly in their sub- 
urban stores. This handy service 
pays off particularly in the summet 
and many leading lines are now be- 
ing handled by these chain drugs 
and groceries. Some attempt has 
been made by some chains to edu 
cate sales clerks who handle these 
counters so that they have some- 
what the same background as the 
trained clerks in the downtown de- 
partment stores. Such effort, how 
ever, is still relatively rare. For the 
most part the customers who buy 
cosmetic items from drugs or super 
markets have a certain product in 
mind and know its use. 

Department store heads believe 
then keeping clerks 
trained in the uses and products of 
particular lines will continue to 
encroachment from — the 


policy ol 


ollset 
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Factory No. 4, Grasse 


An entire range of 

floral concretes and absolutes, 
resinoids and 

essential oils. 


We welcome your inquiries on 
any specific product or process. 


Bertrand Fréres’ Lavandin Plantation 


Bertrand Freres, Inc. 
143 FOURTH AVENUE 
NEW YORK 16, N.Y. 
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chains even while they add impor- 
tant lines. Several stores have fea- 
tured their consultant service in 
ads, encouraging customers to call 
their orders in so they can ask ques- 
tions instead of mailing them in. 

Hair preparations continue to be 
advertised extensively — shampoos, 
conditioners, color-tones, home 
permanents. Spray deodorants are 
selling well with Stopette holding 
a good lead in most places. 

Now that Father’s Day is over, 
stores have taken a look results. 
Most find that sales of men’s cos- 
metics were up a little over last 
year’s promotion, but still need 
lots of work to bring it anywhere 
near Mother’s Day in volume. 

Ihe stores in general report that 
business in Dallas this month is 
slightly better than for the same 
period last year. 


Sales Sluggish in 
New Orleans 


LEE MCKENNON 


New Orleans—Totalling up 
sales, buyers in most of the stores 
here have found that the expected 
last minute Father’s Day rush did 
not materialize, much to their dis 
satisfaction. ‘The majority report 
that graduation gilts account fon 
much more olf their men’s cosmetic 
business than Father's Day. One ol 
the smaller and more exclusive 
here did report very nice 
business with an excellent sale ol 
Faberge altershave lotion and 
cologne and Charbert’s beautifully 
packaged men’s toiletries, but this 
store was the exception on Canal 
Street. 


stores 


Cash Registers Quiet 


It’s that the 
Father's Day trade is just a part ol 
the over-all quiet experienced here 
in cosmetic Most buyers are 
complaining about it and hope 
sales will soon pick up since they 
are below last year’s volume. 

\t one department store where 
purchases were otherwise 
pointing, the King’s Men 
\fter Shave Powder and 
Shave Lotion for $2 went very 
nicely, the buyer commented. She 
said the two bottles packaged to 
gether seemed to draw attention 
and sales but felt it is significant 
that these items were advertised 
on television in New Orleans just 
prior to Father’s Day. Television 
draws immediate response here and 
the buyers are delighted to have 
such advertising. 


possible slow 


sales. 


disap 
duo ol 


After 
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Vhere are other bright spots and 
one of these is the good sale of 
Elizabeth Arden’s Blue Grass spe- 
cial at one of the larger department 
stores. Her Fluffy Shampoo is also 
selling very well, the buyer said. It 
comes in the $1.33 size and the 
$2.00 size and the customers re- 
port that it gives the hair body, at 


the same time leaving it flufly—a 
condition women seem to enjoy 
and they continue to buy this 


yellow sh: ampoo in its squeeze bot- 
tle. 


Revion’s specials of Aqua- 
marine Lotion Deodorant and 
Aquamarine Mist for $1 as well 


as the Aquamarine Spray and Mist 


for $l are going very well at 
another large department store. 
The Chip-Less Enamel and Non- 
Smear Lipstick packaged together, 
a $1.70 value for $1.25 is also selling 
very well at the Revlon counter. 
Revlon has a beautifully packaged 
child’s kit containing natural-color 
nail enamel, paste polish, a buffer, 
emery board, orange stick, cotton 
pads and aquamarine lotion for 
$2.25, which is selling nicely. 

Estee Lauder’s Bath Oil and Lo- 
tion Sachet are selling extremely 
well, another buyer comments, and 
Antoine’s Bain de Soleil is going 
in an excellent volume, as it did 
last season. 


Wide Variations in Store Traffic Reported; 
Summer Fragrances, Hair Goods Top Items 


MAGGIE FLEMMING 


Buffalo—As_ if toiletries busi- 
ness in Buffalo were not often sufh- 
ciently all-round confusing any- 
way, it has chosen this month to 
become “split-up confusing” : 
with some stores far exceeding the 
volume of preceding months, and 
others hardly making their normal 
expectancy . and all this without 
any special “Specials” to account 
for the volume exceeders. 

Oppenheim and Collins’ figures 
are well over those of the past fou 
months, and much better than 
those covering this same period ol 
last year. Advertising could not be 
held accountable, for none had 
been carried. No particular items 
were outselling the others, to speak 
of, but Dorothy Gray and ‘Tussy 
were possibly nosing out other lines 
bit with their $2.00-size 


a wee sum- 
mer colognes currently selling fon 
S1T.O0. 

Hai goods were a top item at 
J. N. Adam ’s, with Lilt, Roux, 
Hudnut’s True Tint, and Rubin- 
stein’s hair spray showing good 
steady turnover. Pre-vacation 


groupings of soaps and tissues stim- 
ulated volume here, and the sum- 
mer items in the self-service sec- 
tion were far surpassing the popu- 


Hot Weather Items Hot; 


larity they established in this sec- 
tion last year at this time. These 
included suntan lotion, and_ bath- 
ing caps. 

‘The Wm. Hengerer Co. reported 
a compar atively slow month. The 
only items which attracted buying 
interest of note included My Epil, 
the wax depilatory priced at $2.00, 
Charbert’s $2.00 bottle of Breath- 
less Mist cologne being sold at 
$1.00, and the first two mid-week 
days of the 4-day Revlon Nail 
Clinic. 
Stick Decline 

Solid colognes are more and 
more on the decline, with a mini- 
mum of them being stocked due to 
the decrease in their popularity. 
This decrease was attributed to the 
fact that some solid colognes dry 
up faster than should be expegted, 
the liquids in others leak out, their 
fragrance is more fleeting than that 
of liquid colognes and the 
public naturally does not fancy any 
of these didoes. Perhaps if manu- 
facturers overcame these difficulties, 
they could boost solid colognes 
back up to the high acceptance they 
enjoyed when first originated. But 
without this effort, “solids” seem 
slated for a quick, long-lasting 
sleep. 


Colognes, Bubble Baths, 


Liquid Cleansers, Home Permanents Walk Out 


MARY LINN WHITH 


CincinnatimHeat or no heat 


(and it was intense), customers 
flocked to town and cleaned the 
counters of many hot-weather 


items. 


Items specifically labeled “hot 
weather,” such as Dorothy Gray’s 
colognes and Tussy’s, vanished from 
the counters and shelves rapidly. 
McAlpin’s reported a run on bub- 
ble baths. LeLong’s stick cologne 
at half-price was selling well at 
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MILDER COSMETICS 
MAYPON 4C 





A HIGHLY PURIFIED 
PROTEIN—FATTY ACID—-CONDENSATE 


satisfying the Draize-Woodward eye irritation 


test in all concentrations 


ANIONIC « LIME STABLE « HIGHLY SUDSING 


Specifications Applications 

Form and color ....... Light tan clear liquid 
Specific gravity ........ 1.070 to 1.090 Shampoos 

Rk te is ie ie a ee ae 37 % 
— — Permanent cold wave solutions 
ey eee eee ee 6.3 -7.3 
Active Ingredients ..... (approx.) 33 to 35% Liquid bath preparations 
Solubility in water ..... In all proportions 
RR kgs no eA ee Less than 20 p.p.m. Cosmetic creams 


MAYWOOD CHEMICAL WORKS 


MAYWOOD, NEW JERSEY 


ESTABLISHED 1895 
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Above, members of the Better Merchandising Panel, which proved to be one of the highlights of the Canadian Toilet Goods Mfrs. Assn. con- 
vention at the Chateau Frontenac, Quebec City. From left to right: D. D. Maclachlan, S. S. Kresge Co. Ltd.; G. D. Thomson, The Robert Simpson 
Montreal, Ltd.; Paul H. Soucy, Canadian Pharmaceutical Assn.; J. D. Young, moderator of the panel, of John A. Huston Co., Ltd.; Gordon Slemin, 
National Drug & Chemical Co. Ltd.; E. H. Waldruff, Louis K. Liggett Co. Ltd.; and J. S. Hamilton, Richard Hudnut, Ltd. 


a a 


Shillito and Mabley and Carew. 
Though the sales of the solid 
scents were off earlier in the season, 
they were rallying, not to equal the 
liquid toilet waters, however. Coty’s 
new type, with the stick twisting 
up and out, was popular. 


Scents Selling 


Some stores reported their best 
month for colognes in many mcons; 
a couple of buyers reasoned that 
the various stick, spray, and othe 


Oe es 


types of scents had at last mac 
women scent-conscious. The dolku 
size bottle was also a factor. 
Creams fell off, but women who 
habitually used them lor cleansers 
' apparently transferred to liquid 
types as the sales of them spurted 
ahead (Mabley and Carew). 
Dorothy Gray's new cream stick 
deodorant was another sell-out-and 
» reorder item. The men preferred 
Shulton’s stick deodorant, and were 
taking well to the “Smooth Shave” 
by the same house, a bomb-type 
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CENTENNIAL 





: Chairman Lessing Kole lays the cornerstone of the new Kolmar-Wilckens plant in Barrie, 
container of ready-flutfed soap. Ont., Canada. Fred Wilckens, president, left; Henry Groh, general manager, right. 


Cocktail and dinner party in honor of James H. McNamara, retiring dean of the sales staff of Fritzsche Brothers, Inc., at the New York 

Athletic Club, New York. Those present (reading clockwise from center foreground): Mrs. Elizabeth Adelmann, Thomas J. Coyle, Ray Thomp- 

son, Arthur Howlings, Robert Krone, Fred Hilbert, R. W. Wilmer, Dr. E. H. Hamann, Kenneth W. Tracy, Charles Schneider, Mrs. Theresa Spoerer, 

Ellis Merkl, D. A. Neary, Dr. Ernest Guenther, Mrs. Marion McNamara, John H. Montgomery, Jim McNamara, F. H. Leonhardt, Miss Mary Neary, 
Fred Leonhardt, Jr., H. P. Wesemann, Michael McNamara, Joseph A. Huisking, Gus Wohlfort and E. P. McDonough. 





es ee 


& Esseniial Oil Review August, 1953 123 





Book Reviews 





THE ETHEREAL OILS. Robert 
Leimbach & Konrad _ Bornot: 
1951. 2nd edition 271 pages 
6x9 in. price: $5.00. 


This book in German is a short 
form presentation of the ethereal 
oils, It is not supposed to substi- 
tute the standard works of Gilde- 
meister and Hoffman, or the books 
about Essential Oils by Ernest 
Guenther; but its purpose is to 
prepare and facilitate their use. It 
is mainly written for chemists, who 
want to be informed about the dif- 
ferent branches of the industry and 
can be useful to the trade and to 
the manufacturer who wants to be 
informed about specialties. In this 
edition new developments are cov- 
ered. 

During the interval between the 
first and second editions many new 
facts about the composition of the 
oils were found. Often, very small 
quantities of substances were found 
which proved to be of importance 
for its use. Many methods are dis- 
cussed about the production of oils 
in the form of concretes and abso- 
lutes and, their extraction with 
volatile solvents. 

Special attention is given to 
physiology, pharmacology and the 
many factors related to essential 
oils. The book is a valuable sum- 
mary of the essential oil industry. 


H.G. 


TESTING OF 
EQUIPMENT. 


MEASURING 
Ralph W. Smith. 


6x9 in., 205 pages, 18  illustra- 
tions, cloth covers. National Bu- 
reau of Standards. 1951. Price 
$1.25. 


This volume completes the se- 
ries of four handbooks of the Na- 
tional Bureau of Standards de- 
signed to present in compact form 
comprehensive information — rela- 
tive to weights and measures regu- 
latory activities. The present vol- 
ume deals with commercial meas- 
ures and measuring devices and 
includes descriptions of these in- 
struments, recommendations for 
the testing apparatus needed for 
their official examination and _ in- 
structions for their inspection and 
testing by weights and measures of- 
ficials. While. the handbook was 
prepared primarily for use bY 
weights and measures officials it is 
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believed that much of the informa- 
tion presented will be useful to 
persons employed by commercial 
and industrial establishments in 
the maintenance of measuring 
equipment. 


THE TECHNOLOGY OF SOAP 
POWDER AND POWDERED 
WASHING MATERIAL. Theo- 
dor Klug. 15 illustrations. 60 
pages, 6x8 in. 1951. Price $2.00. 


This littlke book in German is 
supposed to serve the home user 
as well as the superviser of a laun- 
dry-plant in laundry work. It in- 
cludes the compounding of wash- 
ing-material and its production. 

Soap powders facilitate launder- 
ing as they are easily dissolved in 
water, are easily measured and can 
be easily shipped in small pack- 
ages. 

The author thinks that despite 
the many synthetic washing materi- 
als on the market now, soap will 
never lose its importance.—H.G. 


A LABORATORY BOOK FOR 


THE PERFUMERY INDUS- 
TRY. Dr. Oscar Simon. 4th and 
5th expanded edition by Dr. 
H. K. Thomas 1950. 61 4x 9V/o in. 


131 pages. Price: $3.50. 

This book in German consists of 
two parts: 1) Investigations of the 
ethereal oils; 2) Determination 
and proof of falsifications. The 
methods are simple and well organ- 
ized. ‘They serve and can be easily 
interpreted, by the perfumer and 
the food chemist. These methods 
help the chemist who works with 
scented material and the specialist 
in sweet food and soft drinks. It 
can be used by the soap chemist as 
well. This fourth and fifth edition 
is improved by new chapters about 
essential oils and scented material 
and the results of new research 
methods have been added.—H.G. 


ARITHMETIC OF PHARMACY. 
Charles H. Stocking, M. and 
Elmon L. Cataline, Ph.D. 6x9 in., 
148 pages, cloth covers. D. Van 
Nostrand Co., 1952. Price $2.75 


Methods for the solution of 
many of the arithmetical problems 


encountered in the 
pharmacy. 
tion is based on the original text 
by Alviso B. Stevens, Ph. D., late 


practice of 
The present revised edi- 


professor of Pharmacy, University 
of Michigan. A considerable por- 
tion of the material has _ been 
rewritten and some has been rear- 
ranged although the general pattern 
has been preserved in this edition. 
In each section in the text ex- 
amples are given of the methods 
for solving problems of — the 
type under consideration. Chapter 
headings are: Weights and Meas 
ures; Specific Gravity and Specific 
Volume; Weight-Volume; Percent 
age Solutions; Dilution and Con 
centration; Reducing and Enlarg 
ing Formulas; Additional Calcula 
tions Pertaining to Prescriptions; 
Conversion of Temperatures; Com 
mercial Calculations; Chemical 
Calculations; and a conveniently 
useful appendix covering ratio, 
proportion and fractions. Needed 
tables are also included. 


AIDS TO PHARMACEUTICAL 
CALCULATIONS. Mary E. Bol 
ton. 4x614 in., 96 pages. Cloth 
covers. Balliere, Tindall & Cox. 
1951. Price $2.50. 


This little book is aimed to sim 
plify the problems and_ enable 
those who find that the arithmetic 
required in pharmacy is difficult to 
overcome that difficulty. It is a re- 
vision of the original work by 
A. W. Lupton and is a more gen- 
eral treatment of the subject. As 
such it is a useful reference book 
for pharmaceutical calculations. 


BAKING AND PUDDING-POW- 
DER, VANILLA-SUGAR AND 
BABY FOOD. Karl Schiller. 
1950. 152 pages, 6x9 in., 5 ifbus- 
trations. Price: $5.00. 


This book in German is a short 
summary about the production of 
sweet food; analysis and manutfac- 
turing of jello-powders, vanilla-sug- 
ar and other preparations. 

Special attention is given to the 
aromatic ingredients used in the 
above mentioned preparations, 
Further the author discusses the 
field of child nutrition. The evalu- 
ation of baby food and child nutri- 
tion is still a little vague. He shows 
the variations of opinions. Recent 
research and knowledge seem to 
have changed established 
methods of child nutrition. This 
booklet will be of great value to all 
who are interested in this field— 


H.G. 
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The Editorial -°““WE”’ 


Once More 
On the Coumarin Question 


Wt recently commented = on 
the alacrity with which in- 
dustry, awaiting no government or- 
der, disciplined and regulated it- 
self by excluding coumarin from 
flavor formulas, the very moment 
that a suspicion arose concerning 
its possible deleterious effects. In 
the few short months that have 
passed since the original disclo- 
sure, there have been a number ol 
developments regarding coumarin, 
and a few of these are worthy ol 
comment. We learn that the Na- 
tional Formulary is considering 
the possibility of dropping cou- 
marin, although Dr. Justin Powers, 
if he is quoted properly finds “no 
cause for alarm in the pharmaceu- 
tical field over the coumarin dis- 
closures, as quantities of the ingre- 
dient used in drugs normally are 
far less than have been shown to 
be toxic in animals.”’ This  state- 
ment cannot but come as a _ sur- 
prise to the food and flavor com- 
panies, who generally use ex- 
tremely minute quantities of cou- 
marin in their products, but who 
have been warned that the toxic el- 
fects may be cumulative, and it 
should therefore be excluded from 
formulas, regardless of quantities 
involved. It would seem to us that 
there is an inconsistency, and that 
if the drastic action of the food fla 
voring firms was justified, similan 
action by the National Formulary 
is definitely indicated. 

Many people associated with 
foods, flavors, and other industries 
are stating that the public has 
been using coumarin, both in its 
synthetic and natural forms, for 
many decades, and the human race 
has evidently survived. This is not 
a very convincing argument. The 
ingredient might do some damage, 
without causing or hastening death, 
and because the harmful effects 
are brought about (if at all) only 
very slowly, people lived without 
anyone recognizing that harm. Fur- 


thermore, it is not be excluded 
that a material might damage the 
body in our generation, although it 
was less toxic in a previous decade. 
The changes in modern life, the 
different diet, and particularly the 
wide use of chemotherapeutic 
agents and antibiotics, might result 
in new concepts of toxicology. The 
human body is not functioning in 
the same manner as it did twenty 
or thirty years ago, and there is a 
possibility that materials that were 
sufficiently harmless for human 
consumption at one time can no 
longer be considered relatively 
sale when taken in the same man- 
ner and in the same quantities as 
hitherto. 

One more word, and we shall 
leave coumarin, at least for the mo- 
ment. It would seem to us more ur- 
gent than ever that systematic tox- 
icity studies, emphasizing particu- 
larly cumulative toxic effects, be 
undertaken on all flavor ingredi- 
ents and on all food colors. If in- 
formation along this line is in the 
files of a manufacturer or a con- 
sultant, it should be published in 
the public interest. If it is not 
available, a cooperative industry- 
wide research project is certainly 1 
order. 


The Trade Paper 
And the Trade 


HE business paper occupies a 

unique position in an industry. 
It is a medium for the dissemina 
tion of news, but it is more than 
that. It is the means by which 
products are made known to those 
who need and can use them, but it 
is more than such an advertising 
journal. Its editors and publishers 
are participants in an industry, yet 
having the advantage of neither 
making nor selling the materials 
offered by all the firms with which 
they deal. This is, in a sense, an 
opportunity for unlimited indus- 
try-community relations. One ol 


our colleagues and contemporaries 
who has magnificently risen to the 


heights offered by the opportuni- 
ties in our industry is Dr. Robert 
L. Swain. Editor of Drug Trade 
News, Dr. Swain was recently re- 
elected chairman of the Board of 
Trustees of the U. S. Pharmaco- 
poeia, a post he has held since 
1945. Our belated congratulations 
to a man of whom we are doubly 
proud, first because of his achieve- 
ments in the cosmetic and drug 
fields, and secondly because of the 
leadership he has displayed as an 
industrial editor. 


Employees Purchase 
Controlling Interest 


A report comes to our desk that 
the employees of one of Amer- 
ica’s best-known research and con- 
sulting organizations, Arthur D. 
Little, Inc., have acquired a con- 
trolling interest in their company. 
It goes without saying that in this 
day, when the majority of American 
workers are probably employed by 
firms that are owned by absentee 
stockholders, few employees can 
look forward to genuine ownership 
of the company for which they 
work. It is refreshing and indeed 
encouraging to find such ownership 
possible in a company sufficiently 
important in size to be able to re- 
ler to itself as “the largest indus- 
trial research organization of its 
kind.” Because consulting is the 
type of work that depends so much 
on the personal creativity of its 
staff, it is particularly appropriate 
that employee ownership should 
have developed in this firm. That 
it will help the employees is quite 
obvious; we believe it will provide 
great advantages to the company 
and to clients as well. 


Returned Goods— 
A Perplexing Problem 


HE distribution of cosmetics 

requires the cooperative efforts 
of all factors in industry, from 
manufacturer through wholesalet 
to retailer. The difficulties encoun- 
tered cannot be solved unilaterally. 
They are the problems of all 
groups, and must be considered as 
such and by such. One of the most 
perplexing problems is that of re- 
turned goods. A ve ry strong state- 
ment has recently been issued by 
the National Wholesale Druggists 
\ssociation, and it is one with 
which we are only in partial agree- 
ment. The wholesaler must de- 
mand from the retailer proof that 
a product had been purchased 
from him, and not from another 
wholesaler or directly from the 
manufacturer, before a return is al- 
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lowed. Surely no one can argue 
with this. The manufacturer, on the 
hand, the NWDA _ insists, 
must responsibility — on 
merchandise that may become 
“outdated, spoiled or otherwise 
unsalable.”” We agree that it is the 
manufacturer who is responsible 
for merchandise that is spoiled, il 
spoilage is due to inherent defect 
in formulation or packaging, and 
not to negligent mishandling. But 
it is rather sweeping to ask the 
manulacturer to take sole responsi 
bility for goods becoming outdated 
“or otherwise unsalable.” Surely 
there should be a limit on the 
amount of time that merchandise 
can be held, and wholesalers and 
retailers should not be encouraged 
to place into their warehouses and 
stores unlimited supplies of met 
chandise, without any limitation on 
the returns 


assume 


It Droppeth 
As the Perfumed Rain 


A IWENTIETH CENTURY Shakes 
peare would have written the 
lines of The Merchant of Venice 
with one. slight revision. “The 
quality of mercy is not strain’d,” 
the Bard would have Portia arise 
and state, and then she might have 
continued: “It droppeth as the per 
fumed rain from heaven upon the 
beneath.” Perfumed rain! 
Even the skies were fragrant when 
the clouds were recently seeded by a 
a prominent manutacturer. We wish 
that it might have been possible to 
have an impartial group of pei 
lumers present, to examine the 
rain water against other rain sam 
ples, and to determine whether the 
lragrance of Black Satin’ perfume 
Was present and recognizable. What 
ever success the experiment may 
have had, trom a scientific point of 
view, its publicity and promotional 
value cannot be denied. It is, how 
ever, ironical to us that it required 
an American with an 
\merican-developed perfume, — to 
bring a scented shower from the 
skies, and that this company chose, 


place 


company, 


ol all places, Paris lor its experi 
ment. That is, as a wise man named 
Diogenes Laertius once wrote, like 
sending owls to Athens 


Chemistry Is Asking: 
How Big Is Big? 


“H ow big is big?” asks Indus 
trial > Engineering Chemis 
fry, in its editorial of July 1953. In- 
deed, the chemical industry has 
grown, until it is ninth in size in 


the United States. Exactly what 
constitutes the chemical industry 
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is difhcult to say, and the editor ol 
that authoritative journal goes on 
to give three possible definitions. 
Actually, all definitions are sell 
defeating, because to define is to 
limit, and there are no limits on 
the chemical industry and hence 
there can be no definitions. We do 
not merely mean that there are no 
potential limits, that the industry 
can expand endlessly, but that 
there is no appreciable sector ol 
American industry that is not 
completely dependent upon chem 
istry, upon chemical 
upon chemically trained personnel. 
That in this bigness there is still 
relatively small indus 
tries (such as flavors, essential oils, 
perfumes, cosmetics) to be heard 
and to have their influence felt ts 
most encouraging. Even more so is 
that, within these small industries, 
many of the smaller firms continue 
to play a major role, in developing 
new products, in shaping industry 
policy, and in a variety of othe: 
ways. How big is big? There is no 
limit to bigness, for its growth can 
be to infinity, but no matter how 
big, there is always a place for the 
small, 


proc essing, 


room. tor 


Gone Are the Odors 
Of Yesteryear 


_— Lifebucy is comine on 
the market with a new color, a 
new promotion Callpalign, a new 
active deodorant ingredient, and a 
new lragrance is a 
standing news to the soap industry. 
But what was of special interest to 
us was the announcement trom 
Lever Brothers that “the old 
medicinal odor is gone for gcod.” 
\nd we believe that, gone for good 
are the days when a ltragrance that 
was harsh, pungent, 
even unpleasant, was considered by 
the public to be a necessary ad 
junct to a preduct destined to have 
beneficial effects upon the skin on 
within the body. The announce 
ment of the revamping of Lifebuoy 
can be said, in ow opinion, to co 
incide with the complete disappeat 
ance of an era in) American tot 
letries The soap and 
products have 


piece ol out 


medicinal, 


cosmetic 
odor—and 
pleasant odor—and gone, we hope 
forever, is the concept that, to be 
good, it must smell bad. 


must 


Esquire Predicts 
Good Holiday Volume 


E are happy to learn, from a 
survey just completed by Es 
quire magazine, in which 132 store 
buyers were interviewed, that these 
buyers anticipate a good perfume 


volume for the coming Christmas 
season. More than one-fourth of the 
buyers expect sales to be better 
this year than last, and of the re- 
maining, all but a handful ‘think 
that the volume will be about the 
same. All of the buyers placed 
their Christmas season as one ol 
considerable importance in the 
perfume Finally, about 
70 per cent of the buyers thought 
that it was of “great importance” to 
reach the male market because the 
men buy the perfume for Christ- 
mas, while 27 per cent felt it to be 
ol “moderate importance,” leaving 
just a miserable handful of dyed- 
in-the-wool feminists who feel the 
the men can go hang themselves so 
far as Christmas perfume sales are 
concerned. By the way, the maga- 
zine is directed almost exclusively 
to men, who will buy all this per- 
fume for the women this Yuletide 
provided they see the right brands 
advertised in a_ first-class men’s 
magazine, but these few facts would 
in no way influence the impartial 
researchers. 


business. 


Salmon Are Guided 
By Sense of Smell 


OW does the salmon find its 

wav back to the stream whence 
it has come? ‘This is a question 
that has plagued naturalists fon 
many years, although it is doubt- 
ful if any salmon have been both 
cred by it. Alone comes some very 
interesting and brilliantly imagina 
tive research that indicates that 
the salmon hes a remarkable odon 
memory, can smell the waters from 
the diflerent streams, and makes its 
way back to its native water by 
means of its ollactory prowess. It’s 
a simple question of the salmon 
just following his nose, but that it 
remarkable 
smelling ability is, we believe, real 


should have such 


ly one for the brceoks. 


The Senator 
Wants an Aspirin 


YPEAKING ol 
have spoken of them with quite 
some lrequency, we recently came 
across one that gave information 
on the buying habits of the popu 
lation in various parts of the coun 
try. It turns out there is a smaller 
percentage of the population buy 
ing headache remedies in 
parts of the country than in oth 
ers and that, of all places, way down 
on the list, with fewer headache 
remedies being purchased than al- 
most anywhere else, are the people 
ol Washington, D.C. No comment 
necessary. 


surveys, and we 


some 
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Butane Extracted 
Natural Oils 
for Perfumery, Soaps 


and Cosmetics 


P. Robertet’s exclusive BUTAFLOR Process is the only practical extraction process of florals 
and oak moss using Butane Gas as the volatile solvent. Extracts essential oils whose fragrance 
is exactly the same as the fragrance of the actual flower. Ask for samples of Jasmin — 


Rose — Oak Moss —Violet Leaf — Orange Flowers. 


§SO 
Suce! . Robertet & Cie, crasse, FRANCE 


New York Office: P. ROBERTET, Inc. *© 125 East 23rd Street, New York 10 
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ew Products and Developments 


Smudge Proof Labels 


\ smudge proof, casy to make 
label that is claimed to stick with 
out moistening to test tubes, bot 
tles, jars and in fact any clean 
smooth 


Labelon 


surlace is ollered — by 
Pape Co. Inc. No ink, 
crayon or pencil lead is required 
lor writing on the plastic Labelon 
tape. The pressure of the writing 
instrument which can be any dry, 
blunt point such as a pencil on 
stylus causes the writing to appear 
beneath a transparent plastic outer 
layer the manutacturer states. “Vhe 
outer layer protects the writing 
against smudge, grease, oil, water 
and most chemicals. As they are 
made to resist aging, sunlight and 
temperature, they are long lasting 
The labels may be stripped oll 
cleanly and reapplied an indefinit 
number of times without losing 
their adhesive quality. The labels 
are packaged in roll form in a plas 
tic dispenser. Samples and full in 
formation will be sent on request. 


Contract Packaging 


Packaging operations for pro 
ducers ol liquid or paste products 
are performed by J]. L. Prescott Co. 
particularly for concerns marketing 
their products in the New York and 
eastern area. The company points 
out that its service may be helpful 
to concerns introducing new prod 
ucts or whose requirements call fon 
more production than their present 
lines produce, Details about the 
service will be sent on request. 


Light Weight Metal Closures 


Light weight metal closures with 
a permanently lustrous high finish 
that will not tarnish or lose its 
luster even when submerged in 
salt water, are made possible by a 
new metal, Lurim, produced in west 
Germany which is being introduced 
into the United States by the From 
son Orban Co. An American finish 
ing plant has been engaged to proc 
ess the metal for domestic fabrica 
tors. The metal may be anodized 
and dyed in any color to simulate 
gold, silver, platinum, brass or any 
other alloy it is stated; and it is a 
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work hardening alloy that is easy 
to tabricate. Full details about it 
will be sent on request. 


Cartridge Demineralizer 


decontamina 
mixed 


a 
7 


| be x , “f 


Permanent cartridge demineralizer 


For the cllective 


tion Ob Water Contalning 





lission products a new model Pen 
demin 
eralizer is olflered by the Penfield 
Manulacturing Co. A new labora 
tory stand is also announced for 
use with it. It is designed to make 
mineral free water as handy as the 
tap. It is claimed to be capable 
of supplying up to 10 gal. per hou 
or super high purity water. 


held permanent cartridge 


Trade Literature 


Floral products produced by 
Charabot & Cie, Grasse, France who 
are represented in the United 
States by Charabot & Co. Inc. are 
listed in an attractive catalog which 
the company has sent to the trade. 
Copies may be had for the asking. 


Fatty acids prepared for action 
from nature’s chains is the subject 
of a 20-page booklet issued by the 
\ssociation of American Soap & 
Glycerine Producers Inc., 295 Mad- 
ison Ave., New York 17, N.Y. The 
booklet is of primary Interest to us- 
ers of fatty acids but also serves as 


a general semi-technical review for 
those who are not specialists in this 
field. 


Fatty alcohols made by Croda 
Ltd. in England and sold in the 
U. S. through its subsidiary are 
listed and adequately described in 
a folder which has been issued by 
the company. 


Flavors for drinks is the title of 
technical bulletin 53-1 issued by 
Givaudan Flavors Inc. 330 W. 42nd 
St. New York, 36, N. Y. The 7-page 
bulletin contains useful informa- 
tion for the manufacturer ol 
flavored drinks. With the formulas 
given for complete beverage bases 
bottler’s recommendations for use 
are also indicated. 


ftlas industrial 
sorbitol, surfactants, 
mannitol, solid polyester resins, 
fatty acids, plasticizers and acti- 
vated carbons are covered in an 8- 
page catalog which may be had 
from the Atlas Powder Co., Wil- 


mington, Del. 


Seven classes of 


chemu als: 


1 new flavor catalog describing 
19 different flavor lines and various 
types of vanilla concentrates has 
been published by Dodge & Olcott, 
Inc. 180 Varick St., New York, 14, 
N. Y. 


Rapid composition analysis of 
commercial stearic acids is the sub- 
ject of technical bulletin 43 issued 
by Emery Industries, Inc. ‘Test pro- 
cedure for determining the compo- 
sition of commercial stearic and 
palmitic acids and necessary curves 
are included in the bulletin which 
is available on request. 


Synthetic methanol is covered in 
a well compiled pamphlet issued 
by the Industrial Chemicals Dept., 
Commercial Solvents Corp. Specifi- 
cations, uses, properties, toxicol- 
ogy, test methods, shipping, han- 
dling and storage are covered. Nu- 
merous useful tables add to its 
value. 


High surface sodium is the sub- 
ject of a useful booklet issued by 
U.S. Industrial Chemicals Co. from 
whom a copy may be obtained. 
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Benzoin 

Cistus Labdanum 
Geranium 
Geranium B 
Oakmoss 
Olibanum 

Orris Florentine 


Styrax 


Samples and quotations upon request. 





ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17,N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


\, 
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Toxicity and Flavorin 


In the development and utilization of new flavorants the 


factor of relative toxicity must always be borne in mind 


MORRIS B. JACOBS, Ph. D. 


N mv book Synthetic Food Ad 

juncts I discuss rather briefly the 

topic of the toxicity of flavor 
ing materials particularly synthetic 
flavoring materials. It is pointed out 
that there are three major portals 
ol entry for any toxi¢ 
namely, 


material, 


1. By breathing into the respira 
tory tract 
2. By 

skin 

3. By ingestion with food, bever 
ages, water, and saliva. 

\ccidental entry as through a cut 
in the skin or abrasion of the skin 
or through the eyes or ears is pos 
sible also. 


absorption through the 


While the most dangerous type 
ol entry is that of inhalation, the 
possible injestion of toxic materials 
has been given widespread considet 
ation in recent vears as evidenced by 
investigations of Congressional com 
mittees particularly the Delancey 
Committee, specifically the 
Select Committee to Investigate the 


House 


Use of Chemicals in Food Products, 
S2nd Congress. 

The portal of entry, then, ol 
yreatest importance in a considera 
tion of the value ol a flavorant is 
that of ingestion. The manutac 
turer, however, must also concern 
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himself with the industrial hygiene 
a given flavoring mate- 
rial. For instance, diacetyl in min- 
ute quantities is present in butter. 
It is also a component of artificial 
butter flavors and is present in cul 
tured butter flavors. When these 
flavors are added to bakery prod- 
ucts or confectionery, or margarine, 
the concentration of the diacetyl 
in the finished product is of the or 
der ol parts per million. It is clear 
that in such instance the relative 
toxicity of this material is not ol 
practical importance. 


aspects ol 


When, however, the artificial fla 
vor itself is being made or the con 
centrated flavor is being used, then 
the worker must exercise care, the 
same care that would be exercised 
in the use of solvents in general. 


fleute Toxicity 


Phe toxicity of any compound is 
most. often considered from two 
points of view, namely, acute toxic 
ity and chronic toxicity. Lehman 
(Assoc. Food Drug Officials U. S. 
Quarterly Bull. 16, 47 (1952) ) 
considers another category which 
he terms subacute toxicity. 


\cute toxicity is induced by large 


or relatively large doses of a sub- 
stance or material. For example, 








Materials 


the ingestion of 15 ml. of diethyl! 
ene glycol per kilograms was fatal] 
to rats, a result which proves that 
diethylene glycol can cause an 
acute physiological response. 


Chronic Toxicity 


Chronic poisoning is that attrib- 
utable to harm resulting from re- 
peated small doses. One of the in- 
stances of particular interest in the 
flavor field was the poisoning re- 
sulting from the repeated ingestion 
of a ginger extract contaminated 
with tri-o-cresyl phosphate. In ani- 
mal studies, chronic toxicity experi- 
ments are generally carried on for 
a period of over two years. 


Subacute Toxicity 


Lehman (loc. cit.) considers that 
any animal toxicity studies whose 
duration is less than one vear must 


be classed as subacute. 


Concentration Effect 


\ very important factor that 
must be considered in the toxicity 
of any flavoring material is the fact 
that the concentration in the final 
food product is usually very small. 
Indeed for many synthetic com 
pounds the final concentration is 
ol the order of trace amounts. 


In my book, mentioned above, | 
give as an example the final con- 
centration of ionone ina raspberry 
flavored gelatin dessert. If the rasp 
berry flavor contains | per cent ol 
ionone and this flavor was added to 
a gelatin dessert in the ratio of | 
part of flavor to 1000 parts of other 
ingredients, the concentration ol 
the ionone in the commercial 
preparation would be 0.001 per 
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cent or | 


part in 100,000. When 
the gelatin dessert is prepared fon 
use, it is diluted with 5 to 10 parts 
of water. This reduces the ionone 
in the final product to a concentra- 
tion of | part in 500,000 or 1 part 
in 1,000,000. It is clear that the fi- 
nal concentration of the ionone is 
very small. 


Natural Substances 


When one thinks of toxicity in 
connection with flavoring materials 
one very often considers this only 
in connection with synthetic flavor- 


ing materials. This is an inade- 
quate conception for many “‘natu- 
ral” materials can cause’ harm. 
Many people are “allergic” to vari- 


ous foods and undoubtedly to the 
flavoring materials contained in 
these foods. To base conclusions on 
such “allergic” manifestations un- 
less of a very widespread characte) 
is not an objective conclusion. 

here has been comparatively 
littke work performed on the rela- 
tive toxicity of natural flavoring 
materials to animals. Some work 
has been done on determining the 
bactericidal effect of certain essen 
tial oils such as oil of cloves which 
contains the phenol, cugenol. Most 
of this type of work was concerned 
with the evaluation of such mate- 
rials for use in mouth washes o1 
lor the preservation of foods rathei 
than from the point of view ol 
their actual toxicity. 


Synthetic Substances 


Despite the wide variety of syn- 
thetic materials that are used - 
the prepar: ation of flavors, little 1 
vestigative work has been ablished 
on their toxicity. Since there is no 
law which requires the certification 
of flavor chemicals as contrasted 
with the requirement for the certifi- 
cation of dyes used in foods, there 
has not been the same need for 
such evaluations, or should one 
say the same compulsion for such 
evaluations. 

There has probably been more 
testing of the relative toxicity of 
sweetening agents than any othe 
group of flavoring materials. 


Vanillin and Bourbonal 


In 1940, Deichmann and _ Kitz- 
miller reported that the minimum 
lethal dose for both vanillin and 
bourbonal (ethylvanillin) was 3.0 
grams per kilogram of body weight 
when administered orally to rab- 
bits. Subcutaneous injections of 2.6 
grams of vanillin and 2.0 grams of 
bourbonal per kilogram of body 
weight killed 50 per cent of the rats 


animals. 
circulatory 


used as 
Death was 
failure. 

Rats fed on 
mitted them to ingest 20 milli- 
grams of vanillin and bourbonal 
per kilogram of body weight per 
day for a period of 126 days were 
not affected. Higher dosages, 
however, produced pathological 
changes of varying degrees of se- 
verity in the kidneys, liver, lungs, 
spleen, myocardium, and stom: ichs 
of both rabbits and rats. 


experimental 
caused by 


diets which per- 


Coumarin 


It was pointed out by Ellinger in 
1908 that coumarin in proper doses 
could be used as a narcotic agent 
for frogs and rabbits and at equiva- 
lent doses it caused vomiting in 
Ellinger also referred to self- 
experiments by Buchheim and his 
student Malewski on the physiolog- 
ical response of coumarin _ per- 
formed as early as 1855 which was 
long before the synthesis of the 
compound by Perkin in 1867. 

Coumarin has recently been with- 
drawn by manufacturers of aromat- 
ic chemicals as a compound suit- 
able for food use, an action which 
has met with endorsement by gov- 
ernmental agencies. The topic of 
the toxicity of coumarin and_ its 
physiologic: al response is so broad 
that it was discussed in detail in 
last month’s issue. 


dogs. 


Sweetening Agents 


As mentioned above consider- 
able work has been done on the tox- 
icity of sweetening agents both re- 
cently and in the past and with the 
introduction of a number of newer 
sweetening agents such as sodium 
cyclohexyl sulfamate (also known 
as sulfamate and Sucaryl) peril- 
lartine (perilla antialdoxime), Neo 
Douxan (l-ethoxy-2-amino-4-nitro- 
benzene or 2-amino-|-ethoxy-4-ni- 
trobenzene or 2-ethoxy-3-nitroani- 
line) which is closely related to P 
1000 (2-amino-4-nitro-l-n-propoxy 
benzene) and 2-carboxy-4-methoxy 
dipheny| ketone additional infor- 
mation is available on toxicity 
which I shall detail in a succeeding 
article. 


Allyl Cyclohexylpropionate 


Allyl cyclohexylpropionate is a 
newer flavoring agent, which has 
been previously mentioned and 
discussed in my articles on the pro- 
pionates as flavoring agents and i 
my section on flavored notes. 

Allyl cyclohexylpropionate is a 
colorless liquid which contributes a 
distinct pineapple character to a 


product when used in concentra 
tions of the order of 10 parts per 
million. Lehman found that 50 per 
cent of the rats used in oral toxicity 
experiments were killed by this es 
ter when the ratio ol feeding Was 
600 milligrams per kilogram ol 
body weight. Subacute toxicity feed 
ing experiments indicated that al 
lyr cyclohexylpropionate could be 
fed to rats in concentrations of the 
order of ten times that recom- 
mended for flavoring purposes 
without producing injury in the 
animals. 


1-Ethoxy-2-hydroxy-4-propenylbenzene 


Some months ago I wrote about a 
flavoring agent which has been sug 
gested as a partial vanillin replace 
ment. Lehman found that the acute 
toxicity of l-ethoxy-2-hydroxy-4-pro 
pe nylbenzene was low and similar to 
that of vanillin. ‘Thus his experi 
ments showed that 50 per cent of 
the rats used in the experiments 
were killed when the compound was 
administered orally at about 2.4 
grams per kilogram of body weight. 
His limited subacute feeding stud 
ies indicated that the rats can tol 
erate up to | per cent of the flavor 
ing agent in the total diet for 5 
months without injury. This lead 
him to conclude that this com 
pound might be suitable for flavor 
ing chocolate if the concentration 
did not exceed 20 parts per mil 
lion. He cautioned, however, that 
wide use of the flavoring agent 
would “demand considerably more 
pharmacological investigation.” 

The field of investigation into 
the relative toxicity of flavoring 
agents and for that matter chemi- 
cals used in foods has barely been 
scratched. Much more work then 
remains to be done before conclu- 
sions of any kind can be drawn. 


Chicken Flavor: The Source 
of the Meat Flavor Component: 
Robert J. Bouthilet (Univ. of Calif., 
Berkeley). Food Research 16, 201-4 
(1951); cf. C.A. 45, 4368f. The 
meaty flavor in chicken meat is due 
to a compd. assocd. with the meat 
fibers rather than the fat. It is extd. 
from the fibers by steeping in water 
or by extn. ol the meat after suit- 
able denaturation of the protein. 
Che flavor substance has properties 
similar to those of glutathione. 
Samples of the latter have an odo 
similar to that of meat when dis- 
solved in water and heated to 60 
‘The taste is similar to that of meat 
when the acid is neutralized. The 
relation between meat flavor and 
glutathione is being further investi- 
gated. Chem. Abs., Vol. 45. 
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. countel punc RB The built-in sales 
t- 

n. value of all H-A Cosmetic Containers 
CS 

e. nr . . 

1 Their job at the cosmetic counter is to say, 
i “Sample me—buy me.” 

at 

1€ Designed for efficiency, designed for sales, 
1d 

ti- they are truly containers of beauty. 


To better service you, there’s an H-A factory 


and sales office near you. 


Hazel-Atlas Glass 


ee ee a aT 


rOR VOLUME SALES 


in Hair-Grooming Products 


(ese itd, (Sued [ofone 





Why Grvaudan? 


..» because Givaudan can assure you of quality-con- 
trolled perfume materials, and individual attention to 


your problems, whether large or small. 





One secret of more effective selling of hair preparations is the right 
fragrance. The odors for your hair preparations must possess a dis- 
tinctive appeal—yet be delicate and unobtrusive. Givaudan’s 


specialized perfumes for hair preparations are carefully created— 





and tested—to inspire consumer response and to meet the specific 


technical requirements for proper hair care. 


We invite you to write, outlining your specific odor problem. 


Givaudan-Delawanna «- 


: Leaders in Creative Perfumery 
330 West 42nd Street e New York 36, New York 


Branches: Philadelphia + Boston + Cincinnati + Detroit +» Chicago + Seattle « Los Angeles « Toronto 








DRLSSING UP 
makes the 


difference | 











The 6-ounce Duraglas stock-mold bottle #A-4771, 
you see here, has ; 

Duraglas rounds offer a family range of 1/2-, 1-, 2-, 
4-, 6-, 8- and 16-ounce sizes. 


an Empress closure. These 


Sporleling glass... 
Colorful closures... 
interesting Cobel designs 
blended harmonious by 
crecte oa Salespackage 
that dttiads attention. 








May we Submit oun ideas 
fn 0 Durog tas soleapackage 
fin your products ? 





Ou Las packages are protectors of quality 


OWENS-ILLINOIS GLASS COMPANY «+ TOLEDO I, OHIO « BRANCHES IN PRINCIPAL CITIES 











Essential Oils in 


Varket situation of the principal essential oils used in flavors 


. . Standard specifications of the Essential Oil Association 


WALDO F. REIS* 





Waldo F. Reis 


URING the past year, prac- 

tically all of the important 

essential oils have showed 
marked fluctuations in prices, and 
in some cases even shifts in  pro- 
ducing areas. Generally, the ten- 
dency has been downward, with 
but a few exceptions. The prices ol 
essential oils are very delicately 
balanced against many factors, in- 
cluding crops, weather, transpor- 
tation and world politics as well as 
demand. The loss of a freighter o1 
the contamination of one major 
shipment will often immediately 
affect the price picture of many ol 
our most generally used essential 
oils. 

A recent instance where an un 
foreseen factor has affected the 
market was the sudden use olf 
lemongrass oil by the pharmaceu 
tical industry for the production 
of Vitamin A and the fact that the 
purchases by the pharmaceutical 
industry were conducted in a very 
illogical manner. This caused an 
unprecedented competitive demand 


*van Ameringen-Haebler Inc. Address by presi- 
dent of Essential Oil Assn. before Flavoring Ex- 
tract Manufacturers Assn. 


lor lemongrass and the price struc- 
ture went entirely out of hand. 

On the basis of known factors 
we will express our evaluation of 
the price situation of a few com- 
modities with which the food and 
flavoring industry is most intimate- 
ly concerned. 


Cassia Oil 


Although cassia is produced in 
several countries of the Far East, 
the world’s major source of this 
important flavoring material is 
China. Cassia is in extremely short 
supply at present. The bulk of the 
oil reaching the United States and 
Europe comes through Hong Kong 
where each individual shipment 
must be accompanied by lengthy 
afhdavits of origin. Due to the el- 
fective blockade of China and our 
attendant port restrictions, cassia 
for all practical purposes should 
be regarded as unavailable. Oc- 
casionally, however, lots do find 
their way into our market and can 
be purchased locally at prices close 
to $9 a pound. The outlook for 
cassia depends almost entirely on 
the political situation in the Far 
East, and in our judgment we can- 
not expect an improvement in the 
foreseeable future. Where the fla- 
vor of cassia is required, many 
imitation cassia flavors are avail- 
able and many are excellent du- 
plications. 


Clove Oil 


The important oil of the clove 
bud has shown a marked advance 
during the past year. The price 
has risen from approximately $3.50 
per pound in 1951 toa high of $11 

today. The reasons behind this 
Byers advance are many, one be- 


ing that the 1952 crop was small, 


avors 


and there appears to be an unpre- 
cedented increase in the world’s 
demand for this spice. The pros- 
pects for the immediate future do 
not appear very favorable, yet late 
source reports indicate a reason- 
ably good crop this year. 


Ginger Oil 

The oil extracted from ginger 
root seems to be maintaining a 
fairly level price structure, with this 
popular spice sellng at about $13 
per pound. 


Angelica Oil 

The market for angelica root is 
at present relatively easy, selling at 
$90 per pound, whereas 1952 
showed a high of $120. Anticipated 
supplies indicate no drastic change 
here. 


Lemon Oil 


Cold pressed lemon oil from 
California remains again in very 
short supply as it did all through 
1952. The most important reason 
for this scarcity has been the fact 
that there was a very poor crop dur- 
ing 1952 and the first four months 
of 1953. Therefore very much less 
fruit has been available for proc- 
essing into oil. The situation has 
been further aggravated by the in- 
creased demand for lemon oil. 
Prices today range around $6.50 per 
pound with commitments subject 
to the supplier’s ability to secure 
stock. 

We can anticipate an improve- 
ment in the crop situation, yet we 
do not feel that even such good 
fortune would have an appreciable 
effect on the market in view of the 
heavy concentrate demand. 

Lemon Oil Italian is in an equal- 
ly precarious situation. All sales 
are based on shipments being sub- 
ject to buyer's acceptance before 
payment is made. This necessary 
protection was brought about 
through Government action due to 
the inferior oils that were being 
sent to this country over the past 
few years. At the present time for 
a choice 4% Italian lemon. the 
price is $6.50 a pound, C & F, plus 
1714°%,, duty which would bring it 
to $7.65 a pound, delivered New 
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When she makes it a rule to look cool 





Norda helps 


Women are smart in the summer. They are 
ladies of quality. They find relief from 
summer sultriness in quality toiletries. 
Fine cologne is a summer stand-by. It picks 
up and perks up her spirits. Even on the 
most drooping days, cologne keeps her 
“fresh at four.” 


A woman knows, too, that summer really 
tests a perfume. She likes the fine freshness 
of floral scents. She knows that a summer 
evening needs a perfume of subtle lightness. 


Norda creates fine perfume compounds 
that are wonderfully right for summer. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


They are the basis for outstanding suc- 
cesses among the quality perfumes, co- 
lognes, and other toiletries most popular 
every summer. 

Norda was the first ever to tell you, repeat- 
edly, that good scents mean good sales. 
Send for samples that will convince you of 
Norda quality. 
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York. This situation, as with the 
domestic oil, does not look prom- 
ising and should remain firm fot 
at least the balance of this year. 


Orange Oil 


Orange oil cold pressed, both of 
Florida and California origin, is 
still in very ample supply. How 
ever, during the past few wecks 
there has been a tendency on the 
part of both of these oils to become 
somewhat firmer. The Florida oil 
is currently being offered at $0.80 
a pound as compared with a figure 
of $0.65 a pound a few weeks ago. 
$1.85 a pound. California oil is 
A year ago the going price was 
being offered at $1.25 a pound as 
compared with $1.10 a pound a few 
weeks ago and $2.75 a pound this 
time last year. Continuing in- 
creases in orange acreage would 
still seem to indicate that this 
commodity will continue relative- 
ly easy. 


Lime Oil 


The market for lime oil appears 
to be quite stable with limes dis 
tilled down to $6.75 a pound, a 
drop of about $1.00 since the first 
of the year. Oil of limes expressed 
is quoted currently at $9.50 pe 
pound, No immediate reversal is 
expected in this commodity. 


Anise Oil 

Oil of anise which normally is 
produced in China or Indo China 
is subject to the same restrictions 
that govern the importation of 
cassia. At present there are ouly 
small lots of supposedly pure 
Chinese anise available on spot, at 
around $2.50 per pound. Holland 
is now offering Dutch anise which 
could be brought in to sell for 
around $1.65 a pound; however, in 
order to import this material the 
shipper must obtain an _ affidavit 
as to the oil’s origin after which 
the buyer in turn must apply for a 
license to import same. Also, this 
Dutch anise oil is not exactly the 
same in quality as the standard 
Chinese product. This essential oil, 
like cassia, will undoubtedly re- 
main critical as long as the present 
international situation exists. 


Peppermint Oil 

Oil of peppermint is in ample 
supply. The demand is relatively 
light and as a result the pepper- 
mint market has fallen from ap- 
proximately $8 a pound in March, 
1952, to between $6.25 and $7 as 
currently available. The balance 
appears to be reasonably well sta- 
bilized at present, and we do not 
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Workers on a peppermint field. Oil of peppermint is in ample supply. 


look for much change in this com- 


modity. 


Spearmint Oil 


Ihe market situation for spear- 
mint oil appears to be virtually 
direct opposite of that affecting 
peppermint oil. A particularly 
heavy demand for this oil at the 
first of the year has considerably 
depleted local spearmint stocks. 
This has caused some price in 
crease and the oil is currently pro- 
curable at $9 to $9.50 a pound, 
varying somewhat in quality. A 
year ago $8 was the going figui 
We anticipate that these prices wiil 
continue for some time. 

As time goes on and research on 
flavor materials advances, we find 
the flavor makers turning more 
and more toward the use of aroma- 
tic chemicals in their search for 
improved flavors. The prices ol 
those aromatic chemicals where an 
essential oil serves as the starting 
point, as is the case with geraniol, 
citronellol, the ionones, etc. are of 
course directly governed by the 
corresponding price of the essen- 
tial oils from which the aromatic 
chemicals are derived. However, 
the price picture of those aromatic 
chemicals which are produced by 
synthesis is the direct opposite ol 
those derived from essential oils. 
New developments in the organic 
chemical industry may make new 
intermediates and primary chemi- 
cals available for the synthesis of 
aromatic chemicals. In many cases, 
our industry can use these new 
tools to make aromatic chemicals 
at a lower cost to the consumer. 
The development of new processcs 
and the perfecting of old ones have 
more than offset the gradually in- 
creased labor costs, the ever mount- 
ing prices for new equipment, and 
rising overhead. 


We will examine the market on 


some of those aromatic chemicals 
which are more widely used in the 
flavor field. 


Vanillin and Eugenol Vanillin 

A year or two ago in very short 
supply, these materials are again 
amply available. The recent short- 
age, brought about by panic buy- 
ing and coincidental production 
break-downs, has been eliminated, 
and at the present time the situa- 
tion seems to have reversed itself 
with more than enough vanillin 
for all normal requirements. Lig- 
nin vanillin is presently offered at 
$3 per pound and Eugenol van- 
illin at $6.75 per pound, 


Eugenol, U.S.P. 


There has been considerable 
fluctuation in this important item 
during the past year. However, the 
overall result has been a gradual 
decline until today its price of 
$2.85 per pound compares with 
approximately $3.40 at this time 
last year. 


Geraniols and lonones 


Throughout the year just passed, 
the various geraniols and ionons 
also have shown quite a_ price 
fluctuation. Derived from citron- 
ella oil and lemongrass oil respec- 
tively, these important aromatics 
are directly affected by any changes 
in the market prices of the parent 
oils. At the moment the supply of 
citronella and lemongrass oil is 
plentiful, which is reflected in 
favorable prices for geraniols and 
ionones. 

A reasonably steady price level 
has maintained throughout the 
past year on most aromatics. There 
is no condition that we can fore- 
see which would materially affect 
a change in the price structure of 
these materials within the current 
year. 
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CARTONS 


Creal a syle trent tn Smut Sachaging / 


Think of your product as a jewel, give it an appropriate 
setting by Gair, to catch the eye and captivate Consumers 
in this Age of Self-Service... perhaps a glistening trans- 
parency of rigid plastic, lined with luxurious foil like the 
Martex carton shown above. Or some other imaginative 
creation now made possible by the skill and facilities of the 
Gair organization. 

Challenge us to show you a package that will walk your 
product right off the dealers’ shelves. 


| 


Write for Brochure on Gair Cartons 
PAPERBOARD 
a C5 A Ul ® | ovens caves 
® BA i: SHIPPING CONTAINERS 


ROBERT GAIR COMPANY, INC. 2¢ 155 EAST 44TH STREET* NEW YORKe TORONTO 
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\nethole N.F. has dropped 
about 20¢ a pound since the turn 
of the year and s currently avail 
able at $1.00 a pound in drums. 
Benzaldehyde N.F. is maintaining 
its level of 74¢ a pound, Coumarin 
at $2.95 a pound, and SAFROL, at 
about $1.00 a pound. All seem to 
be in good supply. 


New Aromatics 


The research laboratories of es 
sential oil and aromatic chemical 
manufacturers are continually not 
only developing new processes fon 
standard products, but are also 
finding new aromatics which could 
prove to be of great interest to the 
flavor maker. A study of the litera 
ture references reveals an increas 
ing interest in the rapidly growing 
list of chemicals which have been 
found naturally occurring in fruits. 
Through the efforts of basic o1 
ganic research, micro-chemical 
analysis, etc. new constituents ol 
the fruit are constantly being 
identified. The member firms of 
the Essential Oil Association can 
be of great help to flavor manu 
facturers by supplying these ma- 
terials as they become identified 
and understood through the con 
tinuing and endless — research 
methods used by Mother Nature, 
the master flavor maker. As an 
example, capro-aldehyde and 2 
hexenal have been found in apple. 
Methyl N-propyl ketone, ethyl N 
caproate, Methyl B-methyl thio 
propionate have been found as 
natural constituents of pineapple, 
and Acetyl methyl carbinol is 
present in grape. 

These, and many other materials 
found to be naturally present in 
fruits may prove to be favorable 
tools in the hands of competent 
flavor chemists. 

The Essential Oil Association has 
been and can continue to be ol 
real help in assuring user a pure 
and dependable product. 

Recognizing early the need for 
standardization of those materials 
in which the members dealt and 
upon which their business and rep 
utation depended, the Association 
formed a_ Scientific Section to 
initiate a program whereby the es- 
sential oil users would be armed 
with dependable standard specifi 
cations for their products, ‘These 
specifications were set up in the 
form of periodic bulletins with the 
purpose of presenting all the per 
tinent references required in de 
termining quality. Today specifi 
cations are available for 68 
different materials—essential oils as 
well as aromatic chemicals, 





Snapped in the Dodge & Olcott display booth during the recent Institute of Food Technolo- 
gists Convention held at the Hotel Statler, Boston, are left to right: Ken Newman, American 
Home Foods; Ed Wyluda, D&O Boston representative; Paul Sperry, D&O sales manager; 
Dr. Fabian, Michigan State College; and Ruth Farnworth, advertising manager for D&O. 


\s new methods of analysis for 
quality control are 
such as the  spectrophotometric 
analysis, these methods are used 
where applicable. The bulletins de- 
scribe a product both in odor and 
flavor, indicate its source, and go 
into its botanical pedigree. The 
standard physical and = chemical 
constants are described, including 
color, specific gravity, optical ro- 
tation, refractive index, saponifi- 
cation number, ester value, alde- 
hyde content, ketone test, etc. The 
bulletin even considers the type of 
containers to be used in shipping, 


developed, 


and proper storage conditions are 
suggested. 

This information should be in 
the files of every user of essential 
oils and it is even more important 
to those who use the product in 
food than to the perfumer where 
odor alone is the essential factor. 
These bulletins are available to 
anyone at a minimum cost by ad- 
dressing the Scientific Section of 
the Essential Oil Association, 2 
Lexington 


\ve., New York 10, 
N. Y. 


Court Rules Clear Labeling 
No Exemption from Formula 


Clarity and truthfulness of con- 
tents labeling does not exempt a 
product from labeling according to 
the legal formula, according to a 
ruling by Judge Brennan, federal 
district court for northern New 
York, in an F.D.A. seizure case 
against the frozen dessert “Chil- 
Zert.”’ 

While copy on the product's car- 
ton clearly states that the dessert is 
not an ice cream and contains no 


milk or milk fat, the required word 
“imitation” should have been used, 
according to the ruling. 

The court also concurred with 
the F.D.A. point involving the 
question of imitations of non- 
standardized foods, such as_ ice- 
cream. The court ruled that the 
statutory provision as to adultera- 
tion also applies to non-standarized 
foods. 


Treasury Dept. Reveals 
1950 Corporation Taxes 


Ihe U. S. ‘Treasury Department 
reports that 320 cosmetic corpor- 
ations, filing income tax returns in 
1950, showed a net income of al- 
most $40 million and paid $15 
million in federal income taxes 
and $1.4 million in excess profits 
taxes. ‘The companies paid divi- 
dends amounting to $8.1 million. 
321 cosmetic corporations, filing 
income tax returns, reported no 
net income and deficits, totalling 
$2.5 million, for 1950. Dividends 
amounting to 8,000,000 were paid 
by these companies. 54 cosmetic 
corporations, filing income tax re- 
turns in 1950, reported net income 
of $25 million and excess profits 
net income (adjusted) of $9.7 mil- 
lion. These 54 companies paid in- 
come taxes of $9.8 million and 
excess profits taxes of $1.4 million 
in 1950. 


Powdered Soy Sauce. Hideo 
Katagiri, et al. Japan 173,614, 
Sept. 4, 1946. The sauce is concd. 
to a sirup, mixed well with starch 
paste, spread on board, dried, and 
vowdered. Diastase or malt is 
added. C.A. 46, 4 1667-8 (1952). 












Either Way You Look At Jt 


D&O PERFUME BASES COMBINE YOUR TWO SUCCESS ESSENTIALS 


TRADITION AND 
EXPERIENCE 


PROGRESSIVE 
OUTLOOK 


The cumulative A carefully integrated 


experience of more program of research 


than a century and development into the 


and a half of service manifold new and 


to the fragrance changing applications of 


products industry is perfume assures the 


the valued possession D&O customer of the most 


of every D&O customer. up-to-date materials 





Tradition and experience and processes. A 


are the foundation for progressive outlook is 
fine and successful the opened door to 
products. Authentic perfume urn of Egyptian origin. As enduring enterprise. 


perfume played an important part in Egyptian 
rituals, the double face probably held some 
religious significance. 


HDODGE & OLCOTT, INC. 
180 Varick Street + New York 14, N. Y. 


AEG, VU. S. PAT. OFF. SALES OFFICES IN PRINCIPAL CITIES 
ESSENTIAL OILS ¢ AROMATIC CHEMICALS + PERFUME BASES + VANILLA + FLAVOR BASES 
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all know that given the 

same size factory, different 

companies will arrive at a 
different method of utilizing the 
same space. Actually, the 
available to any manufacturer is 
not completely determined by the 
length, width and height of his 
plant but by the all important 
fourth dimension—utilization, 

This fourth dimension is the 
proverbial “wall stretcher” that all 
plant superintendents are looking 
for and which makes any amount of 
cubic space appeat 
less roomy. 

From the ovel 
heard at a recent convention, it ap 
peared that many companies were 
considering either moving 
new plant, or expanding their pres 
ent facilities. All companies could 
certainly benefit from an examina 
tion and re-evaluation of thei 
present plant layout, for it) may 
very well be that the sorely needed 
“extra” space can be found insick 
their present “four walls.” 

Good layouts come from sound 
space management. A good layout 
is one that provides the most eco 
nomical method of transporting 
materials from the receiving room 
to and through the shipping room 
doors. Poor layouts raise the cost 
of production without contributing 
any additional value to the products 
a customer buys. 

Good layouts depend upon 
proper utilization. How can you in 
crease the percentage utilization 
of your plant area? First, break 
down your total plant area to dete: 
mine how much of it is used for raw 
and finished stock storage, fon 
work-in-process, for aisles and fot 
your producing equipment. 

The most effective measure of 
space management is the ratio be 
tween the floor area required for 


spac c 


to be more o1 


conversatlltons 


into a 


Hints for Improving P 





roduction 





Stock should be stored vertically, rather than horizontally. 


How to Make Space Produce Profit 


the productive equipment and the 
total space used, 

How can we increase the space 
available fon equip 
mente 

Does work-in-process require a 
great deal of space? Management 
investigate whether its 
scheduling is holding the work-in 
process to a minimum, or if a lot 
of important manulacturing space 
is occupied by skids and material 
that can’t be worked on for days. 
finished stock stor 
age occupy a lot of spacer Manage 
should check to see if they 
are taking advantage of the cubi& 
feet in their plant, as well as the 
square feet, by stacking as many of 
these things as possible vertically, 
rather than horizontally. 

Do aisles require 
space? Is it due to the fact that the 
plant doesn’t have a place for ey 
erything (or if it does, it is not ad 
hered to) so that space is being 
“stolen” to provide wide aisles be- 
housekeeping keeps 
making the aisles smaller? 

Consider whether the space re 
quired for present equipment is at 


production 


should 


Does raw o1 


ment 


excessive 


cause pool 


lo do this, it is neces- 
management to discon- 
tinue considering the straight line 
as a sacred method of layout. 
Large reductions in operational 
costs and space requirement have 
been achieved by arranging equip 
ment in squares, triangles, and cir- 
cles. Use any combination of these 
which best permits operators to re- 
their travel and to serivce 
multiple pieces of equipment. 

Taking into account the fourth 
dimension—utilization—will permit 
you to expand your facilities, with- 
out additional building, through 
the conversion of non-productive 
into real profit-producing 
Kenneth J. Eaton. 


a minimum. 
sary fot 


duce 


space 
areas. 


The 1053 variety store market 
directory lists 19,000 companies in 
its 600 pages with buying reference 
data covering over 9,400 variety 
chains and _ independents. 
Copies may be had from the Va- 
riety Store Merchandiser at $12.50 
each in the United States and 
Canada. 


store 
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Metal Belt Conveyors 


Metal belt conveyors offered by 
the M-H Standard Co. can carry 
loads from a few ounces up to 16 
tons and power requirements are 
kept at a minimum by having the 
entire belt run on protected ball 


bearings according to the company. 





Belt conveyor runs on ball bearings 


Individual metal link construction, 
it is added, eliminates belt tracking 
problems. The belts are available 
in inclined or vertical models for 
floor to floor conveying. 


Safe, Low Cost Radioisotopes 


Radioactive tracers which make 
possible the investigation of chemi 
cal, physical and biological proc- 
esses which can hardly be studied 
as well—and in some cases, at all 
in any other way are available in 
the form of safe, inexpensive, 
radioisotopes, bottled and sold ove 
the counter and by mail. Users 
need no Atomic Energy Commis- 
sion authorization, no formal train- 
ing and no elaborate safety pre- 
cautions. Already 25 different 
radioactive compounds are offered 
by Fisher Scientific Co. The radio- 
active reagents are sold in micro- 
curies—a thousandth of a millicurie; 
hence no AEC authorization is 
needed by the user. Each reagent 
comes in a small screw capped glass 
vial whose walls absorb all the 
radiation of the contents. Accord- 
ing to the company the total radia- 
tion per vial of radioactive reagent: 


one microcurie (37,000 disintegra- 
tions per second) a uselul yet sale 
activity contained in 14. ten-thou- 
sandths of an ounce (40 milli- 
grams) of chemically pure com- 
pound like benzoic acid or sucrose 
or urea. The scientist may select the 
compound he wishes to use and i 
comes tagged with the radioactive 
atoms. The vials, it is stated, can be 
packed together in large numbers 
without fear of radiation hazard. 
Vials are sold for $15. Further in 
formation will be sent on request 


Low Cost Floor Truck 


\ new heavy duty floor truck is 
ollered by the All Steel Welded 
Truck Co. at a moderate cost. Pur- 


chasers may choose between tilt 


‘mae: 





Heavy duty floor truck 
and nontilt types; between. steel, 
rubber, composition, oil-resistant 
and static-conductive wheels and 
various types of bearings. 


Processing Literature 


Masking agents for dip silver 
polishes to cover the unpleasant 
odor resulting from the contact ol 
silverware and phosphoric acid, 
are announced by Dodge & a 
Inc., 180 Varick St., New York, | 
y The agents are available 
a number of popular fragrances. 


A directory of Owens-Illinois 
Glass Co. Products describing and 
illustrating representative non- glass 
and glass products of the company’s 
various operating units has been 
published in the form of an attrac 
tive color illustrated brochure 
which may e had by writing to 
the company 1 Toledo 1, Ohio. 


The guide to the use of the mails 
published by the Direct Mail En 
velope Co, contains useful informa 
tion such as how to make profitable 
use of special reduced mailing rates, 
how to correct mailing lists, parcel 
post and insurance rates, etc. In the 
28 page illustrated booklet com 
piled by Henry A. Berg, there is a 
quick reference summary of cur- 
rent postal rates. Copies are avail- 
able for the asking. 


Who's Who tn Commerce and 
Industry containing 1100 pages 
with over 26,000 listings caretully 
selected against detailed standards 
has been issued in its eighth edition 
by the A. N. Marquis Co. In addi- 
tion to biographical data it has an 
indexed catalog of selected prin 
cipal businesses. It lists concerns 
and indexes them to the careei 
sketches of their ranking execu- 
tives. The volume takes care ol 
every day in every business ques- 
tions that hitherto could not be 
answered quickly. The retail price 
is $17.75 


Typical projects and problems of 
industrial construction is an illus- 
trated brochure published — by 
Robert E. Lamb & Son, industrial 
builders, for companies that are 
finding it necessary to re-align thei 
production and their development 
construction progré ams to meet 1n- 
creasingly competitive peace time 
conditions. Copies will be sent on 
request, 
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415—-ABSOLUTE JASMINE—E 


A true simulation of absolute Jasmin 
Extraction. To be used to replace the 
absolute outright or in conjunction with 
the absolute. 


$25.00 per Ib. 


ALBERT VERLEY & COMPANY, INC. 
114-116 East 35th St., New York 10, N. Y. 





416—CHATENILLE B. M. EXTRA 
(Spice-Aldehyde Type) 

A new modern fragrance, especially de- 
signed for Colognes and Toilet Waters. 


Price per pound $17.50 
Samples gladly submitted upon request 


POLAK’S FRUTAL WORKS, INC. 
Middletown, New York 





417——-CIVOL STANDARD 
NOVILLE 


Compares favorably with a 10% in- 
fusion of Civet Absolute. Gives life to 
the jasmin component of fine floral bou- 
quets. Reasonably priced at 


$8.80 per pound 


NOVILLE ESSENTIAL OIL CO. 
1312 Fifth St., North Bergen, N. J. 
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NEW DUAL-USE COUPON 
for 

YOUR CONVENIENCE 

for 


1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 


Technical Abstracts 


Determination of Resorcinol in Hair 
Dyes. S. H. Newburger and J. H. Jones 
(Food & Drug Admin., Wasi..ngton, D.C.). 
J. Assoc. Offic. Agr. Chemists 34, 787-92 
(1951). A method is described in which 
the resorcinol is extd. by Shupe’s proced- 
ure (C.A. 36, 621) and identified and detd. 
quantitatively bv ultraviolet spectropho- 
tometry. The measurement is made in 0.1 
N HCl at 273 mu. The av. 
resorcinol added to various hair dves was 
96%, 
ing +3% and —2%. Chem. Abs. 46, 7, 
$215. 


recovery of 


(7 detns.), the greatest deviations be- 


Soluble, Aromatic Coffee Extract 
Powder. J. H. Schaeppi and Walter Mosi- 
mann. Swiss 272,240, Dec. 15, 1950. Roasted 
coffee is extd. with a soln. of Ca (OH), at 
100°. To the ext. is added gum arabic and 
lactose. The pH is adjusted to 5 with tar- 
taric acid, and the mixt. is evapd. in 
vacuo. The aroma of roasted coffee is pre 
served in the product. Chem. Abs. 47, 1, 


232, 1953. 


Lipsticks. K. Rothemann. Parlumerie 
u. Kosmetik 30, 176-82 (1949) Chem Zent:. 
1950, I, 2296. he 
which may be used in lipsticks are dis- 


various ingredients 
cussed. The dye should not amt. to more 
than 30% of the base. Chem. Abs. 46, 21, 
10532 & 10533, 1952. 





418—DIANTHUS CARIOSA 
NOVILLE 


Carnation ?—Yes, and of a deep rich fra- 
grance rarely found at this price. It 
lasts and lasts—something to remember 
when working on powder perfumes. 


$9.80 per pound 


NOVILLE ESSENTIAL OIL CO. 
1312 Fifth St., North Bergen, N. J. 





419——FIXATEUR LIQUID NA 


A unique fixative for any type of per- 
fume, cologne, cosmetic, or powder. The 
use of from 10 to 20% greatly improves 
the lasting qualities of most perfume 
compounds. 


1 Ib. $8.00—2 oz. Sample $1.25 


NAUGATUCK AROMATICS 
254 Fourth Avenue, New York 10, N. Y. 





420—HUNTER 40-R-4398 


A New perfume compound, specifically 
designed for scenting men’s toiletries. 
Give that fresh, woodsy, aldehyde fra- 
grance, so popular in shaving creams, 
lotions and men’s hair preparations. 


I oz. sample $1.00 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y. 
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421—JASCENT 

Amazing, economical odor value 
Jascent gives you amazing odor value 
at an incredibly low price. This fine 
Jasmin type is perfect for your cos- 
metics, colognes, shampoos, liquid 
soaps, detergents and air sprays. It has 
exceptional lasting properties. Why not 
order a trial quantity! 

2 oz. sample $1.00—1 Ib. $5.00 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street, New York 16, N. Y. 





422—MUSK—T 


A faithful reproduction of Natural Ton- 
quin Musk. A solution of 2 ozs. to 1 
gallon successfully replaces the natural 
tincture 4 ozs. to 1 gallon. 


$50.00 per Ib. 


ALBERT VERLEY & COMPANY, INC. 
114-116 East 25th St., New York 10, N. Y. 





423——PINAPEROL 


A single chemical possessing the fresh- 
ness of Pineapple. It is used in flavors 
but finds an increasing place in per- 
fumes for its delightful top note. Try 
1 or 2% in your Lily, Muguet or other 
floral compounds. 

$1.50 per ounce 


VERONA CHEMICAL COMPANY 
26 Verona Avenue, Newark, N. J. 
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NEW DUAL-USE COUPON 
or 

YOUR CONVENIENCE 

for 


~ 


1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 


Hair Bleach, Union francaise commer- 
ciale et industrielle. Fr. 946,665, June 10, 
1949. H,O, or a water-sol. persulfate is 
added to a fat emulsion, and preferably 
small amts. of cholesterol, vitamin F. and 
lecithin are added. Chem. Abs. 45, 8, 3570, 
1951. 


Dental Cleaner. Theodore R. Rhein. 
Fr. 943,987, Mar. 23, 1949. Discoloration 
and deposits on teeth are removed by an 
aq. soln. contg. 3% monoethanolamine 
and 10% triethanolamine lactate (pH 
9.5). Chem. Abs. 45, 8, 3570, 1951. 


Cosmetic Aspects of Hair Chemistry. 
J. L. Stoves. Mfg. Chemist 22, 287-91 
(1951) cf. C.A., 46,579le. The chem. effects 
on keratifibers of hot H,O or steam and 
of reducing agents are reviewed in rela- 
tion to the changes occurring during the 
permanent waving of hair. The actions of 
alkalies and of H,O, on human hair are 
also considered. Presence of Cu in the fiber 
gives rise to 4 times and of Ni or Co to 
1.75 times the oxidative damage caused 
by uncatalyzed H,O,. Chem Abs. 46, 20, 
9805, 1952. 


Tooth Paste and Oral Disinfectant. 
Albino Jenko. Austrian 172,063, Aug. 11, 
1952. Alc. ests of propolis resin, as de- 
scribed in Austrian 167,862 (cf. following 
abstr.) are mixed with the usual ingre- 
dients of tooth pastes, gargles, etc. The 
antiseptic properties of such prepns. are 
thereby improved. Chem Abs. 46, 20, 
9810, 1952. 





424—PROTOVANOL ‘‘C’’ 


Florasynth’s amazingly effective re- 
placement for Coumarin to meet the 
needs of the flavor industry. 


1 Ib. Trial order at the 25 pound price 
$5.00 a Ib. 


FLORASYNTH LABORATORIES 
1513-1533 Olmstead Avenue, New York 61, N. Y. 





425——RESEDALIA 


An acetal of great value to the per- 
fumer. A small amount added to floral 
compositions produces dramatic effects. 


$1.25 per ounce 


VERONA CHEMICAL COMPANY 
26 Verona Avenue, Newark, N. J. 





426—ROSCENT 
Floral Rose Geranium Fragrance 


Here is a new, interesting and extremely 
economical Rose Fragrance. Its de- 
lightfully refreshing odor will add sales 
appeal to all of your cosmetics and 
toiletries. A trial order will convince 
you! 

2 oz. sample $1.00—1 Ib. $5.00 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30 th Street, New York 16, N. Y. 
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428—SORBITOL 

Cuts down moisture loss from creams, 
lotions, toothpastes, etc. A superior 
emollient and binder. SORBO 70% 
aqueous solution of high-purity sorbitol 
available immediately. No shortages. No 
fluctuating prices. Information and 
samples on request. 

17¢ ib. in drum quantities f.o.b. plant 


ATLAS POWDER COMPANY 
Industrial Chemicals Dept., Wilmington 99, Del. 





PA 


1. AUGUST SAMPLER 


items as circled below. 


415 418 42) 
416 419 422 
417 420 423 
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INFORMATION REQUEST FORM 


Please have further information and literature sent on 


Sampler 


Permanent’  Hair-Waving. Union 
francaise commercial et industrielle. Fr. 
944,525, Apr. 7, 1949. The hair is moist- 
ened with a soln. of (1) EtOH 88 45° Be., 
sodium alkylnaphthalene 2, and NH:OH 
10 g. 22° Be. or (2) Na,SO,5, Na lauryl- 
sulfate 2, NH, 10 g. 22° Be., water to 100 
g., the hair for a distance of 4 cm. from 
the root being left dry. The hair is then 
placed in rolls or waves and the usual cold 
permanent-wave technique followed. 


Chem. Abs. 45, 8, 3569, 1951. 





AMERICAN PERFUMER 48 West 38th Street, New York 18, N. Y. 


424 427 415 418 
425 428 416 419 
426 417 420 


Please attach coupon fo your company’s letter head or comparable identification. 


Parr eTTerrrrT Tr erririrerr rte ee 

PURER CAINE 6c ccccccccccecccr ccc ercerceeerdeereesecarcoese 

REDE 6 oc cc ceccec creer ccrceececcesseceeece, cosscsececs 

GY ccccccccccesscccsose ZONE .ccccces STATE wccccccccces 
\vvvvvvsuoovaveveennnvonnvoceconcecaveeveensouaseceneenevauoncocsnanenaeaovnonocancaseenenngnnngnuacceneccoupanvusnaaaagennesO@anaeenenvausnannananssovennosvoeoascecagasatsvsoi0ocnengausensansuassoconemangenvoouisoocavoaeasousoosuoecssctugnnusuasas asseanoasacnasastocantecnssuunvavuuoeausnananvoveneouecacennenssonovunscersncneny 





2. AUGUST SAMPLER 
ORDER FORM 


Please have samples with invoices to cover sent on 
items as circled below. 





427—SODIUM LAURYL SULFATE 
USP Extra 

Made by sulfating specially purified 
Laurly Alcohol, thus removing irritating 
factors caused by lower alcohol sulfates. 
Contains a minimum of Cl6—C18 al- 
cohols giving increased solubility in 
cold water. 

1 Ib. sample—$8.81 


ACETO CHEMICAL CO., INC. 
40-40 Lawrence St., Flushing 54, N. Y. 





jUPUVENDSORELINEOTORAGULAADTUAAUDONTOU SONG OSNNTEO NOOO ATSODNAONASacoonsueDeceateotioNN wonps 


42] 424 427 
422 425 428 
423 426 
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GHLORAYDROL 


We can’t say it 


GHLDRAYOROL 


often enough... 





-- because 


no other astringent and anti-perspirant 
works as consistently well as Reheis’ 


CHLORHYDROL* (Aluminum Chlorhydroxide Complex). 


@ mildly acid 

® proved better astringent qualities 
® effective anti-perspirant action 

® needs no buffering 

® no skin irritation 

® non-destructive to fabrics 


® has deodorant properties 





You owe it to your reputation to investigate 
CHLORHYDROL*. Write for free 
descriptive booklet today. 


rr 


REHEIS 
RJ 


REHEIS COMPANY, INC. 


Manufacturers of Fine Chemicals 


BERKELEY HEIGHTS 


*Registered Trade Mark 





NEW JERSEY 
Gem 
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Winterizing Feet 


_Iprens America’s most common scourge, could be 
lessened by half, with proper foot care during win- 
ter months, says Dr. Joseph Lelyveld, chairman of the 
National Foot Health Council. This means not only 
cutting down absenteeism, saving medication costs—but 
avoidance of many cases of pneumonia and other seri- 
ous ailments. “A large percentage of colds incurred in 
winter months result from improper foot care,” says 
Dr. Lelyveld. “Over-protection of the feet is as bad as 
inadequate care.” Improper use of overshoes and rub- 
bers is an example. Among the rules for winterizing 
feet are: keep your feet warm—but make sure they can 
“breathe.” Don’t wear shoes or stockings that restrict 
free toe movement. After exposure to bad weather, ex- 
ercise your feet to stimulate circulation. 


Chop It Off 


ARGE chemical process companies are usually not 
Re to mergers and acquisitions, but somehow 
are very reluctant to get rid of business which is of no 
particular help to them. However, in instances where a 
company cannot devote the time necessary to properly 
manage a subsidiary operation, or in those cases where 
even the fullest development of the potential of one 
product or line will not return as much as if such ef- 
forts had been devoted to other business, it is advisable 
to abandon the enterprise. 

The Celanese Corp. and the Heyden Chemical Co. 
are good examples of firms which have divested them- 
selves of subsidiary ventures. Phillips Petroleum sold 
its eastern LPG distribution set-up to Suburban Pro- 
pane Gas Corp. Eastman-Kodak sold the vacuum equip- 
ment department of Distillation Products Industries to 
the Consolidated Engineering Corp. The latter hopes 
to increase sales of such equipment 3.5 times during the 
next five years. Similar moves are noticeable in other 
industries. 

The thing to remember is that if a secondary opera- 
tion does not permit a company to concentrate on its 
important lines—chop it off.—R. S. Aries & Associates. 


No State Fair Trade Laws Repealed 


IGILANCE for fair trade is urgent at the state level 

in 1953 cautions the Bureau of Education on Fair 
Trade. With 44 state legislatures slated to convene next 
year, the keynote for friends of fair trade is active vigi- 
lance against repeal threats. It is an impressive fact 
that no state fair trade law has ever been repealed 
since the inception of fair trade in 1931. If apathy and 
inertia among the supporters of fair trade were to per- 
mit its enemies to break through at any point in any 
state, the consequence might well be an avalanche of 
repeal efforts that could greatly weaken, if not destroy, 
fair trade. 

The opposition has organized for the first time to 
fight fair trade on all fronts. A newly-formed “National 
Independent Supermarket Committee” has announced 
its intention to seek repeal of state and federal fair 
trade laws, through a nation-wide public campaign. 
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Soap ection 





Use of Plasticizers 


Specialized plasticizers when incorporated into soap 


can improve the general appearance of the tablets 


and reduce the tendency of certain soaps to crumble 


PAUL IL. SMITH 


L’ is, perhaps, rather unusual to 

consider the use ol plasticizers 

for soap as these substances are 
more generally employed for modi 
lying the properties of paper, tex 
tiles, leather, cork, plastics, casein, 
gelatine and adhesives. On the 
other hand certain specialized plas 
when incorporated into 
soaps, can improve the general ap 
pearance reduce — the 
tendency of certain soaps to crum 
ble and also assist as carrying agents 
for water soluble dyes. 

Some plasticizers, such as sodium 
abietate are valuable emulsilying 
agents and are, therclore, of value 
for dry cleaning and other special 
soap lines. As a class the polyhydri« 
alcohols are the most interesting 
and useful soap plasticizers and 
olten preferable to glycerine, e.g. 
sorbitol o1 hexahydric alcohol is 
less hygroscopi in moist air and 
retains its moisture longer than gly 
cerine in drp air. Thus when uti 
lized in soap to be shipped to hot 
climates, changes in soap structure 
are much less marked than when 
elycerine is used. 

The requirements of a satisfac 
tory plasticizer for soap may be 
listed as follows: 


ticizers, 


ol tablets, 
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1. Its colour should be wate 
white or at least straw coloured. 

2. Its form should preterably be 
liquid as this is the easiest to use. 
3. The odour of the plasticizer 
must be pleasant, but slight. 

I. It needs to be completely non 
toxic and non-irritant. 

5. Solubility in water should be 
good and at least partial in alcohol, 
vlycol and glycerine. 

6. The pH should be 7-8 i.e. us 
ing a 20 per cent aqueous solution 
at 25 deg. C. 

7. A small percentage of plasti 
cizer, Le. about 2 per cent, should 
be able to influence the properties 
of the finished soap, e.g. by means 
ol its high lubricating properties 
the addition of plasticizer can en 
able a highe polish to be given to 
tablet soap 

8. Hygroscopicity should be low 
and the plasticizer should not be 
sticky. 


Stability of Soap Perfumes 


lr is true to say that data on sta- 
bility and discolouration can be 
very misleading unless it is inter 






or Soap 


preted with great care. The follow 
ing facts should, therefore, always 
be taken into consideration: 

1. Aromatic chemicals are seldom 
used alone and mixtures or blends 
do not act in the same way as in- 
dividual compounds, indeed, some 
ingredients increase the instability 
of other substances. To determine 
the stability of mixtures, tests 
should be carried out on them and 
no firm conclusions drawn from in 
formation relating to the ingredi 
ents. 

2. Another factor influencing sta 
bility and susceptibility to colour 
deterioration is the pH of the soap. 
Changes in alkalinity may have a 
serious effect on the perfume addi- 
tive and it is, therefore, of great im 
portance to standardize manutac 
ture so that the pH values of soap 
batches to be perfumed do not vary 
within half a degree. 
quite unexpected 
in perluming soap can be 
traced to changes in formulation 
and the addition to the mix of col- 
ouring agents, emollients, anti-oxi 
dants, etc. Standardization — ol 
manutacture is the only true safe 
guard of soap stability. 


Sometimes 
troubl 


John G. MeNary Feted for 50 


Years’ Service with Colgate 


John G. McNary, who rose from 
ofhce boy to district sales manage 
during a half century with Colgate 
Palmolive-Peet Co., was honored 
by the company and his associates 
at a recent 50th anniversary party 
in “21” Club, New York. 

E. H. Little, board chairman and 
chief executive officer of Colgate, 
presented him with an engraved 
gold watch. 
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The proof of the product is in the USAGE! 


More than 80% of all lemon oil used in the U. S. is ExcHANGE Brand! An amazing endorsement! 
The reasons are simple. Only carefully selected lemons from the groves of sunny California 
are used to make ExCHANGE Oil of Lemon. This fine fruit, plus skillful processing, 
gives you lemon oil with superior flavor, consistent aroma and clarity with no cloud or sediment. 
For complete satisfaction, just specify ExcHANGE Oil of Lemon when you order. 







Dodge & Olcott, Inc., 180 Varick St., New York 14, N.Y. 
Fritzsche Brothers, Inc., 76 Ninth Ave., New York 11, N.Y. 
Distributed in the U.S. exclusively by 


Sunkist Growers 


Products Dept., Ontario, California 
Produced by 
Exchange Lemon Products Co, 
Corona, California 
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New Jersey Court: Interstate 
Trade Not Bound by F.T. Law 


Retailers engaged in interstat« 
commerce of non-essential 
can’t be forced to abide by a manu 
facturer’s fair trade price schedule 
under the New Jersey Fair Trade 
Act, unless a contract or agreement 
has been made with him, accord- 
ing to a ruling by state superion 
court judge Walter J. Freund. The 
court refused to grant Lionel 
Corp., Irvington, N.J., an injunc 
tion against S. Klein of Newark’s 
selling its toy electric trains below 
fair trade price. 

The judge cited a U.S. Supreme 
Court decision of May, 1951, that 
price fixing is only valid through 
contracts or agreements, and ruled 
that the New Jersey law did not 
apply to parties engaged in inter 
state commerce, 


goods 


Houbigant’s Salesmen Lauded 
at Annual Meeting 


Pierre Harang, vice-president of 
Houbigant, congratulated the 
members of the firm’s sales organi 
zation on their performance dut 
ing the recent annual sales meeting 
at Ponte Vedra Club, Ponte Vedra 
Seach, Fla. Attending were execu 
tives and sales representatives from 
the United States, Canada, and 
Puerto Rico. 

“Bert” Georgi, sales manager, di 


EWS and EVENTS 


rected the sessions devoted to mer- 
chandising and presented the new 
Fall and Christmas lines. He also 
unveiled an entirely new display 
iclea. 

Al Welzel, promotion manager, 
discussed new advertising and pro- 
motional plans. 


32nd Lavender Sample Fair 
September 3-6 in France 


The 32nd Lavender Sample Fair 
will take place in Digne (Basses- 
\lpes), France, September 3-6, ac- 
cording to the commercial attache 
to the French Embassy in New 
York. 

\ large number of exhibitors will 
participate, it is noted, and the 
batches offered by producers will be 
analyzed by the management of the 
Lavender Fair. 

Further information may be ob- 
tained from Comite de la Foire Ex- 
position de la Lavande, Maison de 
la Mutualite Agricole, Boulevard 
Victor-Hugo, Digne, (Basses-Alpes), 
France. 


American Chemical Society's 
Chicago Section Convention 


The Eighth National Chemical 
Exposition by the Chicago section 
olf the American Chemical Society 
has been scheduled for Octobe1 
12-15, 1954, in the Chicago Coli- 
seum. 








Rene E. Bernard, director of research of Len- 
theric, Inc., addresses the annual sales con- 
vention of the company at the Savoy-Plaza 
Hotel in New York. Mr. Bernard was hon- 
ored during the convention for his 25 years 

of service with Lentheric. 





John G. McNary, Colgate New York district 

sales manager, receives a gold watch from 

board chairman E. H. Little at his 50th an- 
niversary with the company. 





Houbigant executives and sales representatives from the United State;, Canada and Puerto Rico at Ponte Verda, Fia., at recent sales meeting. 
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perry brothers solve 
your 


perfume problems! 


Soaps, creams, cosmetics 
and toilet preparations 
need scent appeal to make 
them a sales success. 


'n the laboratories of Perry Brothers are available, and at your disposal a fabulous 
collection of perfume materials plus the imagination and skill of their master perfumers to 
create fragrances that will enhance your products and increase their sales appeal. 


Describe your problem in detail and we will send you the perfume best 
suited for your preparation, without obligation, of course. 


Let us send you samples best 
suited for your specific needs. 


PERRY PERFUMES PERFECT YOUR PRODUCTS! 
PERRY BROS., INC 
°° e@ 220 FLUSHING AVENUE 


48 W. Division St. Brookfield 4347 McPherson 
Chicago 10, Ill. Connecticut St. Louis 8, Mo. 


BROOKLYN 5,N.Y. 


Synthesized 
aCe UR hess 


heh hf 
a0 | 


and 
Supreme 
et PCTS 


‘anne aS THIS ahd 
POWDER SCOOP........ 


are 
Savon Doux NTO ety eer é 
ahr NST LES fe 
ia Pg 
Solidaromes Lelie 
mi aiaiea | 


ls 
Dr. Alexander Katz Co. Clty UE NTRS 


livision of 


F. RITTER & CO. Taste-Perfumes SST er) 5 “a me , 
Los Angeles 39, California for Lipsticks Tne Tet amples and Frices, 
Branch Offices in Principal Cities | 


> ee ae a ee oe ee 
251 FOURTH AVE., NEW YORK 10, N. Y. 
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Richard D. Webb 


Richard D. Webb Elected 
Secretary of W. J. Bush & Co. 


Richard D. Webb, son of R. 
Righton Webb, well known general! 
manager of W. J]. Bush & Co., New 
York, has been elected secretary ol 
the company. He is the first great 
grandson of the founder, William 
John Bush, to become an officer in 
the world wide organization of W. | 
Bush & Co. 

Young Mr. Webb was graduated 
from Duke University with the de 
gree ol Bachelor of Arts in 1951] 
During his summer vacations while 
attending college he worked in the 
Linden, N. J. plant of the company 
learning the business from a techni 
cal angle; alter graduation he joined 
the New York office as assistant to 
his father. In 1952 he became sales 
manager, and recently the directors 
elected him to the position of secre 
lary. 

It will be remembered that Mi 
Webb has distinguished himself as 
an exhibitor in horse shows. A host 
ol friends within and outside the 
industry will be delighted to learn 
of the success Dick is achieving in 
the essential oil industry. 


Tussy Cosmetiques Completes 
Six-Day Sales Convention 

Pussy Cosmetiques held a sales 
convention at the Hotel Madison, 
New York City, from July 6 through 
Il, conducted by Paul Carey, 
general manager. Edward Plaut, 
president of Lehn & Fink Products 
Corp., made the keynote address. 
Guest speakers included: Alice 
Thompson, editor and publisher, 
Seventeen Magazine; Julian Bach, 
editor-in-chief, Today's Woman: 
Helen Otis, executive editor, Wom 
an’s Home Companion; Louise 
Paine Benjamin, contributing edi 
tor, Ladies’ Home Journal. 

In attendance from New York 
were: Mr. Plaut, Paul Carey, treas 
urer A. R. M. Boyle, sales manage) 
Gerry Cannon; assistant sales man- 
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agers Lee Smith and Don Stillman; 
field sales manager Ralph Klein- 
schmidt; director of promotion and 
product development Teresa M. 
Hinz; packaging director Gloria 
Van Fleet; educational director 
Marie Copleston; advertising man- 
ager William Hausberg; publicity 
director Ruth Ann Bolway; Dr. 
Emil G. Klarmann, vice president 
and manager technical services; 
Florence Goldin, Ed Richer, Ed 
Weiss, Charles Rollins, Estelle 
McBride, Grey Advertising Agency. 

The following includes the sales 
representatives, junior sales repre 
sentatives and special representa- 


tives: Al Nelson; Charles Graham; 
Harold Cutting; Harry Tierney; 
Bill ‘Turnage; Loretta Marshall; 


Frances Colmar; Penny Cavanaugh; 


George Hughes; Al Bergstrom; 


John ‘Turcotte; Maury Higgins; 
Il!in Butler; Ethel Johnson; Kay 
O'Dell; Hoyt Thomrson; Len 


Weiss; Pete Morris; Herb Nash; 
Lorraine Robin; Vera Haling; 
Ste'la Smythe; Cora Colbert; Mar- 
tha Foster; Arthur Roberts; Joe 
Robinson; Normand Godbout; Vic 
Fredholm; Jim  Vanlandingham; 
George Kelleher; Eve Comstock; 
Olive Boyd. 


F.T.C. Drops Wildroot Adver- 
tising Allowance Case 


The FLT.C. has dropped a com- 
plaint charging Wildroot Co., 
Bullalo, N.Y., with discrimination 
in offering advertising allowances 
to druggists who promoted its hain 
preparations, 

\ccording to the new chairman, 
Edward F. Howrey, the complaint 
had been dropped because the 
firm had abandoned the practice 
and had agreed to abide by the 
toilet goods trade practices code. 
He claimed a reversal of an old 
policy against settlement of such 
cases, 






+ 4 


: : 
Albert Bellefontaine (left), first president of the Canadian Toilet Goods Mfrs. Assn., and 
John R, Kennedy, first president from the western division of the association, after having 
lit the 25 candles on the birthday cake at the association's silver anniversary convention. 


Colgate Honors Charles Vint 
for 50 Years’ Service 


Charles R. Vint, president of 
Colgate-Palmolive-Peet Co., Ltd., 
Toronto, Canada, was the guest of 
honor at a recent anniversary re- 
ception in Toronto to celebrate his 
50 years of continuous service with 
the Colgate organization. Mr. Vint 
helped to organize Colgate-Palm- 
olive-Peet Co., Ltd., 40 years ago. 

Executives present from the par- 
ent company, Colgate-Palmolive- 
Peet Co., Jersey City, N.J., included 
E. H. Little, board chairman and 
chief executive, and Joseph H. 
\t-Connel, president; as well as 
William L. Sims II, president of 
Colgate-Palmolive International. 


W orld’s Costliest Manicure 
Set to Retail for $59.50 


Schnetel Bros. Corp., manutac- 
turers of La Cross manicure instru- 
ments, are introducing what they 






La Cross $59.50 manicure set 


claim to be the world’s costliest 
manicure set. 

Retailing at $59.50, it contains 
nine instruments in 24 carat gold 
plate, in an alligator leather case 
with a golden plate on the outside 
for the owner’s initials. The set is 
called the “Golden Era” to com- 
memorate the firm’s 50th = anni- 
versary. 
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THE KEY INGREDIENT 


FOR FINER COLD WAVE 
FORMULATIONS 


AMMONIUM 
THIOGLYCOLATE 


by Halby 


@ OUTSTANDING QUALITY 
@ RELIABLE SOURCE and SERVICE 
@ CONSTANT UNIFORMITY 
@ ATTRACTIVELY PRICED 


HALBY PRODUCTS CO. 


WILMINGTON 99, DELAWARE 
SALES REPRESENTATIVES: 
Stanton Sales Co., Chicago 10, Illinois 


McNerney Chemical Corp., Los Angeles 23, Cal. 
Vv. & S. Morch, 6346 MacDonald Ave., Montreal 29, Que. 


B-W LANOLIN U.S.P. 


EV ENTUALLY—F or better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 








American 


Aromatics 




















Essential O1ls 








Aromatic Chemicals 


oO 





















24 East 21st Street, New York 10, N.Y. 


Fo pm ET 











B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
and Factory: Linden, N.J. ESTABLISHED 1914 New York, N.Y. 





| Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline e Isobuty! Quinoline 
Ethyl Anthranilate ¢ Butyl Anthranilate 


Skatol 
Linalyl Anthranilate e¢ Linalyl lsobutyrate 


EAIRMOUN 


CHEMICAL CO., INC. 
600 Ferry Street Newerk 5, N. J. 





















pill 
ONSOLIDATE 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 













SHEET METAL GOODS : 





SPOUTS : SPRINKLER TOPS : 





DOSE CAPS 
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Parfums Weil Returns to 


The American Market 


Parfums Weil has returned to the 
(American market with the appoint 
ment of Gaston de Havenon, presi 
dent of Ann Haviland, as its exclu- 
sive agent in this country. 

Offices are located at | West 52nd 
St.. New York. Deliveries will start 
in September. 





Gaston de Havenon 


he line embraces perfume, toilet 
water, and bath oil, the latter called 
Secret of Venus. Scents are named 
Zibeline, Cassandra and Antilope. 

All products will be packed and 
sealed in Paris. 


St. Louis Drug, Chemical and 
Allied Trades Assn. Officers 


The Drug, Chemical and Allied 
Trades Assn. of St. 
elected the following officers for 
the coming year: president, Fred 
L. Thieleman, McKesson & Rob 
bins, Inc.; Ist vice-president, H. A. 
Eckhart, Miles Labs., Inec.; 2nd 
vice-president, Louis J]. Kirchholl, 
]. B. Williams Co.; secretary and 
treasurer, Fred J. Lence, Abbott 
Labs., Inc. The oflice of chairman 
ol the board is vacant due to the 
death of permanent chairman, 
Richard T. Dunn, founder olf the 
organization. 


Louis has 


Proposes Ad, Research 
Reserves for Corporations 


\ brief for a proposed law which 
would allow corporations to set 
aside reserves for advertising and 
research is being prepared by J. K. 
Lasser, noted tax expert. 


Owens-Illinois Glass Co. 
Starts Research Center 
Owens-Illinois Glass Co. has an 
nounced that it is starting construc 
tion of a new Technical Center in 
loledo, Ohio, that will consoli 
date the company’s general re 
search program with the enginees 
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ing activities of its various divi- 
sions, aimed at developing new 
methods of making and using glass, 
while improving present products 
and processes. 

Work will start immediately on 
the new center, which will occupy 
a 270 ft. by 480 ft. area in the 
western section of the city. It is 
scheduled for completion in the 
fall of 1954. A pilot plant, now lo- 
cated on the site, will be incorpo- 
rated into the new building. 


Tonette Home Permanent 


Accepted by A.M.A, 


Home Permanent, a 
product of the Toni division of the 
Gillette Co., has been awarded the 
seal of acceptance by the American 
Medical Assn. Committee on Cos 
metics. 


lonette 


Guerlain Offers Prizes in 
Seventeen’s Benefit Contest 


Guerlain, Inc. has donated six 
bottles of “Shalimar” perfume as 
prizes in the annual Seventeen 
magazine and Save the Children 
Federation Doll Contest. 

Phe perfume, along with other 
prizes, will be featured in forth- 
coming issues ol the magazine. The 
dolls, which will be judged, will be 
distributed to needy children here 
and abroad. 


Among Our Friends 
C. W. METCHELL has been ap- 


pointed executive vice president of 





Cc. W. Mitchell 


Nyotex Chemical Co., a mutually 
owned subsidiary of Consolidated 
Chemical Industries, Inc., Staufter 
Chemical Co., and Harshaw Chem 
ical Co. 


JACQUELINE COCHRAN tells 
how she flew a jet plane faster than 
sound, the first woman to have 
done so, in an article in a recent 
issue ol Thre American Wee kly. 


DR. EMIL G. KLARMANN 
has been appointed vice-president 
in charge of technical services for 
the Lehn & Fink Products Corp. 
professional products department. 
He has been chief chemist and 
vice-president of the concern fot 
more than 25 years. 


R. H. MULFORD, Owens-Illi- 


nois Glass Co. vice-president, has 





R. H. Mulford 


been elected vice-president and 
general manager of Kimble Glass 
Co., a subsidiary. 


GEORGE UHE, president of 
the company that bears his name, 
recently returned from eight weeks 
abroad. He advises that the econ- 
omy of Western Germany con 
tinues upwards. While pharmaceu 
tical and chemical i 
slightly lower this year, synthetic 
resin and yarn manutacturers re- 
port tremendous strides. The in 
secticide chemical field has also 
expanded. France, in spite of its 
political difhculties, continues to 
eat well, he reports. There were 
only sixteen working days in May, 
he observes. The retail perfume 
business continues to boom due to 
influx of visitors not only from the 
U.S., but from many other coun- 
tries as well. Grasse reports that 
the demand for natural perfume 
raw materials is greater than ever. 
Holland is industrious as always, 
he noticed, depending upon her 
export and import trading astute- 
ness to do business all over the 
world. Prices in Switzerland remain 
high, he found, though the coun 
try remains enjoyable. 


business — is 


JACK BRODERICK, formerly 
with S. B. Penick & Co., has now 
joined L. A. Champon & Co. 


R. G. WILSON, sales manager 
of Beauty Industries, Ltd., Hamil- 
ton, Ont., Canada, has been 
elected secretary of the National 
Sales Executives of Hamilton. 
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MODULAN is a chemically treated lanolin containing all the constituents of 
lanolin deliberately modified by a unique treatment to introduce new and 
valuable properties. 

It represents a radical departure from lanolin in structure, function and odor 
and more closely approximates the normal human skin fat. 


Investigations now being conducted indicate that MODULAN is hypo-allergenic 





SOLUBILITY— Because of induced chemical differences in molecular structure 
MODULAN is far more hydrophobic than lanolin and forms clear solutions in 
mineral oil 






TEXTURE — MODULAN solutions leave water-resistant protective films which 
are inherently softening and prevent defatting. These films are waxy rather 
than tacky and are very agreeable to the touch. 






COMPATIBILITY— Because of its outstanding compatibility with oil-in-water 
emulsions and with soaps and shampoos, MODULAN can be used in high con- 
centrations without affecting stability and foaming. 


In addition to the above mentioned advantages, MODULAN deposits an emolli- 
ent. protective film and is therefore highly effective in baby oils, hair dressings, 
soaps, shampoos, oil-in-water creams and lotions, lipstick, and other cosmetic and 
pharmaceutical products 












Detailed information available on request. 

























AMERICAN CHOLESTEROL PRODUCTS Sa 


INCORPORATED 
MILLTOWN ° e e NEW JERSEY 


for UNIFORM PURITY 
UNIFORM TEXTURE 
UNIFORM WHITENESS 











glamorize your products with 

PANTONE MERCHANDISE DISPLAYS 3 

Experimental data and prac- 

tical manufacturing experience of nearly 

NIMEAL CON aT ed en a 100 years’ specialization in beeswax and beeswax 

assures maximum sales results. compounds are at your service without cost or 

obligation. Write about your beeswax problems to 

PAN TON E WILL & BAUMER CANDLE CO., INC., Syracuse, 
PRESS INC | N. Y. Est. 1855 


, oe , ae | Spermaceti—Ceresine —Red Oil—Yellow Beeswax —Composition 
Oe BALES ee ee Waxes — Stearic Acid — Hydistear 





Uae copy, color matchiig, 


Calif. Rep: Herbert H. Coops i 723 East California 
SI ASTANA RCE AE SARE NINE IE A RE DRO ER TE AE EEE 
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\Ir. and MRS. LOUIS FAC 
POR, MR. and MRS. MAURICE 
R. CHEZ, with their son and twin 
daughters, and MR. and MRS. 
DAVIS FACTOR with their son 
DAVID visited Hawaii last month. 
Davis Factor is board chairman 
and Louis Factor is treasurer ol 
Max Factor & Co.; Maurice R. 
Chez is president of Sales Builders, 
Inc., Factor distributors. 


ALFRED E. BROWN has been 
appointed vice-president of Har 
ris Research Labs. He also remains 
assistant director of research. 


RAY HAMILTON has been ap 
pointed Mid-West sales representa 
tive for the Christian Dior Pe 
fumes Corp. 


NEIL O'CONNOR, 
with Harriet Hubbard Aver, has 
been appointed by Dermetics to 
cover the Ohio territory. 


formerly 


ELIOT FRIBERG, West Coast 
division manager for Florasynth 


and discussed 


with 
there and at 
headquarters. He also attended the 


Institute ol Pechnologists 


F< rl 





Eliot Friberg 


annual meeting and convention in 
Boston. 


PRINCE and PRINCESS ARI 


CHIL GOURIELLI (Helena Ru- 
binstein) acted as judges for the 


Miss Europe contest during thei 
visit to the island of Capri. They 


also attended the opening of the 


Helena Rubinstein sponsored art 


executives 
the firm’s Chicago 


Obituary 


James A. Reilly 


James A. Reilly, 49, director and 
executive vice-president of the Col- 
gate-Palmolive-Peet Co., Jersey 
City, N.]., has succumbed to a heart 
attack. 


Wendell Keith Van Slyke 


Wendell Keith Van Slyke, 43, as- 
sistant vice-president in charge of 
production for Campana Corp., Ba- 
tavia, Ill., died suddenly July 22. 

Surviving are his widow, Mar- 
guerite Gates Van Slyke, and two 
daughters, Roxanne and Carla. 


Grady Dupree 


Grady Dupree, 59, Coty district 
manager for the South-East, died 
suddenly on July 17. 

A registered pharmacist, he 
came to Coty in 1929 as a sales- 
man, and in March 1949 was ap- 
pointed district manager. 

Funeral services were held in his 


Labs., Inc., has concluded an ex show, “Twenty Imaginary 
tensive trip to the East Coast. He of the American Scene by 
visited the new New York plant, Young Italian Artists.” 


| ue ail Me A, ¢ 
:| Gey = MACK 


MOLDED 
EXCELLENCE 


Just call or write for fast, 
capable assistance on stand- 
ard closures or exclusive 
custom designed closures 
and packaging specialties. 
All standard sizes are avail- 
able in phenolics, ureas, 
styrene or polyethlylene. 
Samples and prices on 
standard stock items will 
be supplied promptly on 
request—estimates on spe- 
cialties will be forwarded 
upon receipt of your draw- 
ings or blueprints. Please 
address inquiries to Mack 
Molding Co., Inc., Main 
Street, Wayne, New Jersey. 


Views 
Iwenty 


hometown, Birmingham, Alabama. 
His wife, Anna Mae Dupree, sur- 
vives. 






FOR 


Metal Caps and 
Closures of all kinds 


TRY 


AMERICAN 
ASSOCIATES 


MFG. CORP. 


eZ 
en, AOSGNG 
SLA alii 


ray 


ee = 


Formerly 


BRASS GOODS MFG. CORP. 


 epeemeremen gn ee 


DEEP RIVER, 
CONN. 


e*eeeeaeee#eeeeeeeeeaee 


>  =supplies 
all 3 quickly, 
economically! 





Write for Samples 


owes ** * © © © © THREE FULLY-EQUIPPED PLANTS TO SERVE YOU +++e¢s 


E 





WAYNE, NEW JERSEY + ARLINGTON, VERMONT + WATERLOO, P.Q., CAN. 
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Dr. Alexander Katz Co. 


division of 


F. RITTER & CO. 


Los Angeles 39, California 


Branch Offices in Principal Cities 

















LIPSTICK - COLOGNE - DEODORANT 
STYPTIC PENCILS - MASCARA 


SUPPOSITORIES 
DIE AND LABEL COMPANY | PROGRESSIVE LABELING MACHINE, Inc. 
: 


Creators of fine Labels, Fags and Lackages 137 West 22nd St., New York 11, N. Y. 


154 WEST 14th STREET, NEW YORK 11, NY 


ROUGE COMPACT POWDER 
PUNCHES FOR TABLETS 


also 
FOOT & POWER PRESSES FURNISHED 








JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 









DIE STAMPING ENGRAVING EMBOSSING 
Telephone * Cable Address 
=== COLUMBUS 5-5600 HORNLABELS NEW YORK 
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Lemon Oil Reported at Record High 


S seasonal demands for lemon 

oil by confectioners and bev- 

erage manufacturers grew 
more pressing, and several incom- 
ing parcels from Italy were detained 
by the Food & Drug Administra- 
tion, prices for both the Californian 
and Italian oil moved higher. The 
price of Exchange Brand Cali 
fornian lemon oil was boosted from 
$6.50 to $7.25 a pound by Fritzsche 
Brothers, Inc., and Dodge & Olcott, 
Inc., co-distributors for Sunkist 
Growers. The new quotation was 
reported to be an all-time record 
high figure tor the oil. 


Other highlights in the raw mate 
rials market included a_ decided 
turn in the supply outlook for gly 
cerin, a decline in artificial musks, 
and prospects of a further pos 
sible rise in vanilla bean prices. 
Menthol displayed an_ irregulan 
trend over the greater part of last 
month but price movements were 
generally confined within narrow 
limits as compared with the fluc 
tuations noted a yeai ago at this 
time. 


Glycerin 

Summer plant closings were ex 
pected to force July production of 
glycerin down by approximately 
four million pounds. This reduc 
tion together with a further sharp 
drop in imports will drop stocks 
back to about 50 million pounds in 
the opinion of trade observers. 


Stocks of glycerin at the end of 
May amounted to 53,261,000 
pounds according to latest official 
figures. This compares with 50,479, 
000 pounds in the previous month, 
April. Domestic production rose 
from 18,798,000 pounds in April 
to 19,822,000) pounds in May. 
Foreign sources of supply have 
about dried up following the heavy 
demands in the early months of the 
year. Approximately — 16,000,000 
pounds were imported in the first 
four months. May arrivals dropped 
to 1,506,000 pounds from 3,637,000 
pounds in April, and it is believed 
that imports will remain at a low 
level during August and September. 
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Some stocks have been accumula- 
ting in the Argentine. Based on last 
reports there should be at least 
1,500 tons in that country but local 
houses have been without offerings 
and it is difficult to tell whethe1 
these goods will be made available 
for export to the United States. 

Mint oils remained on the soft 
side especially spearmint. Prices 
eased here and in the country fol- 
lowing reports to the effect that 
distillation of the new crop had 
started. However, there were some 
hints in the market to the effect 
that prices could take a turn since 
the extended period of dry weathen 
has served to cut into earlier esti- 
mates regarding the size of the crop. 

The reduction in two artificial 
fixatives namely musk ambrette and 
musk xylol was attributed to keene 
competitive conditions here as the 
result of lower priced imported 
material appearing in the market. 


Patchouli Oil Strong 

Patchouli oil displayed a greate 
degree of strength. Reliable ship- 
pers in Penang report that stocks 
of good quality oil are virtually ex- 
hausted because of the limited 
quantity of fresh supplies arriving 
in Penang from Sumatra. Coastal 
guards have been keeping a watch- 
ful eye on the Malayan Coast fo1 
smuggled goods into Malaya. Price 
movements in spike lavender oil 
have been confined within very nar- 
row limits but reports from Spain 
continue to be highly unfavorable 
regarding the coming crop. The 
dry spell has had a rather serious 
affect upon the crop. So much so 
that some shippers have discon- 
tinued offerings pending a cleare 
picture of the situation. 

Difheulty in obtaining replace- 
ments of anise oil in the face of 
government restrictions on licens- 
ing of imports on oil from Hol- 
land served to. strengthen’ the 
article. ‘There was no_ particular 
increase in the demand for anise 
oil but, under current international 
conditions, a generally tight supply 
situation promises to continue for 
some time to come. Cassia likewise 


remained in a 
supply position. 


generally tight 


fromatic Chemicals Demand Low 


Reports from aromatic chemical 
producers were not particularly en- 
couraging regarding the outlook 
over the last half of the year. Sea- 
sonal influences should bring about 
a resumption of activity in the 
market with the passing of the 
summer vacation period — but 
makers fear that purchases for the 
account of pharmaceutical, pro- 
prietary manufacturers and buyers 
in other consuming lines are likely 
to be restricted to small quantities. 
Prices on several aromatics beat 
close watching, however, since it is 
felt that any real demand could re- 
sult in an upward adjustment in 
selling schedules to reflect the many 
price increases that took place in 
chemicals in the second 
quarter of the year including boron 
chemicals, alkalies, basic acids, 
chlorine and ammonia. 


basic 


\fter dipping close to Govern- 
ment loan levels, gum rosin prices 
turned firmer toward the close as 
the result of a better consuming de- 
mand. Orders have proved sur- 
prisingly good despite summer va- 
cation closings at some consume} 
plants. Another strengthening fac- 
tor in the market was a strike 
which tied up operations at a wood 
rosin plant in the South. 


Turn of events in vanilla beans 
proved highly interesting. While 
some trade factors were inclined to 
discount the firm reports coming 
from France and Mexico, prices at 
primary centers as well as those in 
the local market continued to rise. 


Among the many private advices 
received here from Madagascar one 
report by a reliable source stated 
that green vanilla was in good de- 
mand by curers and its price to 
natives represented a first cost of 
$8 without profit. Moreover, buy- 
ing of green beans had only started 
but the curing season is not ex- 
pected to prove of long duration 
because of the small quantities of 
green vanilla available. 
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PRICES IN THE NEW YORK MARKET | 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 





ESSENTIAL OILS Cloves, from buds ...... 9.50@ 10.00 ND. 5 Ci yeaa wel 75.004 100.00 
All prices per lb. unless otherwise speci- Leaf eee cccercecrcesecee 1.800 2.10 French eovecceesccecee 210.004 270.00 
fed. [EE £6GSecew hewn sae 2.10@ 2.35 Nutmeg, East Indies .... 3.000 = 3.50 
Almond Bit, FPA per Ib. 3.40@ 380 Coriander Siete ging Bate aes 18.004 25.00 Ocotea Cymbarum ...... 0G 1.00 
Gua Mie SoM 00 Croton ......-eeeeeeeeee 135@ 5.25 IN, ooiescvarchenns 5.600 7.85 
Apricot Kernel .......... "154 “60 Cumin (ivcibukeekecanued 1.254 ».20 Opopanax . seteeeees eee 15.004 18.00 
Se L70a@ 2.00 Dill Orange, Florida ......... 85 1.10 
Angelica Root ee ee 68.000 100.00 W eed ee 1.104 4.60 Italian eoeeeeceesesces 3.90G 1.70 
Angelica Seed ........... 55.0007 90.00 _Seed, Indian .......... 2.900 3.40 Calif. exp. «0.0.0.0. 1.25 
ee 2.250 3 00 Erigeron Gh64kGRE CLA DOES 6.004 6.85 SE, Pe ee 804 - 
NN SS re rer 1.004 Nom’l. Eucalyptus Origanum eRe ita eae 2.19@ 2.89 
5 la ha aI 1500 210 80-85% -vssawaenseale oie 904 1.20 Orris Root, conerete (0z.) 6.50@G 8.75 
Bergamot ............... 11.35@ 14.25 1 LOnFO 70 a sseeeeceeeeees 19@ 1.25 Concrete, extra ......... 12.00 15.00 
it 3 00M 1.25 Fennel, PWG Avice vuwn 2.404 3.00 Patchouli .. ve eeceesceees 7.504 10.00 
Birchtar, crude .......... 1.804 2.10 Garlic ROE.) srcvvccevens 9.00G@ 1 1.00 Pennyroyal, European ... 2.004 2.90 
akin eellitah 25504 2.85 Grapefruit ........... see 2.604 3.30 Peppermint natural ...... 5.00 9.20 
aii. 1.004 175 Geranium, Rose, Algerian 9.50@ = 11.25 Redistilled paws tina pease 404 3.70 
Cajeput EN. abs swek<s 2.20a 2.75 Bourbon ee ee ae 10.004 11.40 Petitgrain a gil he ae aes 2.394 2.85 
Cajeput (technical) ..... 75a | (220 Turkish .............. 6.00@ 6.75 Pimento, Berry ......... £500 = 5.15 
Re 18.000 22.00 Ginger ota irints hialers gi wine l 1.904 13.50 Leaf been e eee e tena ees 2.404 2.90 
Camphor “White” ...... 254 42 Guaiac (Wood) ........ 1.500 1.75 Pinus Sy Ivestris ......... 2. wa 2.85 
Cananga, native ........ 10.60@ 11.25 Hemlock pe Dreier ie ha beige 2.154 2.75 Pumilio ... neeanisiaenns 3.154 ; 1.00 
eas 12.254 13.C0 Juniper Berry eck. cate 2.854 3.50 Rose, Bulgaria (oz.) .... 55.00 70.00 
OE ci nd 2.75 335 Laurel leaf cia case pteeants ee 9.85 12.60 Synthetic, ; lb. teen eeees 30.004 35.00 
Coie 32500 40.00 Lavandin . see eeseeeeees : 2.154 3.00 Rosemary, Spanish ...... 654d 95 
Gaotiiie ..... 35000 40.00 Lavender, French 40-42% 6.254 7.75 Sage—_ ; 
Cassia, rectified, U.S.P. .. 8.00@ 10.00 Spike -.-.seeeeeeeeees 1.60@ = 2.00 Spanish ............64. 85 1.00 
Cedar leaf, U.S.P. ...... 2.15a 3.00 Lemon, Ese se'oxssawas 1.20 7.00 Dalmatian ............ 6.5040 8.35 
ee a, eee 50M 65 Italian ................ 6.350 9.00 Sandalwood, N. F. ...... 10.00@ = 10.75 
EE iccrcuoscuesasceva® 16.500 20.09 Lemongrass creer ccecces 1.054 1.30 Sassafras 
Chamomile Hungarian ...185.00@ 255.00 Limes, distilled ...... - 6.254 7.40 BEES. ccckawidaenes A5a 65 
Cinnamon Expressed i aia atin = 85 9.90 ee 30.500 32.00 
DE csescseenceniesnd Oe eee Linaloe wood ........... 3.35 3.85 DE sivas vedacacess 7.75@ 8.25 
RM gd ns cai .. 135d 3.00 Lovage (07.) ......++++. 10.00@ 12.00 errr ere 2.25@ 2.75 
Citronella, Ccylon ...... 50d 90 Mace ...ccsccececrceecss 3.10 3.85 Sweet birch Southern ... 2.100 3.00 
SS ES ae 254 1.10 MEOUEOEE: Sa cscnucrcedss 3.10@ 3.60 I a 1.954 8.00 
NI 6s ik wanes 50d .68 Neroli WE 8s cece an aeaenns 8.35@ 9.00 
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Beak Competition 
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Better Lorn pounds 


eg aI? 


W. J. BUSH « CO., Ince. 
Counttal O:b 


19 West 44th STREET, NEW YORK 36, N. Y. * MUrray Hill 7-5712 
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Thyme, red 5 
TE cn deknw wl 185@ 2.85 E sali 
md : 2.8: ithyl Salic 5 
: TE tons sesenseneens 230@ 310 Ethyl Vanillin 6.2000 — eee 
4 alerian, extra .......... 85.00G 5 7s GEIRSEEER ce cccccces (0d 7.30 * 129.95 e 
oo 115.00 Eucalyptol ee ee 1s0@ (175 ee npaseessansssrses 129.25@ 153.75 
P) ee 17.10@ 20.5 MUBEMOL  ..- eee ee eeeeees 2.55@ 3.50 "eealen cee a. a 
Haitian | rn Sea 20.50 Geranoil, dom 75a 2.25 Cc 1osphate, tri-basic .... .077%@ 08 
et 1 eh ee 9! pe : e te eeeeeees ote Sede ‘ ; 57 _ 
rt — ee a Gerany! as: som 2 0 —— pwd., domestic 574 59 
: | <aeuanneiee 25. 315 - . “ <. sastoreum, nat., cans 7.25 7 
Wintergreen, Southern .. 3.40@ 15 eranyl Butyrate ........ 1.00@ 4.85 Cetyl, Ale (ya —. 
0) Nortl . 5.00 Geranyl Formate 5 — cohol, extra 8q 
") MD nacasessavans 7.25@ 14.00 onl ME veers 150@ = 4.95 Chalk, precip. b: 3... 027 = 
) Wormseed .......... 8 15 ; a en verany| valerianate ..... 6.00 6.75 Che : _? pete elts +» O27@ 03 
x Wormwood ............. 5750 6.40 Helio, Wood Acetate ... 4.65@ — 5.01 a er ee ee 
) ang a Seen eee 2.104 7 eliotropi 9.UU OEE, ccccecccevescececes 254 ' | 
10 } se Bourbon .. 20.00@ 32.50 ee tine es me ree a Citrie Acid Anhydrous 263 C “SIM 
1 i ea 3 85aN . ) yde ... 5.904 6.35 en S$... 040M wl 
[ 12.85a@Nom'l. Hy droxycitronella es . 40G ces Fa — We écatawewawes 5.90@ 10.00 
we . . mle : » a? ae a 7 73 
rFERPENELESS OILS Cie ccctacenntets 19.00@ 19.50 Cvelol se ter ....... tees 1144 73 
e Bay : DINE - Cite ccssnuwcs 1.654 1.80 Des “rm xanol (Hexalin) . 3414@ 395 
BS an 3.00@ 3.60 Iso-butyl Acetate ... 85@ 15 Jextrine, white, cwt. .... 8.53@ 8.68 
BS Bergamot Misceomerees one sae Steer Meees, ss ne “an 14 Fuiler’s Earth, Mines ton . 27.00@ 30.00 
0 ee 80.00@ 90.00 Iso-butyl Salicylat 945 300 Ghyecsin, GBs + es000 Hi4Z@ Ad! 
00 DE . svhud-veanw anwar 10.000 l 1.95 leo-ousencl ee aoe re seep Ivy, crude a 314 “id 2 
50 Lemon ...... 58.000 5.0 I eer eee keeseeanes 110@ 4.85 Gum Arabic, white pwd. . “061 = 
FMR sevsnerenterens 58.00@ 65.00 ae 2 104 aa rabic, white pwd. . A004 15 
0 ime, te caries Bev Bw eon Teenssveesestes oe 2.80 0 re I3uU@ I 
7 leek <anee) 62.00 come ae anevenys 7 6.25 Gum Benzoin, Siam ..... 3.504 385 
85 — NOUN No a oe 110.00@ 135.00 15% ee ae 6.40 Sumatra .... 384 “15 
? : ce > oo, PSO see ee eee ennee * * . Se) "a " - 
13 Peppermint ee 13.000 14.65 tins Mae wie an Gum Galbanum ......... 804 95 
90 POUMBPAIM eee eee eeeeees 5.254 6.10 Linaly! Formate “ 20.00 Gum karaya, pwd. ....... 18a 7 
. Spearmint ee hes a 11.90@ = 12.85 G ; = 
i ee PARRA ER RES 13.504 16.00 Linalyl Propionate 12.00@ 13.80 eae Myrrh i peigeyesk ey 38@ 10 
Ee = a a ee -- 3.8 enna, pwd. ..... 2 " 
oo DERIVATIVES AND CHEMICALS 'Beasilian 5 HiaaliS owcenecccecceswse asa 07 
eee 806 ei Ue re — er 
00 Acetaldehyde 50% .. 915@ 25 Japanese - 5.80@ 5.95 Labdanum ..... 3 704 > 
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CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM. 
NATURALLY SUPERIOR FOR THE SKIN AND HAIR 


Yes, the AMERCHOLS ARE NATURALLY different, and NAT- 
URALLY better for the skin and hair. They are highly effective 
emulsifiers, emollients and penetrants. 


The AMERCHOLS are Natural non-ionic surfactants which we 
isolate in purified form from animal tissues. The AMERCHOLS 
are stable in the presence of acids, alkalies and most drugs 
and we know of no case of an allergy due to an AMERCHOL. 


Our research laboratories are available fo you for advice and information on formulation. 


Write on your business letterhead for technical literature. 


AMERICAN CHOLESTEROL Tra 


INCORPORATED 
MILLTOWN . . NEW JERSEY 


bg pe 


~ * ‘ a 
keg: ones nie 





Originators and Manufacturers of 


with interchangeable screw stoppers 
in assorted colors 
SPECIAL GLASS PRODUCTS CO. 
10 W. 33 St. New York 1, N. Y. 


» MASCAR . 
r SUPPOSITORIES SF 
STYPTIC PENCILS ADUGE 


= / F 
LIPSTICKS Ma\Viia) = 
yy By, | 
, ) HANDMADE GiASS NOVELTIES 
COMPACT POWDER MINIATURE GLASS FUNNELS 
132 


Miniature Perfume Bottles 





from 4 dram to \% oz. 


SPECIAL ORDER WORK 


pai foe PRB ES 3 mai 
A. CAVALLA, INC. 163 cay NEW YORK, i, HY. 


KENBURY GLASS WORKS 
W. ]4th Street New York 11, N. Y. 


THE C. E. ISING CORPORATION FIFTH AVENUE 
MANUFACTURING CHEMISTS PROTECTIVE ASSOCIATION 


AROMATIC PRODUCTS 
142 Lexington Ave. Our Own Building 


FLORAL BASES New York 16, N. Y. 
. 


ISOLAROMES 
(Fixatives) Representing over 300 “National Organizations” 


TRUODORS | Finally Responsible 
(For Perfumes and Toilet Waters) Personal Collections 


FOUNDED 1908 | A “Free Demand” that collects 
FLUSHING NEW YORK|/| “48 YEARS YOUNG” 
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CLASSIFIED ADVERTISEMENTS 





Rates per line, per insertion: Business Opportunities, $1.00; Situations Wanted 
and Help Wanted, SUc. Please send check with copy. 
— 


BUSINESS OPPORTUNITIES 


| 


ESSENTIAL OIL DISTILLERS, ESTABLISHED IN LONDON 
FOR 30 YEARS, WORLD-WIDE CONNECTIONS, INVITE EN- 


- 


TIAL OILS, AROMATICS, FLAVORS, PERFUME BASES AND 
BY-PRODUCTS. WRITE J. L. HINDLE, STANDARD SYNTHE- 


LAND. 


Experienced, long established Fragrance Creator offers exclusive 
formulas for compounds being used in perfumery and cosmetics 
to raw material and perfume manufacturers, Francois Harlan, 13, 
Rue Carle Hebert, Courbevoie (Seine), France. 


WANTED: A good used Viscolizer or homogenizer. Give make, 
size, condition and price. Box 2975, The American Perfumer, 
18 West 38th Street, New York 18, N. Y. 

HELP WANTED 


Flavor Chemist: Must have minimum B.S. Degree plus 3 years 
etc. in full confidence. Our employees know of this advertise- 


ment. Write Box 3006, American Perfumer, 48 W. 38 St. New 
York 18, N. Y. 


: 


SITUATIONS WANTED 


TOP NOTCH PERFUMER available for position in New York 
metropolitan area. Write Box 3003, American Perfumer, 48 W. 
38th St., New York 18, N. Y. 


FLAVOR TECHNICIAN: Many years experience basic flavors: 
seeks position with future, Write Box 3004, American Perfumer, 
18 W. 38th St., New York 18, N. Y. 


“SALES REPRESENTATIVE, twenty five years experience with 
leading firm. Thoro knowledge of essential oils, aromatics. per- 
fume and flavor compounds. Has excellent reputation and follow- 
ing in chemical, cosmetic, drug and allied industries in Chicago 
and midwestern states. Available immediately to represent re- 
liable concern on moderate salary and commission basis.” Write 
Box 3005, American Perfumer, 48 W. 38 St.. New York 18, N. Y. 


EXECUTIVE PURCHASING 


pega 





ae ee ES SP 


AGENT. 20 years experience in 


cals, boxes, bottles, closures and other miscellaneous items, Will 
locate anywhere with aggressive organization. Write Box 3007, 
American Perfumer, 48 W. 38 St.. New York 18, N. Y. 


COSMETIC CHEMIST—15 yrs. experience in research, formula- 
perm. waving prepns, and other toiletries. Age 37. Speaker and 


Write Box 
18, N. Y. 


3008, 18 W. 38 St. New York 


American Perfumer, 


PERFUMER and soap manufacturer with 18 years of experience 
with leading foreign and American cosmetic and soap companies 


RE TT TT i RT 


3009, American Perfumer, 48 W. 38 St.. New York 18, N. Y. 


ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 


Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 


re 





GEORGE W. PEGG Ph. C. 
Consulting Chemist 
MEDICINALS COSMETICS 


Specializing in Labeling and Advertising 
to meet Federal and State Regulations 


Appointments promptly arranged 





oo 


57 Fourth Ave. Telephone ORange 3-9007 East Orange, N. J. 
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buying essential oils, perfume materials, light and heavy chemi- | 


tion, and production of creams, lotions, aerosols, hair colorings, | 


publications, Administrative ability. At Present Asst Chief Chem- | 
ist with leading firm. Seeking top position with brighter future. | 


seeks positions as perfumer with responsible concern. Write Box | 


QUIRIES FROM USERS OR IMPORTERS OF FINEST ESSEN. | 


TICS LTD. 76 GLENTHAM ROAD, LONDON, S.W. 13 ENG. | 





experience. Starting salary will be based on education and ex- | 
perience. Send complete resume, stating positions held, salary, 














PROFESSIONAL SERVICE 


“L’ ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Totlet Articles 
Soaps 

Flavors 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N., Y. 


ainety taquive TEL. PLAZA 7-3861 





Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sail Putt & Kushy, Fee. 


analytical, consulting, research chemists 
Established 1921 



















OUR CHEMICAL CONSULTANTS CAN HELP YOU 
In Cosmetic Formulation and improvement 
We likewise serve in Packaging Problems . . Perme- 


ability and Dermatological studies . . . Organoleptic Panel 
Tests on Taste, Odor, Flavor Evaluation. 


FOSTER D. SNELLiv« 
RESEARCH LABORATORIES 
29 W 15't® St. New York IINY 


A eee 


aT NAL; 
CHEMICAL SERVICE 


J. B. STRAYGOLD ASSOCIATES 
GRAMERCY-7-8406 
48 East Ist Street New York 3, N. Y. 


CONSULTANTS ON @ PRODUCTION @ EQUIPMENT e PACKAGING 


Complete plant set up on production, packaging and layout 
of equipment on your specifications of plant. 







Write Today 
for Booklet No. 3 


“The Chemical 
Consultant and 
Your Business” 












Carl N. Andersen, PhD 


Consulting Chemist 
Cosmetics, Soaps and Synthetic Detergents 


342 Madison Ave., New York 17, N.Y. 
Phone: Vanderbilt 6-0492 


Laboratory: Briarcliff Manor, N.¥ 
Phone: Briarcliff 6-1550 








LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 

Toxicity and Safety Tests on 

Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 


127 HAWTHORNE ST., ROSELLE PARK, N. J. 
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